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Despre Revistńé 

 
 
 Analele UniversitńŤii ăEftimie 
Murguó ReĺiŤa, Fascicola II. Studii 
Economice, se aflń la numńrul XXV, 
numńr care marcheazń totdodatń ĺi o 
maturizare a rezultatelor ĺtiinŤifice 
cultivate de cńtre aceastń revistń. 
 De-a lungul timpului, ´n aceastń 
revistń au publicat cu succes articole 
ĺtiinŤifice cadrele universitare din domeniul 
economic ĺi cercetńtori de prestigiu din Ťarń 
ĺi strńinńtate. O datń cu dezvoltarea 
UEMR, a FacultńŤii de ĹtiinŤe Economice, 
revista noastrń a c©ĺtigat ´n consistenŤń, 
at©t din punct de vedere cantitativ, c©t ĺi 
calitativ. Recunoaĺterea a venit treptat, 
facultatea noastrń demar©nd legńturi ĺi 
activitńŤi ĺtiinŤifice ´n consorŤii 
internaŤionale ĺi totodatń disemin©nd 
rezultatele, atât a cadrelor didactice interne, 
c©t ĺi a partenerilor strńini prin 
intermediul revistei, care a c©ĺtigat 
notorietate. Validarea rezultatelor 
ĺtiinŤifice ´n prezent se realizeazń de 
profesori universitari de anvergurń 
internaŤionalń. Aceĺtia susŤin promovarea 
unor rezultate ĺtiinŤifice de actualitate ĺi de 
utilitate dovedite pentru economia 
Rom©niei ĺi pentru alte economii emergente 
sau dezvoltate. 
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About the Journalé 

 
 
 The Annals of ăEftimie Murguó 
University ReĺiŤa, Fascicle II. 
Economic Studies, encounters itself at its 
XXV number, number that celebrates a 
certain ripening of the scientific results 
nurtered by this journal. 
 Along the time, in this journal,  
have been published scientifical papers 
belonging to the academic researchers from 
the economic field as well as well-known 
researchers from all over Romania and 
abroad. Once with the process of 
development of the UEMR, of the Faculty 
of Economic Sciences, our journal gained in 
consistency, both in a quantitative and a 
qualitative way. The recognition came 
gradually, with the development of 
scientifical connections and common 
activities that took place in the 
international consortium that our faculty 
accomplishedand in the same time, with the 
dissemination of results, that came from 
reasearchers from inside the country and 
from abroad. Currently, the validation of 
the scientifical papers is realized by 
proffesors with a high international 
reputation. They are interested in 
promoting current and useful scientific 
results, both for the Romanian economy 
and for the other emergent or developed 
economies. 
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STUDY ON THE PRACTICES OF HUMAN RESOURCES 

MANAGEMENT IN A TOWN HALL OF A VILLAGE IN THE 

CARAS-SEVERIN COUNTY  

  
Solomia ANDREķ

1 
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Abstract 

The present study offers some information on the identification of some aspects referring to 

the implementation practices of human resources management in a town hall of a village in 

the Caraѽ-Severin County. The research presented continues a study realized starting with 

the year 2015 at the level of county entities, different in size and legal personality. The study 

was realized with the purpose to carry out comparative analyzes that will lead to the 

identification of conclusions relevant to the studied field, which will later become the basis 

for the proposal of certain measures to improve the practices of the entities from Caraѽ-

Severin county, regarding the successful implementation of the human resource management 

in efficient conditions.  

 

Keywords:  management, human resources, town hall, analysis, performance. 

 

JEL : O15, J53, M12 

 

 

1. INTRODUCTION  

 

Speciality literature in the domain of human resources management 

(HRM) convinced us that one can appreciate the competitive management of 

human resources as being essential for the success of any entity. This is the reason 

for deciding to develop the research on some practices regarding the 

implementation of the HRM in an entity from our county.  

Starting from the first steps taken during the years 2015-2016, the carrying 

out of researches and case studies on the implementation of human resources 

management (HRM), at the level of the different types of legal entities, the 

objective was to identify the special importance of the HRM contribution, in an 

entity, in order to ensure the satisfaction of the human resources managed, 

functionality in terms of efficiency and the internal framework as being favourable 

to career development, implicitly to the increase of the entity performance 

indicators. (Bibu et al, 2008). 

Thus, by continuing the research and studies presented previously in two 

internationall y recognized journals (Andres, 2018; Andres, 2016), the aim was to 

highlight relevant aspects that would allow us to make a further evaluation using 

the comparison method, regarding HRM, which at this level, proved to be a 

competitive one that met everyoneôs expectations. Other aspects researched 

involved employees and also the impact of personal and professional performance 

on the entityôs performance (Andres, 2006).  
 

                                                           
1 Assoc. prof. PhD, Faculty of Economic Sciences, ñEftimie Murguò University of Resita, 

Romania, mia.andres@yahoo.com 
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2. STUDY ON THE HRM PRACTICES IN A VILLAGE TOWN HALL IN 

THE CARAS-SEVERIN COUNTY  
 

 Following the research started in 2015, the survey method was applied, 

using the same type of questionnaires as research tool, as well as the interview or 

discussions conducted with the help of the public-servants and contractual staff, 

which represented the human resources of the entity studied, which counted a 

number of 12 people.  

 The research results are reflected in the graphical representations 

presented in the following rows. 

 

2.1. Sample data:  
 

 
Figure 1 - Position filled inside the town hall 

(Source: calculations made by author) 

 

 

 Of the respondents present at the time of questioning, 38% represent the 

management personnel and 62% represent the human resources holding execution 

functions. 
 

   
Figure 2 ï Respondentsô gender 

(Source: calculations made by author) 

 

  

 

62% 

38% 

Management function Execution position 

0% 

100% 

Females Males 
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 All respondents were women, with different ages, from beginners, to 18 

years old and to the retirement age, the predominant age being between 25 and 35. 
 

 
Figure 3 ï Respondentsô age 

(Source: calculations made by author) 

 

 

 Figure 4 ï Respondentsô level of education 
(Source: calculations made by author) 

 

 Among the respondents of this questionnaire, an 88% prevalence of those 

with higher education is observed. 

 

 

25%

37%

13%

25%

3. Age

18-25 years 25-35 years 35-45 years over 45 years

12% 
0% 

88% 

0% 

High school College University studies Post-graduate studies 
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Figure 5 ï Respondentsô work experience in the institution 

(Source: calculations made by author) 

 

 Increased percentages that differentiate respondents according to their 

experience inside the institution, proves the concern of HRM for the ensuring of 

possibilities for employeesô career development. 

 

 
Figure 6 ï Respondentsô work domains 
(Source: calculations made by author) 

 

 The predominance of the three domains studied, justifies the reality of 

activities carried out at the level of a small community, in which some activities are 

not functional, not being justified in order to be budgeted. 

 

 

 

 

 

 

 

 

0% 0% 
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2.2. Questions: 

 

 
Figure 7 ï The measure in which respondents consider sufficient the activity of human 

resources planning inside the institution 

(Source: calculations made by author) 

 

 The result was expected for a budgeted public institution, which 

continuously reports to human resources projected on an annual budget. 

 

 
Figure 8 ï The criteria considered the most important  

(involved in the planning of human resources) 

(Source: calculations made by author) 

 

 It is confirmed that at the level of a small town hall it is necessary to take 

into consideration all relevant criteria in HR planning. 
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Figure 9 - The institution personnel is qualified for the position filled 

(Source: calculations made by author) 

 

 
Figure 10 ï Is personnel fluctuation a threat for the institution? 

(Source: calculations made by author) 

 

 Although personnel fluctuation was not the case in the last 10 years, given 

the volume of work and the small number of employees, the respondents chose 

these the following: 

 

 
Figure 11 ï How is the recruitment process realized inside the institution? 

(Source: calculations made by author) 

 

 The answers confirm the compliance with the legislation in this field. 
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Figure 12 ï Do employees know their job description tasks 

(Source: calculations made by author) 

 

 All respondents are familiar with their attributes, as long as they have 

signed a contract of employment and the job description annexed to this contract. 

 

  
Figure 13 ï Are basic tasks overwhelming? 

(Source: calculations made by author) 

 

The answers are also logical and legal, both to question 7 and to question 8. 

 
Figure 14 - The frequency of possibilities to attend professional training inside the 

institution 

(Source: calculations made by author) 
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Figure 15 - Realization of the evaluation of personnel performances inside the institution 

(Source: calculations made by author) 

 

 
Figure 16 - Performances evaluation inside the institution 

(Source: calculations made by author) 

 

 The replies confirm that the institution chose to use the questionnaire in 

addition to the assessment, based on the specific performance indicators. 

 

Figure 17 - Satisfaction with the direct rewarding system practiced inside the 

institution 
(Source: calculations made by author) 
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 It is satisfactory that the answers that underlined satisfaction prevailed, 

because it would not be the competence of the institution, to change the law of pay 

units. 

 
Figure 18 - Feeling of equality and non-discrimination among employees 

(Source: calculations made by author) 

 

 The answers and the peaceful manifestation at the work place, denote that 

the respondents understand these principles were respected. 

 
Figure 19 - Reward individual performances 

(Source: calculations made by author) 

 

 The answers confirm the fact that the institution has found this way to 

compensate outside the legally regulated material wage rewards. 

 
Figure 20 - The manager respects his responsibilities inside the institution 

(Source: calculations made by author) 
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 Given the high percentage of 75% and an average 25% of assuming 

responsibilities, it is understood that employees know that there is no escape from 

responsibility, thus being convinced to work because the responsibility for the 

organization performance is not only the managerôs responsibility. 

 

 
Figure 21 ï Is the strategy of human resources management efficient? 

(Source: calculations made by author) 

 

 Obviously, for the local public authority being analyzed in this case, one 

must take into account this policy, the general principles of management, so that 

the majorityôs appreciation regarding the efficiency of the HR management strategy 

can be explained, even more so because, in this domain of policies and 

management strategies, public institutions are also legally sustained by the National 

Agency of Civil Servants. 

 As a result of the interpretation of these graphs and the results obtained 

from the application of HRM questionnaires at the town hall of the village in 

Caras-Severin County, the following aspects were identified: 

 

  I. In the entity studied, the execution function in a percentage of 62% 

outpaces the management position in a percentage of 38%, which confirms the 

attempt to comply with legal provisions regarding the Statute of civil servants.  

 The respondents were 100% women, the majority being over 45 years of 

age, the diversity of the age being also underlined. Most of the respondents have 

graduated higher education, only 12% being high school graduates who follow a 

form of distance learning according to answers received in our interviews and 

discussions.  

 The highest percentage, respectively 62%, represents the respondents with 

a work experience between 1 year and 5 years, 25% being trained in the field of 

communication and customer relations, 25% finances and accounting and half of 

the respondents being trained in the other activities demanded by the functions 

filled, with the emphasis on the fact that there is no human resources compartment, 

the activities specific to this domain usually being carried out by an employee from 

the financial-accounting service. 
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 II. Regarding the HRM practice at the level of the town hall of the village 

studied, all the respondents consider that the planning of human resources must be 

carried out in a great extent, considering both the high volume of individual tasks 

and attributions and the multitasking predominating in an equitable manner, the 

assurance the quality of services provided to the citizen and the interest to ensure 

the possibility of organizational development, implicitly of career development of 

the human resource.  

 The respondents declare that they are sufficiently qualified to occupy the 

existing positions and consider that the fluctuation of the personnel represents 

about 50%, the percentage signifying a threat, although another 50% consider that 

it does not seriously affect the situation. 

 In addition, in the entity studied, the recruitment process is done 100% by 

written exam, followed by an interview, according to the legislation in force. All 

the respondents are familiarized to their tasks, respectively to their job description 

and have the opportunity to follow some training courses.  

 The evaluation of professional performances is carried out annually, 

according to the legislation in force. By analyzing some of the key performance 

indicators, the results of the interview and the questionnaire regarding the 

evaluation of professional performances, 87% of the respondents are highly 

satisfied and 13% at an average level, of the reward system applied. Thus, their 

performances are usually appreciated according to expectations, with no feeling of 

inequity or discrimination.  

 A percentage of 75% represents the respondents who consider that, the 

manager respects the responsibilities incumbent on the entity and 25% are in the 

medium level.  

 Both the state of good functionality, offered by the evolution of indicators 

reported through the annual financial statements for the last three years and the 

result of the study reflect the efficiency of the managerial activity including in the 

optimal management and use of the human resources, the necessity and the 

opportunity of a human resources management strategy. 

 

3. CONCLUSIONS 

 

 In conclusion, one can appreciate that the entity studied was able to 

identify compliance with the legal provisions in the domain of human resources 

management (Law 188/1999 & Law 429/2003), the assuming of management and 

management of human resources roles by the mayor, the predominance of 

execution functions in all employees but also for those over 45 years. 

 All these justify the recommendation to direct the personnel policy 

towards young people, in training, to be mentored along with those experienced in 

the domain. 

  Both the analysis of the main indicators of managerial efficiency and the 

results of the questionnaires, interviews and discussions applied in this study, 

highlight the average efficiency of the economic-social activity at the level of the 

town hall, the implementation at a medium level of the HRM. All these should 

determine the manager to relieve himself of some attributions, by delegating to at 

least one inspector of human resources, after reviewing all the internal regulations. 

 He should also create an integrated system of personnel records, improve 

the selection-recruitment plans, and offer more opportunities for training programs 
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and continuous professional development ensure the existence of the correlation 

reward-performance-job satisfaction (Andres, 2009).  

 Only in this way one can expect 100% at high performances, both at the 

level of the human resources compartment and at the level of the entity studied 
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Abstract  
The paper presents some theoretical and practical aspects, premises used in the carrying out 

a managerial analysis, at the request of the economic agent from our county, respectively of 

a company that has as activity object, the provision of services. The importance of this theme 

lies in the fact that it represented a challenge for the manager of the company specialized in 

the field, who discovers by this analysis the company state of affairs and thus be able to take  

necessary measures to avoid threats and use opportunities to ensure business continuity, as 

much as possible, in a profitable manner. 
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1. INTRODUCTION  

 

 Starting from the fact that this analysis was initiated at the level of a 

company, it is necessary to underline that specialty literature had unanimously 

recognized the definition of the company as being ña group of people who carry out 

common activities oriented towards achieving one or the some objectives" (Bibu, 

2008).  

 In the same manner Virgil Madgearu defined the company as ñan 

economic unit, which produces or buys, so that, by selling what it has produced or 

bought, it will make a profitò.  

 The company is considered from a managerial point of view, as an 

organization built for profit or winnings (Puiu, 2005). However, the most complete 

definition can be found in the Law no. 133/1999, which specifies that a company or 

an enterprise can be any form of organization of an economic activity, with an 

autonomous patrimony and authorized according to the laws in force to perform 

acts and deeds for the purpose of obtaining profit through the realization of material 

goods, respectively by providing services, from their sale on the market, under 

competitive conditions.  

 In a more restrictive manner, from the definition of the company as a cell 

one can observe that it is characterized by internal organization (in the sense of 

managing a sum of component elements and their relationships in a closed system), 

and as an open system with respect to its environment it is characterized by 

marketing ï in connection to other systems - and final but not least by its scope of 

activity. 
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 The two basic components of management (organization, marketing) 

should offer essential characteristics especially in the free market economy, which 

could be translated into economic language through a number of equally used 

features by the manager (PostŁvaru, 2000), such as: 

 Efficiency - which results from the component organization ï 

administration - good resources management; 

 Profit - which results from the marketing ï supply sales component? 

 Each time, these indicators force small and medium enterprises to obtain a 

better and more dynamic organization but also an open marketing. It is precisely in 

this way that the double existential meaning of the company analyzed as a system 

could be realized: in other words, the company is firstly organized and afterwards 

open, with efficiency and a certain profit, expected by the manager.  

 Therefore, it can be appreciated that the definition of the company as ña 

living organism, located in a moving environment that can be delimited in an 

internal and external environmentò (Buglea and Stark, 2003) is realistic. As 

summary one can say that the definitions presented highlighted a few particularities 

belonging to companies (PostŁvaru, 2000): 

 

- these are made up of groups of people who carry out work processes to achieve 

certain goals; 

- these cannot exist without an appropriate, dynamic, adapted management, through 

which objectives are established and procedural and structural-organizational 

conditions are ensured; without the coordination of all individualsô efforts and their 

training-motivation according to professional performances; 

- these have a formal organizational structure, but focused on principles, rules and 

relationships that must be well specified and even unanimously learned or 

respected by all members of the group. 

 

 By analyzing previous aspects presented, one can notice that regardless of 

the approach used, it is obvious that the company is simultaneously a source of 

social change and motivation, but it is also responsible for social successes and 

failures. From a managerial point of view, a service company is primarily 

concerned with quality, which is later reflected in the maximizing of turnover and 

profit.  

 Precisely from this perspective, the manager of the company with such an 

activity should be concerned with the services provided to be as useful as possible, 

to be able to satisfy the requirements of the majority of beneficiaries. In this regard, 

many of the specialistsô concerns aimed at not being stuck in economic theories 

compared to the much faster development of services, focusing too much on the 

conceptual definition of services.  

 Thus, one can appreciate the change in appreciating services, for several 

reasons (Costencu, 2002): 

 

- there is an increasing number of jobs that only the service sector can offer, thus 

playing a major role in reducing unemployment; 

- this tertiary sector is not at all restricted, but by regulations that are practically put 

into question only in the process of liberalizing international trade; 

- offers quite differentiated services that are always adapted to demand, thus being 

an essential element of the company competitiveness, with any type of activity 

object. 
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 Especially in this context, it can be easily observed that the definitions can 

vary from those based on a criterion of differentiation between goods and services 

and the detailed ones that practically state certain characteristics of services.  

 Thus, most definitions especially emphasize the fact that services are 

practically those activities the result of which is an immaterial one and cannot be 

materialized in a certain product (Ecalle and Giarini, 2000). But the most common 

is the definition given by the American Marketing Association, which defined the 

service as: ña certain activity offered for sale, which actually produces advantages 

and satisfactions without causing physical exchange in the form of a goodò 

(Costencu, 2002). The ambiguity brought to this definition practically derives from 

the fact that most non-material services materialize in certain material goods (such 

as editorial services). 

 Practically, the service as an act represents an effective supply that 

correlates the personôs activity with the material means of the benefit as well as 

with the object of the service. Despite that process of production of material goods, 

the client is practically, part of a system of production and is often used in the 

specialty literature, as the term ñserviceò (Jivan, 2000). 

 Usually, the definitions in which services could be viewed from the 

marketing perspective, emphasize more utilities, or benefits, benefits and 

satisfactions that all these activities referring services, actually offer to the 

consumer.  

 Other definitions are focused on another important feature: simultaneity of 

delivery as well as consumption, in all these definitions services are considered in 

fact, as simple work effects as well as effects of the action of some natural factors. 

 Therefore, The Direction of Community Social Assistance from France 

presented the services as: ñthe set of advantages and satisfactions obtained either 

directly or by using a good that the beneficiary of the service purchasedò 

(Costencu, 2002). 

 Services, viewed as economic effects, can be the result of the increasingly 

useful social activities that satisfy all the material and spiritual needs of the 

population and of the economic entities.  

 However, their identification and highlighting, as well as their statistical 

evaluation, is increasingly difficult. Therefore, the process of integrating these 

types of activities, which is increasingly prevalent in economic units, has actually 

led to the servicing or tertiaryisation of the economy (Jivan, 2000). 

 Another category of definitions emphasizes a certain difference between 

the producer of a thing, which actually does not know who purchases its products, 

and a certain producer of a service, which is most often in direct relation with the 

consumer, so that the provision however, the service can be performed at the userôs 

special order. For example, Hill defined services as follows (Jivan, 2000): some 

changes in the condition of a certain person or of a certain good that represents the 

result of the activity, based on the order note of another economic entity. 

 One can note that, of all the definitions, a more useful one is the category 

of definition that emphasizes the socio-economic nature of the services and thus the 

majority of the services and could be considered even indirectly productive 

activities. These represent, in fact, the tertiary sector of the economy. 

 According to the specialty literature, the basic branches of services are: 

trade, communications and transport. 

 At the same time, a narrower acceptance of the term service is generally 

accepted (Cetina, 2001), according to which services are regarded as elements of 
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the marketing policy of the whole entity, meant to offer some additional utilities to 

a product or to a marketing unit. 

 But, in general, services can represent a certain human activity, with a 

certain more specialized content, having as result the useful, immaterial but also 

intangible effects and which are destined to satisfy certain social needs. 

 Currently, at the level of companies with predominant activities of service 

provision, the most used criteria for assessing the activity efficiency are those that 

are expressed by certain numerical indicators, which are generally reflected by 

most of the balance sheet items but also by the items that are non-digitally 

expressed, referring to the continuous correlation of the provision, with the demand 

from the specific market, of the level of the quality of the services offered, which 

would also impose the knowledge of the quality factors through quality control 

correlated with the nature of social needs that the service provided would satisfy. 

 The complexity of these aspects, the level of the company with activities 

that refer to services, has determined this challenge to better know the status of the 

company analysed, in order to be able to recommend some ideas, to ensure 

business continuity for the company in a profitability regime. 

 

2. ANALYSIS OF A CARAS -SEVERIN COMPANY  

 

 In order to assess the management activity of the company chosen for the 

study, data and information offered by its administrator were used, starting with 

company contracts, supporting technical-operative documents, financial statements 

prepared for the last two years and information collected from the interview  

conducted. 

 

2.1. Analysis of the organization and functioning model 
 

 The company analyzed is a Romanian judicial entity, being constituted in 

the form of a limited liability company since 2001, according to the Law no. 

31/1990, modified and modified by the Law no. 441/2006 regarding commercial 

companies, thus being the private property of a person from our county, with a 

Romanian citizenship. 

 This economic entity carries out the activity of providing services in a 

property space, located at the declared social-fiscal headquarters, being mainly 

focused on the activity of passenger transport, identified with the profession code 

4939. 

 One can observe that the mission of the company analyzed is to offer 

transport services for people, at a more professional level. The main clients are all 

local entities, but also national and international, which is why the proposal for an 

extension could be the first one. The extension refers to a range of services offered 

in the future, but also the opening of a small travel agency and the hiring of more 

specialists in the field, so that the business can become more profitable and stable 

over time.  

 That is why it is important underline the fact that the company mission 

remains people transport in a safe manner and to the places demanded, in order to 

facilitate complete comfort the entire duration of the trip, as well as to constantly 

pay special attention to the needs of all clients treated with respect by the company. 

 This is a reason why the ownersô current preferences aim at providing the 

services of internal and international people transport at certain standards, in 
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accordance with the legislation in force. The company management is oriented 

towards the company development and the establishment of a tourism agency to 

serve the purpose of growth, of the company budget, especially by attracting new 

customers and through possible partnerships, to support the company in the current 

competition on the passenger transport market. 

 The mission of the company is strongly influenced by a number of internal 

factors, such as a maximum capacity of the transport places for people, professional 

qualification and the number of drivers being reduced, a sufficient budget to 

support the fuel supply for the cars, for salaries payment, as well as contributions to 

the state budget, for car maintenance.  

 The company is also influenced by a number of other external factors, 

highly dependent on the current market, especially on the type, fluctuations in the 

balance between demand and supply, currency, trade balance, competition and 

finally by the market situation in its daily evolution. 

  It can be mentioned that, depending on the relationship between the 

partners within the specific market, the proper use or the counterattack of all the 

effects of the conjuncture but also the efficient conduct of transactions may take 

place. 

 Two minibuses are registered in the patrimonial situation of the company, 

one with the capacity of 16 +1 places and the other with a capacity of 20+1 places 

and a coach with the capacity of 50+1 places, so that the needs of customers can be 

met, for small groups as well as for larger groups of people. These create the 

premises of internal and international transport, on any road distance for a 

considerable number of passengers, but also for luggage. In addition, the company 

is equipped with trailers, and the staff is especially qualified in this sense. 

 The company does not accept as mission, the exceeding of the maximum 

capacity of people and baggage, the owners of the company not encouraging this 

type of behaviour, as this could jeopardize the life of passengers and would also 

apply to the company a series of penalties that would contribute in an increase of 

expenses, in image damage, implicitly in slowing down the development of the 

company and affecting the reputation, even losing some clients and of a significant 

part of their profit.  

 Thus, the company analyzed also considers its contribution to the socio-

economic development in the western region of the country, by attracting 

customers, but also by establishing interpersonal relations with business partners in 

and implementing tourist routes and accommodations. 

 The main objective of the company analyzed was to attract numerous 

partnerships by offering services at the highest standard, this being a reason why 

the company remains focused on the customersô needs and safety. Still, popularity 

should also become one of the objectives of the company. The other objective that 

relates to the current services on the market, the company must remain focused on 

development and modernization putting an accent on customers and employees, a 

domain in which the company should invest in order to continuously improve 

professional skills. 

 The organization and functioning of this company are assured efficiently 

and flexibly by: the administrator, the transport manager, the accountant and its 

drivers. The company policy on the relations between employees is based for the 

moment on collaboration, respect and trust.  

 The manager deals with the administration of all means of transportation, 

repairs and their maintenance. The transport manager is responsible for the 
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organisation of routes, the verification and filling in of all the necessary documents 

intended for national or international transport, as well as the safe operation of the 

cars.  

 Drivers have are responsible for the safe transport, compliance with the 

schedule; they are not allowed to consume alcohol or narcotic substances during 

driving hours, to comply with specific legislation in force and to attend first aid 

courses (paid by the company). The company accountant is responsible for keeping 

a clear record of all accounting documents, according to the law in force. 

 

2.2. Analysis of the offer and demand components for the company studied 

 

 The company analyzed presents a great flexibility regarding the market 

offer, being always willing to negotiate and renegotiate, to meet the needs of all 

partners but also its interests. The company offer is constantly sent, to some 

tourism agencies and other potential beneficiaries.  

 Also, following the requests, the company purchased the means of 

transport necessary to fulfil the demand, thus achieving increasing revenues. When 

analysing kilometres travelled, the number of customers and the days of rest 

requested by the customers, it can be observed that the company offers low prices, 

convenient for both parties, adapting the cars to requests. All cars are equipped 

with TVs, DVDs, CD players, air conditioning, and the coach also has a guest 

toilet. All these facilities and services that customers benefit from are included in 

the price offer. 

 

2.3. Analysis of the company competitors 

 

 The company analyzed does not encourage the manipulation or omission 

of information to partners, as to defame the competing companies. Relations are 

usually based on respect and sincerity, the company even offering help when this is 

requested by the other competing companies.  

 When the company cars are programmed for common routes, this is an 

opportunity for communication and collaboration with colleagues from competing 

companies. The company manager promotes the idea of collaboration and 

collegiality, being focused on developing the company. Depending on the transport 

requests, the company also keeps in touch with the other competing companies, 

keeping a permanent dialogue that does not harm the company needs. 

 The present competitors for the company analysed are the commercial 

societies Exodus Trans, Buz Trans, Lauer Europa Tours, all being limited liability 

companies. 

 A comparative analysis of these transport service companies in the region 

can be the subject of another future work. 

 

2.4. Analysis of company intermediaries and suppliers 
 

 The company collaborates with auto parts shops from the city of 

residence, in order to ensure the need for auto parts but also for car accessories, as 

well as the purchase of fuels and lubricants from gas stations that sell quality fuel. 

This collaboration is a long-term one and dates from the beginning of the company 

activity, because it not have the possibility to obtain these directly from suppliers. 

Still, this impediment determines the creation of relations with others, establishing 
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interpersonal relations with partners that collaborate in the establishing of tourist 

routes or accommodations. 

 

2.5. Swot analysis 

 

 The SWOT analysis of the company analyzed identified the following 

aspects: 

The strengths refer to: 

¶ The company recognition and popularity; 

¶ The company history, a family tradition; 

¶ Reputation; 

¶ Financial resources; 

¶ The employeesô skills and competencies; 

¶ The employeesô dedication and perseverance;  

¶ Lower prices on sale compared to competition; 

¶ Providing transport services at the customerôs request; 

¶ Best prices for long routes; 

¶ The possibility of cash payment or by payment order. 

The weaknesses identified are: 

¶ Large fluctuations in revenue from one period to another; 

¶ The problem of finding qualified personnel; 

¶ Migration of staff to other companies offering higher salaries; 

¶ An average technical and IT level, not supported by appropriate financial 

investments. 

 

The opportunities that result from this analysis are: 

¶ Finding new supply sources for credits and lower prices; 

¶ The possibility of accessing new markets and attracting new customers; 

¶ Increasing revenues by ensuring lower prices than competition that will 

attract a larger clientele and increase turnover; 

¶ Increasing the company profits and implicitly salaries. 

The threats that result from this analysis are: 

¶ The competition of the three important companies; 

¶ The choice of some clients to spend their holidays close to home, as a 

result of holiday vouchers offered by the state administration; 

¶ The reduction in the number of consumers in the company market 

segments; 

¶ The elaboration of laws and other normative acts with restrictive character 

for the development of some areas of interest for the company. 

 

2.6. Analysis of indicators relevant to company management  

 

2.6.1. Rate of fixed assets 

 

 For the company analyzed, fixed assets are amortized in full, according to 

the table below. 
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Table 1. Rate of fixed assets ï RON - 

Item 2016 2017 2018 

Fixed assets - - - 

Total assets 193853 193335 126213 

Rate of fixed assets 0 0 0 
(Source: calculations made by author) 

 

2.6.2. Rate of current assets 

 

 This analysis shows the percentage of temporary assets in total assets and 

is calculated as a ratio between current assets and total assets. The company current 

assets consist of debts and liquidities. 

 
Table 2. Rate of current assets ï RON - 

Item 2016 2017 2018 

Current assets 193853 193335 126213 

Total assets 193853 193335 126213 

Rate of current assets 100 100 100 
(Source: calculations made by author) 

 

2.6.3. Analysis of debts 

 

 The debt rate reflects the entity commercial credit policy and is influenced 

in particular by the payment terms used. 

 
Table 3. Analysis of debts ï RON - 

Item 2016 2017 2018 

Debts 26772 29943 37722 

Current assets 193853 193335 126213 

Debt rate 13,81 15,48 29,88 
(Source: calculations made by author) 

 

 
Figure 1 Dynamics of debt rate 

(Source: calculations made by author) 
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2.6.4. Liquidity analysis 

 

 The liquidity rate is the indicator that reflects the percentage of the 

company liquidities from the total current assets. 

 
Table 4. Analysis of liquidities ï RON - 

Item 2016 2017 2018 

Liquidities  167081 163392 88491 

Current assets 193853 193335 126213 

Liquidity rate  86,18 84,51 70,11 
(Source: calculations made by author) 

 

 
Figure 2 Dynamics of the liquidity rate 

(Source: calculations made by author) 

 

 

2.6.5. Liquidity structure analysis 

 

 The liquidity structure rates allow the analysis of the entity financial 

politics, thus highlighting the manner in which financing sources are structured, 

according to their origins and their degree of demandability. The structure rates for 
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Total liabilities  193853 193335 126213 

Financial stability rate 88,17 70,92 86,97 
(Source: calculations made by author) 

 

 

 
Figure 3 Dynamics of the financial stability rate 

(Source: calculations made by author) 

 

 For the three years analyzed one can observe that the company has a high 

degree of financial autonomy. 

 

The rate of financial autonomy expresses the degree of financing of the assets 

elements based on owned resources. 

The rate of global financial autonomy shows how much of the company assets 

are financed by its resources (Rafg = equity / total liabilities) x 100.  

 

 The analysis confirmed that the company was able to finance its activity 

from its own resources for all the three years analyzed. 

 
Table 6. Analysis of the global financial rate 

Item 2016 2017 2018 

Capital 170937 137131 109776 

Total liabilities  193853 193335 126213 

Rafg 88,17 70,92 86,97 
(Source: calculations made by author) 
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Figure 4 Dynamics of the rate of global financial autonomy 

(Source: calculations made by author) 

 

 The global debt rate is complementary to the rate of global financial 

autonomy, which measures the percentage of total debt towards third parties, 

regardless of their nature, from the total funding sources. 

 
Table 7. Analysis of global debts ï RON - 

Item 2016 2017 2018 

Total debt 22916 56204 16937 

Total liabilities  193853 193335 126213 

Global debt rate 11,82 29,07 13,02 
(Source: calculations made by author) 

 

 

 
Figure 5. Dynamics of the global debt rate 

(Source: calculations made by author) 
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 The analysis of the company total debt suggests that it has a good financial 

situation, with a very low degree of debts. 

 
Table 8. Analysis of the indicators evolution - relevant items on the balance sheet. 

Item 2016 2017 2018 

Profit  124713 90907 33593 

Turnover  310643 253683 240333 

Average employee number 4 5 4 

Labour productivity  77,66 50,73 60,08 
 (Source: calculations made by author) 

 

 By analyzing the most relevant indicators, reflected by the important 

elements from the company balance sheet, it can be easily observed that the 

company analyzed remained in profitability regime during all the three years 

analyzed, with a slightly decrease in turnover and profits, while maintaining the 

average number of employees and a satisfactory level of payments.  

 In these conditions, an increase of the labour productivity above the 

average level is observed together with efficiency in the management activity.  

 But the company management intends to maximize, in future years, both 

the turnover and the profit through measures that mainly target the human resource 

component and the management of the relationships with the company customers. 

 

3. CONCLUSIONS 

 

 Although the economic and financial situation of the company analyzed 

reflects an efficient management and high company performance, a proposal for the 

management of this company would be to analyze all the factors of 

competitiveness, to find the market segment that can be entered mainly through 

lower prices, obtained through the use of a cheaper but more skilled and competent 

workforce that supports computerization and automation, to increase the company 

capacity to adapt to the ever changing demands of the market. 

 By analyzing theoretical, but also practical premises, which the business 

enjoys through the provision of services, from the management point of view of, 

this could focus both on results and resources and especially on the human 

resources, which practically generate value and are responsible for the good 

management of other resources that used in the labour process. 
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Abstract:  

The article presents an analysis of the prospects of stimulating capital market activity as a 

mechanism for attracting and redistributing investment capital in the Republic of Moldova. 

The research was based on a thorough analysis of international experience in capital 

markets improvement through expanding the investor base in developed and developing 

countries. Among other, the article identifies the main aspects of the impact of improving the 

legal framework on increased activity of both institutional and retail investors in the 

financial markets of the EU countries. The bellow study was carried out with the help of the 

following research methods: logical analysis of theoretical and practical materials, 

documentary method, analogy and grouping, quantitative and qualitative data method, 

synthesis method, comparative analysis; all these resulted in identifying features of 

investment activity of domestic investors and formulating recommendations on measures 

aimed at its stimulation, based on best international practices. 

 

Key words: capital market development, institutional investors, retail investors 

  

JEL: E2, G22, G23, O16 

 

 

1. INTRODUCTION   
 

 One of the most significant institutions of the stock market is institutional 

(collective) investors, whose activity allows setting long-term investments of 

savings in securities; it provides tools for pensions and savings, which has an 

overall positive impact on the welfare of the population. 

 The intensive development of institutional investors and their achievement 

of a certain level of maturity in most developed countries created the prerequisites 

for the growing economic and financial role of these institutions as representatives 

of the financial interests of the broad masses of the population. 

 During the second half of the twentieth century, a broad and developed 

system of institutional investors was formed in developed countries with specific 

features determined by the specific conditions of each element. In countries with 

developed national stock markets, institutional investors practically shape the 

course and specifics of the development of the stock market.  

 Investment and pension funds, as well as insurance companies and other 

types of institutional investors in the second half of the twentieth century received 

the bulk of the financial assets of advanced economies. They began to have a 

serious impact on the derivatives market, money and foreign exchange markets, as 
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well as on the development and formation of the primary and secondary market for 

long-term securities. Currently, in countries where stock markets play a significant 

role in economic development, the largest amount of assets is managed by 

institutional investors. The level of development of institutional investors is 

interrelated with the level of development of the securities market. In order to 

accelerate and successfully complete the formation of the stock market, countries 

with economies in transition, including the Republic of Moldova, must ensure the 

long-term development of institutional investors, primarily collective investment 

institutions such as investment and non-state pension funds. 

 

2.1. RESEARCH THEORETICAL ASPECTS 

 

 Financial markets play a vital role in the allocation of resources and 

operation of modern economies. Modern studies prove that increasing the level of 

development of the financial system reduces the cost of external financing, 

promotes the emergence and growth of new firms, and accelerates the growth of 

innovative industries. Stock market development stimulates economic growth, as 

measured by per capita GDP. Moreover, among the indicators of the stock market, 

one of the most significant is the level of liquidity and depth, as well as the 

effectiveness of financial intermediaries. The level of development of the financial 

market and its impact on the economy in Eastern Europe is still falls behind the more 

developed EU countries. The smallest lag is in the one of government securities 

markets, the  equity markets are lagging to a greater extent, and the most severe lag 

is typical for corporate bond markets. In countries that are new EU members, bank 

lending dominates the economy, and to a lesser extent the stock market. However, 

modern research shows that the measures taken in several Eastern European 

countries to improve the macro-economic situation, financial infrastructure, 

financial liberalization, and improve the corporate governance mechanism 

significantly contributed to the development of national capital markets. It was also 

revealed that an increase in the number of financial intermediaries had a significant 

positive impact on the development of the capital market of these countries and the 

increase in their role in economic growth (Hîncu, R. and  Biloocaia, S. (2016)). 

 Institutional investors contributed to greater activity in the capital markets, 

which was the result of increased demand for local securities and, as a result, led to 

an increase in capitalization of the capital market. Institutional investors are 

actively involved in corporate governance, reducing the cost of capital for firms. 

Institutional investors are successful in monitoring the executive bodies of the 

company. It was found that pension funds, as well as investment and hedge funds 

effectively improve the business policies of companies and the organization of their 

management. It has been proven that pension reform has made a great contribution 

to the institutional development and growth of the stock market in Central and 

Eastern Europe. This result coincides with the opinion that until developing and 

transitive countries have sufficiently developed a national institutional structure and 

ñfundamental institutions of the capital marketò, they will not be able to develop a 

national capital market. Note that in recent years a significant number of theoretical 

and empirical studies have appeared that emphasize the importance of the 

emergence of institutional investors for the development of national stock markets 

and, as a result, for enhancing their influence on economic growth (Hryckiewicz, A. 

(2009), Baltagi, B. et al.(2007)).  
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 The development of financial institutions and increased competition 

between them leads to: a decrease in interest rates on loans, as well as an 

improvement in the quality of selection and subsequent monitoring of firms and 

households - borrowers; increases the efficiency of loan allocation; reduces the 

level of collateral requirements and makes obtaining funds affordable for new 

firms, making it easier for them to enter the market and giving them the opportunity 

to compete with existing firms; accelerates the exit from it of inefficient 

corporations. Financial institutions: mobilize savings; choose the most optimal 

opportunities for their placement; control the use of borrowed funds by firms, 

helping to improve the quality of management activities; reduce unnecessary 

expenses and fraud; promote the implementation of the best accounting and 

financial accounting standards; ensure the functioning of risk diversification 

mechanisms and affect the savings rate and resource allocation efficiency, which 

creates prospects for future economic growth (Adarov, A. and Tchaidze, R. (2011), 

Kahan, M. and Rock, E. (2007)). 

 Developing a deep and diversified domestic institutional investor base has 

long been acknowledged as an important contributor to capital market development 

by such financial institutions as World Bank, Committee on the Global Financial 

System etc. Moreover, facilitating direct and indirect access to professional fund 

management services, including through collective investment products, can 

encourage greater financialization of household savings, away from gold and 

property, supporting stronger business investment and economic growth. Key 

policies that influence the evolution and impact of an economyôs domestic 

institutional investor base include: the structure of the domestic retirement savings 

system, particularly the role of funded versus unfunded pay-as-you-go schemes; the 

degree to which saving via pension, mutual fund and insurance products is actively 

encouraged through tax treatment or requirements for participation; the quality of 

the supervisory framework applicable to asset managers and the confidence this 

imparts; the range of assets that institutional investors are allowed to hold; and the 

degree of financial literacy of potential clients (BIS (2019)). 

 To stimulate the institutional investors expansion and to increase their 

influence on the attraction of long term investment resources in the capital market, 

Organisation for Economic Co-operation and Development (OECD) proposed 

High-level principles of long-term investment financing by institutional investors 

(G20/OECD (2013)), to spur the capital market development, including through 

institutional investorsô activity stimulation, Bank for International Settlements 

(BIS) in its investigation Establishing viable capital markets (BIS (2019)), 

identified the broad range of drivers, including  diversification the spectrum of 

investors and activation of their activity in the capital market.  

 At European Union level, for implementation of one of the most important 

initiatives of European Parliament of last years - the creation of the Capital Markets 

Union (CMU), which is a key point in the EUôs long-term endeavor to foster 

financial integration and resilience and has the main scope of lowering the 

dependence on bank-based financial systems, increasing cross-border capital 

market integration and fostering better growth performance and risk sharing, what 

is especially important for EU developing countries, the main subjects were 

proposed, which include: financing for innovation, start-ups, and non-listed 

companies; making it easier for companies to enter and raise capital on public 

markets; investing for the long-term, infrastructure, and sustainable investment; 

fostering retail and institutional investment; leveraging banking capacity to support 
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the wider economy; facilitating cross-border investing (EU Commission (2015)). 

Federation of European Securities Exchanges (FESE) elaborated its Blueprint: 

Capital Markets Union by 2024 ï a vision for Europe, setting out 20 principles and 

recommendations on how to take the CMU forward, paying special attention to 

investors activity stimulation (FESE (2019)). 

 Taking into consideration the necessity of increasing of capital market role 

as one of the most important mechanism for attraction and redistribution of 

investment capital in the Republic of Moldova, the scope of this article is: based on 

the investigation of the EU experience, to analyze the perspectives of capital 

market improvement in the Republic of Moldova, through broadening the 

investorsô base. 

 

2.2. PROPOSED RESEARCH METHODS 

 

 The investigation presented in this article was implemented based on such 

research methods as: general-scientific methods of cognition, logical analysis of 

theoretical and practical materials, documentary method, analogy and grouping of 

quantitative and qualitative data method, graphical method, method of synthesis and 

comparative analysis method. Analysis is based on the data obtained from World 

Bank,  European Fund and Asset Management Association's (EFAMA), National 

Commission for Financial Markets (NCFM) etc. To analyze the possibility of 

implementing the best international practice in developing the capital market 

through stimulating the activity on the national markets of different types of 

investors, the current article has analyzed the experience of some developed and 

developing EU countries. 

  

2.3. RESEARCH OF EMPIRICAL ASPECTS 

 

 The key factor determining the sustainable development of the economy is 

the availability of financial resources to support investment activity. In the EU 

countries, especially in the countries of Eastern Europe, the most important source 

of economic growth, as in the Republic of Moldova, is bank lending. At the same 

time, capital market as a market for long-term financial instruments, can play a 

crucial role in the allocation of capital, supporting productivity and healthy 

economic growth in the country.  

 A comparative analysis of the European financial market and the financial 

market of the United States, where the dominant position of the main source of 

investment financing is the securities market, revealed that relative insignificance 

of capital market-related financing in the EU countries can be explained by both 

supply-side and demand-side factors (GCEE (2018)). A key reason for the 

relatively low level of supply in the capital markets in Europe compared with the 

United States is the difference in savings patterns. Savings in the United States are 

mainly accumulated using capital market products such as shares and investment 

funds, whereas savers in Europe traditionally opt for bank deposits.  

 The low level of supply in European capital markets may also be due to 

structural differences in the systems underpinning provisions for old age. In 

Germany, for example, pensions are mainly financed on a pay-as-you-go basis. By 

contrast, pensions in the United States are to a larger extent funded by capital, 

which explains the higher investment volumes and the greater relevance of 

institutional investors such as pension funds and asset managers. A relatively low 

http://www.cnpf.md/en/start/
http://www.cnpf.md/en/start/
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level of investments in capital market products may also be due to a less developed 

financial literacy. In Europe, for example, there is a noticeable positive correlation 

at country level between financial literacy and investing in investment funds.  

 On the demand side a significant challenge is information asymmetries. 

Another challenge is the fact, that about 98% of EU non-financial companies are 

small and medium enterprises (SMEs). SMEs face obstacles when accessing capital 

markets because fulfilling the disclosure requirements involves a lot of effort. 

Moreover, the fixed costs for issuing securities are frequently prohibitively high. 

Many SMEs turn to banks for finance instead, but this is not an option for start-ups 

in their initial and growth phases. In countries where the capital markets are poorly 

developed in terms of venture capital, new companies are less likely to be launched 

or they will relocate to another country. The problem with this is that start-ups are 

crucial to economic growth and innovation. The problem for equity market 

development in EU is the structure of the tax system. Debt finance enjoys 

preferential tax treatment in most EU member states. The aforementioned obstacles 

are even greater when it comes to cross-border financing. This might explain the 

low level of risk sharing via capital markets. For institutional investors, such as 

asset managers, barriers arise as a result of differing legislation and its application 

at member state level, for example, in the case of insolvency law, differences in 

sales regulations and consumer protection rules etc.  

 To  remove  the  aforementioned  obstacles, in  EU were  elaborated  and  

implemented  numerous  measures and legislative proposals in connection with 

Capital Markets Union (EU Commission (2019)). These include the proposals on a 

Common corporate tax base and Common consolidated corporate tax base, as well 

as the reform of the European Market Infrastructure Regulation (EMIR) aimed at 

providing simpler and more proportionate rules for over-the-counter derivatives. 

Also, six legislative measures to introduce new EU-wide rules for products, labels 

and passports were proposed, including: regulations on European venture capital 

and social entrepreneurship funds;  regulation harmonizing the securitization legal 

framework; creating simple, transparent and standardized securitization; 

regulation on a Pan-European Personal Pension Product;  political agreement on 

common rules on covered bonds; package on facilitating cross-border distribution 

of collective investment funds;  the proposals for a regulation on crowdfunding etc. 

To create new funding channels, the case for European secured notes for small and 

medium-sized loans and infrastructure loans was assessed. 

 To boost the confidence of retail investors, the distribution of investment 

products was assessed. This assessment has identified several challenges that 

consumers face when looking to invest. Some of these challenges were already 

addressed by recent changes in EU legislation that improve transparency and 

strengthen retail investor protection, including through reviewing the Markets in 

Financial Instruments Directive and the Packaged Retail and Insurance-based 

Investment Products Regulation. Several instruments that could help retail 

investors participate in capital markets were also analyzed. Employee share-

ownership schemes give retail investors some experience when it comes in 

investing in shares. Investment savings accounts can help more generally to reduce 

administrative burden and give investors an incentive to participate in capital 

markets, helped by transparent conditions. Also in the area of retail investment, the 

EU Commission is examining technology-driven digital interfaces that could help 

individuals find suitable and cost-effective retail investment products in a reliable, 

transparent and trustworthy way. Finally, the EU Commission has undertaken a 
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study on potential tax obstacles to cross-border investment by pension funds and 

life insurers. To provide simpler, clearer and more proportionate rules for 

entrepreneurs, businesses and financial institutions in EU were proposed 

legislative measures, which include: new prospectus regulation; more proportionate 

and risk-sensitive rules for investment firms; political agreement on the Directive 

on preventive restructuring frameworks; measures to increase the efficiency of 

restructuring, insolvency and discharge procedures; regulation on European 

venture capital funds and social entrepreneurship fund; new rules that will 

facilitate financing through capital markets for small businesses; regulation on the 

law applicable to the third-party effects of assignments of claims. Also, EU 

Commission adopted an amendment to the Solvency II framework for the 

prudential treatment of qualifying private equity and privately placed debt as well 

as adopted a more tailored prudential treatment of long-term equity investments by 

insurance companies. The EU Commission has also committed to identifying and 

promoting best practices for private placements and promotion of corporate bond 

markets development in the EU. At EU level, authorities pay special attentions to 

creation of more efficient and centralized supervision of EU capital markets, and 

the supervision of central counterparties is of particular importance is due to their 

systemic importance for European capital markets. One of the main tendencies of 

last years is also promotion of sustainable finance, which to enable the EU 

financial sector to lead the way towards a climate neutral, more resource-efficient 

and resilient circular economy (EU Commission (2019)).  

 Households and other retail savers are one of the main sources of long-

term funding for the European economy (figure 1). 

 
Figure 1: Direct financial holding of households - asset allocation at the end 2017 (%) 

(Source: elaborated by the author based on EFAMA, 2019) 

  

 Individual retail investors, referenced as savers, encompass a broad range 

of investor types with very different savings needs. As a result, their investment 

objectives, risk tolerances and investment horizons vary widely and will often 

change dramatically over an individualôs lifetime (Blackrock (2015)). Significant 

efforts made by the EU Commission for attraction of retail investors on the capital 

market have shown positive results in recent years, and EU households are 

increasingly choosing to place their assets not in currency and deposits, but in 

capital market financial instruments. 

 The study also proves that the structure of householdsô asset allocation 

varies significantly depending on the level of development of the country's economy 
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and its financial market. The higher the level of development of the country, the 

greater the share of household assets falls on insurance and pension funds reserves, 

investment funds. Even in conditions, when the share of financial assets invested by 

the households from developing EU countries in investment funds is insignificant, in 

general, in EU, households own 25% of the investment funds assets (figure 2). 

 
Figure 2: Investment funds ownership at end 2017, EUR bln and share of total (%) 

(Source: elaborated by the author based on EFAMA, 2019) 
 

 Retail investors actively carry out investments both directly in the capital 

market, through implementing direct investments, as well as indirectly, through 

different intermediaries, investing in private pension funds, issuance companies, 

investment funds etc. Thus, retail investors contribute to the development of 

institutional investors, increase their assets, which ensures the growth of demand 

on the capital market. Table 1 shows the volume of investments made in 2017 by 

EU institutional investors. 

 Every year, the volume of assets of institutional investors in the EU 

countries grows by an average of 10% (EFAMA (2019)), households investments in 

financial instruments of the capital market since 2012 have grown by 4% of GDP 

(AFME (2018)). One of the most important prerequisites for stimulating this growth 

is the above-mentioned measures taken at the EU level to improve the legislative 

framework, protect investors' rights, improve supervision, increase the transparency 

of the financial market, develop its infrastructure and its digitalization, as well as the 

creation of a wide range of new financial instruments and investment alternatives, 

including through the growth of cross-border transactions. At the same time, these 

same activities have a positive effect on the increase of supply on the capital 

market.  
 

Table 1. Asset allocation of EU financial institutions at end 2017 (EUR billions) 

Financial institute 

Currency 

and 

deposits 

Debt 

securities 

Quote

d 

shares 

Investment 

funds 

Multi

-asset 

Real 

estate 
Other Total 

Insurers and pension 

funds 
846 5748 817 4860 - - 1456 13727 

Undertakings for the 
Collective Investment 

in Transferable 

Securities (UCITS)  

1168 2626 3697 - 1751 - 389 9731 

Alternative 

Investment Funds 
59 1120 825 - 1591 648 1650 5893 

(Source: elaborated by the author based on EFAMA, 2019) 
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 Studies show that markets that manage the most significant broadening the 

investorsô base are markets that have reached a certain level of development (table 

2). A study of the main sources of investment capital in the Republic of Moldova 

proves that the national stock market does not have a decisive influence on 

providing the economy with capital and companies prefer to use bank loans in 

search of investment funds, whose share in GDP is much higher than the share of 

capitalization, as evidenced by the dynamics of indicators of domestic credit to 

private sector/GDP and market capitalization of listed domestic companies/GDP 

(table 2). 

 

Table 2. International comparisons of the main financial indicators, 2017 

Country 

Assets of 

private 

pension 

funds 

(% of GDP) 

Assets of 

investment 

funds 

(% of GDP) 

Assets of 

insurance 

companies 

(% of 

GDP) 

GDP per 

capita 

(current 

US$) 

Gross 

savings 

(% of 

GDP) 

Domestic 

credit to 

private sector 

(% of GDP) 

Market 

capitalization of 

listed domestic 

companies 

(% of GDP) 

Stocks traded, 

total value 

(% of GDP) 

Austria 6,0 48,7 32,2 47380,8 27,4 84,0 36,1 9,6 

Belgium 7,9 41,1 70,3 43507,5 25,5 65,9 88,5 na 

Bulgaria 12,9 1,2 na 8228,0 28,6 50,6 14,4 1,6 

Czech Republic 8,8 8,1 10,5 20379,9 26,3 51,5 15,0 na 

Denmark 46,4 109,2 112,5 57218,8 29,5 162,9 na na 

Germany 6,9 61,7 62,5 44681,0 28,2 77,3 61,2 42,2 

Hungary 4,3 15,1 7,6 14278,0 25,6 33,2 22,6 7,4 

Italy 1,0 16,2 49,6 32155,2 20,0 81,2 na na 

Poland 9,0 14,4 9,4 13861,0 19,8 52,5 38,3 12,9 

Romania 4,9 na na 10792,9 20,2 26,5 11,1 1,8 

Spain 9,5 26,0 26,2 28208,2 22,9 105,5 67,6 56,4 

Sweden 4,2 86,9 33,6 53253,4 29,3 132,7 na na 

United Kingdom 105,5 57,7 na 39932,0 13,1 135,4 117,5 94,2 

Republic of 

Moldova 

- - 0,96 2724,5 16,8 22,7 0,3 1,01 

(Source: elaborated by the author based on World Bank Open Data, 2018; CNPF, 2018) 

 

 The issues carried out on the national capital market are closed, the bulk of 

the placed securities are ordinary shares. In the entire history of the capital market 

of the Republic of Moldova, in domestic market has never been an initial public 

offering (IPO) of equities. Trading volumes in the secondary market are not 

significant, as evidenced by one of the lowest stocks traded, total value/GDP 

indicators in Europe. Corporate bonds, financial hedging instruments, securitized 

liabilities, innovative capital market instruments (equity crowdfunding etc.) are 

non-existent. The main reasons that determine the lack of interest of national 

corporations in raising capital on the capital market of the Republic of Moldova 

are: the danger of losing control over the enterprise and / or dilution of the share of 

shareholders in the authorized capital of the company; the compulsoriness for 

information disclosure during a public offering of securities; a lengthier procedure 

of securities issue, compared to bank lending, when also being uncertain if the 

placement of securities will be successful; repeated attempts of raider seizures of 

companies carried out through transactions on the capital market;  the lack of need 

to attract significant amounts of capital for a long period (5 years or more); lack of 

awareness of companies about the benefits of raising funds on the security market;a 

significant share (over 98%) of small and medium-sized enterprises (SMEs) that 

cannot be issuers in the national capital market, etc. All of the above determines the 

low level of demand of capital on the capital market, which slows down its 

development. 
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 Regarding the supply of capital, insurance companies are the main 

institutional investors on the capital market in the Republic of Moldova. According 

to the NCFM, the share of assets saved by domestic insurance companies in 

securities during 2012-2017, increased from 17% to 46%, also during the same 

period, the share of allocated capital into bank deposits decreased from 35% to 

18%. The volume of capital invested by the insurance companies as investors on 

the capital market grew from 152.9 mln.lei in 2012 to 788.2 mln.lei in 2017, the 

volume of capital invested in bank deposits, decreased from 317.5 mln.lei to 310.0 

mln.lei in the same period (table 3). 

 In the Republic of Moldova there are no active undertakings for collective 

investment in transferable securities. Privatization and investment funds, which 

during 1994-1997 collected public property bonds (vouchers) from 1.8 million 

citizens and privatized property in the amount of 930 million lei, in 1997 failed to 

fully implement the requirements of the Law ñOn Investment Fundsò, and as a 

result, for a long time, their substantial share was in state of forced and voluntary 

liquidation, and today do not carry out any activity. Non-state pension funds also 

arenôt functioning in the Republic of Moldova (Biloocaia S. (2018)). 

 

Table 3. The structure of assets admitted to represent the insurance reserves and the 

minimum solvency margin  

Indicators 
2012 2013 2014 2015 2016 2017 

mln.lei % mln.lei % mln.lei % mln.lei % mln.lei % mln.lei % 

Securities 152,9 16,9 284,3 26,1 398,4 32,9 705,7 33,2 758,5 33,5 788,2 46,2 

Bank deposits 317,5 35,1 323,0 30 308,8 25,5 598,1 28 594,2 26,0 310,0 18,2 

Available in bank 

accounts and in cash 
60,9 7,0 89,3 8,0 67,5 5,6 158,7 7,0 140,4 6,0 93,4 5,5 

Land and buildings 185,6 21,0 199,9 17,9 226,9 18,7 355,2 17,0 400,7 18,0 225,1 13,2 

Receivables related 

to subscribed 

premiums 

54,0 6,0 63,8 6,0 68,4 5,6 125,9 6,0 157,4 7,0 92,7 5,4 

Reinsurer's share 130,4 14,0 127,3 12,0 142 11,7 179,8 9,0 213,7 9,5 196,6 11,5 

Total 901,3 100 1087,6 100 1212,0 100 2123,4 100 2265,0 100 1706,1 100 

(Source: elaborated by the author based on CNPF, 2018) 

 

  Retail investors also do not make investments on the capital market. The 

main reasons for the reluctance of the population/households, small and medium-

sized enterprises, as well as of other potential investors in investing in the capital 

market of the Republic of Moldova are: insufficient knowledge of the population 

about the prospects of investing and making profit in the national capital market; 

the complexity of acquiring of securities that provide a stable income on both the 

primary and the secondary securities markets; informational opacity of issuers 

whose securities are not traded in a regulated market; insufficient liquidity of the 

national stock market; distrust in the reliability of investments in the national 

securities market in conditions when the compensation fund for investor protection 

provides insignificant compensation for losses; a relatively low income level; low 

level of institutional development; insecurity of minority shareholders; low 

enforcing of contracts;  high level of corruption;  lack of institutional investors; a 

narrow range of financial instruments offered for purchase;  low level of 

infrastructure development; an easy alternative in the form of guaranteed and non-

taxable income on bank deposits; a small share of joint-stock companies that 

actually pay dividends, resulting in population tending to invest available funds in 

more profitable and familiar banking financial instruments.  
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 The attraction of retail customers to investments in the national capital 

market could be facilitated by the use in the Republic of Moldova of such a tool for 

developing stock markets as the ñpeopleôs IPOò, which has become widespread in 

countries of Western and Eastern Europe. The experience of Poland, which 

privatized more than 210 large state-owned companies and several hundred small 

ones through this mechanism, is very convincing. ñPeopleôs IPOsò were conducted 

in different economic conditions in many other countries, including the UK, 

Germany, France, etc. Initial public offering programs for state-owned companies 

have been successfully implemented in Brazil, China, Malaysia, Singapore, 

Indonesia and India. Thus, in Malaysia in the 1970-1980s mass privatization of 

state-owned companies was carried out, involving about 8 million investors.  

 The tasks of attracting public funds into the national economy through 

ñpeopleôs IPOsò with active participation of retail investors are also being tackled 

in the CIS countries. A first experience was gained in Russia in 2006-2007, when 

through the ñpeopleôs IPOò the shares of Rosneft, Sberbank and VTB bank were 

placed. As a result of these emissions, almost 200 thousand individuals became 

investors. In Kazakhstan, in the framework of developing the national capital 

market and attracting investments from the population, in 2012, shares of 

KazTransOil JSC, the largest oil pipeline operator in Kazakhstan, were placed, as a 

result of the issue, more than 34 thousand individuals became shareholders. In 

2014, shares of KEGOC JSC (electric grid management company) were placed in 

Kazakhstan; in the future, it is planned to place shares of companies in the railway 

and other industries. Within the framework of the ñpeopleôs IPOò, Kazakhstanis are 

offered shares of stable companies that show positive financial results and regularly 

pay dividends. The ñpeople's IPOò project has been developed in Belarus, as well. 

The first "people's IPO" in Belarus took place in 2012. Then the shares of the 

Minsk sparkling wine factory were put up for stock exchange. They could be 

purchased only by Belarusians and no more than 999 shares in one hand, a year 

later an additional issue was carried out according to the number of shares not sold 

at the first stage. IPO brought the company investments of $3.4 million. In 2014, 

the Gomel Fat Plant entered the peopleôs IPO, in this case there were no restrictions 

on the purchase of shares. 

 

3. CONCLUSIONS 

 

 According to the results of implemented analysis, the institutional and 

retail investors can  have a significant  positively  influence on  the  capital  market  

development, still, there  are  many  factors  that negatively affect investors activity 

in the Republic of Moldova. Considering the experience of the European Union 

countries in attracting investors into investment activity on the national capital 

markets, the next main directions for stimulating of broadening the investors' base 

and for increasing their positive influence on the capital market development in the 

Republic of Moldova, are suggested: solving the issues of domestic and foreign 

political instability which lead to inconsistencies in policy initiatives and weak 

protection of ownership rights; developing fiscal and monetary stimulus, especially 

during periods of financial instability; developing of a savings culture which affects 

the amount of assets available for investment, hence the demand for the services of 

institutional investors; regulating national demographics - aging populations tend to 

save, while younger populations tend to consume, increasing the overall income 

and a creating prosperous economic environment, which cumulated with a 
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demographic dividend can provide great opportunities for institutional investors; 

stimulating competition between capital market investments and substitute services 

such as bank-offered products, commodities, real estate investments etc.; 

implementing of privatization of state-owned enterprises through ñpeopleôs IPOsò 

and offering retail investors to acquire shares of highly profitable and promising 

enterprises, which will increase stock ownership, market capitalization and 

liquidity, bringing depth and width to the capital markets and lifts investor 

confidence; growing market depth and liquidity, which are the major obstacles for 

investors in developing countries; implementation of innovative (modern) trading 

and hedging mechanisms as well as wide variety of financial products which will 

make capital markets more efficient and attractive for investors; minimization of 

transaction costs (commissions, fees and tax); modernization of the pension system 

and development of the private pension funds; speculation and risk aversion 

control; human capital and professionalism perfection; growth of market openness 

and accessibility; minimization of corruption and enforcement of investorsô rights; 

growth of financial literacy of the population; digitalization of financial services 

and attraction on the national capital market of investors from abroad; proposition 

of new financial instruments, such as municipal bonds; implementation EU 

experience in attraction of SMEs on the capital market etc. 
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Abstract 

The paper describes the concept of sustainable development and the manner in which 

ecomarketing has responded to the multiple challenges raised by the new social and 

environmental paradigm. The trends and evolutions of ecomarketing are addressed. An 

analysis is made of the ReĸiŞa consumers and the way they reactto the ecological problems. 

The increase of ecomarketing role of communication as a way of informing and educating 

the consumer in applying the ecological principles is highlighted. 
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1. INTRODUCTION  

 

The sense and purpose of our entire activity is "to make our world better 

than we found it when we were born. By better we mean safer, healthier, more 

beautiful, fairer, more loving, more cognizable, all in all a sustainable world.ò 

(Ionescu, 2006) 

Obviously, in order to accomplish the above we need to adopt ethical 

attitudes and honest practices of human resources development, as well as an 

efficient environmental management. Today's society oscillates between feeling 

and reason, trying to impose its pragmatic decisions in a context that ensures its 

well-being and prosperity. However, it is increasingly evident that responsibility 

and sustainability are the only viable arguments for a secure future. 

The pursuit of profit, overpopulation, excessive pollution, the extraction of 

mineral resources and energy sources in inefficient conditions trigger serious 

consequences, which endanger life on the planetin se. In this context very rarely do 

we hear there any voices stating that the responsibility is specific to ñcrypto-public, 

deeply socialist enterprisesò (Manne H G, 2006). 

Actually, economists admit that any economic endeavour must include "a 

simultaneous analysis of economic growth, environmental protection and social 

equity in business planning and decision making" (Rondinelli & Berry, 2000), 

sustainable development being achieved by ensuring the balance between these 

three pillars. It is a difficult task because ecological development depends on the 

capacity of the environment to regenerate; thus, the quality of life cannot have an 

upward trend if environmental protection programs are absent. Sustainable 

development has thus become a key element in environmental management 

(Mebratu, 1998), with the Brundtland Report marking global interest in this issue. 
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This report marked the beginning of a new global socio-economic policy, in which 

the concept of development is essential, and sustainability is a key element in 

environmental management (Mebratu, 1998), the rational use of resources, 

ecological awareness and international cooperation being permanently discussed at 

international conferences. 

The concept of sustainable development began to be strongly studied in 

the 80s of the previous century, being considered: a triplet - socio-economic 

development, concept of needs and future generations (Klarin, 2018), a 

development as a structural transformation (Vázquez & Sumner, 2013), a 

development meant "to provide long-term perspectives" (Drexhage & Murphy, 

2010), an opportunity to fulfil certain human needs derived from quantitative 

economic values (Ulhoi & Madsen, 1999), social changes that reach the objectives 

of traditional development, in accordance with the limits of ecological 

sustainability (Lele, 1991). 

The analyses of this concept have drawn attention first of all onto the non-

renewable resources, and thus different economic approachopinions emerged: some 

authors support stationary economies (Weaver, Lawton, 1999), others restrictive 

solutions (the zero economic growth  proposed by the Club of Rome), whereas 

other authors have a technical-optimistic perspective, proposing the optimal 

extraction of non-renewable resources with innovative technologies, which could 

compensate for the negative impact on the environment (Ļrnjar & Ļrnjar, 2009) 

The term ñspaceship economyò (Boulding, 1966) has appeared in the literature, 

metaphorically emphasizing the planetary limits, so that, in the author's opinion, the 

ñresource-finite productò transfer must be minimized; other authors prefer the term 

circular economy that introduces the notions of reuse, recycling, reutilisation, so 

that the raw material is mostly made of recovered waste (Kirchherr et al., 2017), 

while P. Senge proposes the term "restorative economy"by which the 

interdependence that exists throughout the planet is recognized. In this respect, one 

proposesthe harmonization with the habitat and the organization of society in close 

connection with the laws of nature. 

As despite all the concerns related to sustainable development, 

environmental problems have worsened, abelief has emerged according to which, 

beyond the responsible initiatives of some companies, governmental concerns 

should be diversified, both through legislation and national projects, so that the 

impact of activities can be much more visible. Moreover, supervision and 

coordination actions by national and international authorities are required (Kammer 

& Chris- topherson, 2018), since the initiatives of the ecological associations have 

often failed, the consequences of the economic development up to this date being 

negative (Davies , 2013)  

International actions (the Rio de Janeiro Summit, the Kyoto Agreement, 

the Copenhagen Agreement, etc.), although explicitly emphasizing the continued 

degradation of the environment, fail to create an optimal and secure framework for 

applying the ecological norms proposed in these meetings. After almost five 

decades of sustained concerns, human society is in major impasse in terms of 

"meeting the needs of present generations, without compromising the ability of 

future generations to meet their own needs."(The ĂBrundtlandò Commission) 
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2. ECOMARKETI NG, MARKETING POSITIONING IN AN  ECOLOGIST 

PERSPECTIVE  

 

Ecomarketing, or green marketing, is the marketing concerned with social 

welfare, sustainable development as an expression of concern for future 

generations. The ecological perspective becomes the essential argument for doing 

business and social behaviour. The entire activity of the company is focused on 

specific values: environmental protection, disappearance of social inequities, 

ensuring future generations of living conditions similar to those present. Cliche 

(2010) argues that these arguments are in fact an asset for businesses, a way to fight 

in an increasingly competitive market. 

The literature, especially in the American writings, exhibits a profusion of 

terms such as: ecological marketing, green marketing, ecomarketing, 

enviroprenorial marketing, sustainable marketing. Analysing the works, we can 

deduce that most of the time these terms are used as synonyms, having thus the 

same meaning (Chamorro, Rubin, Miranda, 2009). But the multitude of terms 

determines the specialists in the field to state that ñthe diversity of terms suggests 

the impossibility of a universal interpretation of the conceptsò(Durif, Boivin, Julien 

2010). 

For some authors, green marketing is just a technique used by businesses 

(Rex, Bauman, 2007), while others define it by the competitive advantages (Grant, 

2009, Cliche, 2010). Equiterre (2010) and Konrad, (2011) address the ecological 

attitude of companies from an ethical perspective. 

 Ottman (1992) considers sustainable development "a total paradigm shift 

for society, which needs to start from the management sphere, in order to be 

implemented effectively", and Lowy, Rodary (2009) appreciates that green 

marketing is just the opportunity to put the foundations of a new paradigm in 

consumption, and to change in this way the social and economic evolution. 

Vital (2011) defines green marketing as ñthe activity that involves the 

marketing of a product or service with added environmental or social value. The 

added value is to diminish the negative impact on the environment.ò He also 

believes that the objectives of green marketing are to communicate the attributes of 

products and services so that consumers are better informed about their quality. 

Bergeron (2011) has the same opinion andsees green marketing as "a strategy based 

on enhancing environmental attributes"; Kotler(2011) identifies green marketing 

under the concept of corporate marketing, whereas Yakup Durmaz, Hatice Vildan 

Yasar, (2016) see it as a process that protects and develops the well-being of 

consumers and society better than its rival firms. 

The multitude and variety of the analysesmade some authors try to 

systematize the works, according to certain criteria. Thus, Durif, Boivin (2010) 

propose a definition of green marketing from three perspectives: academic, 

industrial and consumer. 

 The academic perspective defines green marketing by addressing the 

product or service and its ecological characteristics. Thus, Chen (2007), considers 

that ñgreen product development tacklesenvironmental issues through product 

design and innovation; Albino, Balice and Dangelico (2009) see it as a ñproduct 

designed to minimize its environmental impacts during its entire life cycleò 

The industrial perspective means addressing the issues related to the 3 R's, 

those of certification and approval. The companies mainly approach the concept of 

social responsibility, they follow the way in which the production activity 
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corresponds from the point of view of the noxious substances, the quality of the 

waste water, they follow the application of innovative technologies. 

The consumer perspective addresses the definition of green marketing 

taking into account non-toxic products, the non-use of animals for tests and 

experiences, the minimal effect of the products on the environment. 

Other authors, Peattie (2001), Katrandjiev (2016), systematize the 

published works from the perspective of time, trying to highlight the main stages of 

ecomarketing. 

Thus, Katrandjiev (2016) highlights 4 major stages in which the 

publishedwritings: 

Embryonic stage, before the year 1974; 

Ecological marketing, between 1975-1989, 

Green marketing,1990-2000; 

Sustainable marketing after the year 2000. 

The embryonic stage refers to the beginning period of green marketing. In 

this regard, the first papers addressing this concern occur in the early 1970s, but 

debates on this subject are known even from the late 1950s when Wroe Alderson 

performs an analysis of economic society and the environment, showing their 

interaction and the necessityof marketing involvement in this equation. 

After this date and especially after the 70s, the works that underline the 

importance of applying green marketing grow exponentially, with all marketing 

specialists approaching this topic more or less. 

In the ecological marketing stage, Kotler, Levy, (1971), Fisk, (1973), 

Henion and Kinnear (1976) define green marketing as an activity that takes into 

accountthe environmental issues, highlighting the negative aspects that the industry 

causes through its more and more complexactions. Fisk tried, for the first time, to 

point out that marketing should address its ecological issues. The works published 

develop the connection between the increasingly expansive industry and the 

environmental problems, as marketing attempts to identify the products or 

companies that are big polluters and to find solutions for the recovery of these 

situations. 

 In the second stage, Prothero (1990), Ottman, J.A. (1993), Porter, Linde, 

(1995) show the importance of rethinking marketing strategies, arguing the need 

for long-term concepts, emphasizing the social benefits of this strategy. It is the 

stage when the concept of sustainable development appears and develops 

(Brundtland Report), so that consumers become sensitive to the environmentissues, 

being extremely attentive to the abuses of some companies on this subject. 

In fact, during this period, the concept of social marketing also flourishes, 

the human society being viewed holistically, in its interdependence with the natural 

environment. Economic, social and environmental problems are beginning to be 

analysed in their continuous interaction, and the concept of development "becomes 

a fluid one, in continuous evolution" (Feraru, 2011,). As environmentalists 

increasingly criticize industries for the irrational exploitation of resources, 

marketing specialists try to rethink their economic activities so that existing 

imbalances can be alleviated. There is a growing concern of companies for 

reducing waste, for implementing clean technologies, for producing innovative 

products, with favourable consequences on the environment. 

Green consumers are becoming an important market segment; companies 

finally understand that approaching activities from an ecological perspective 
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represents an opportunity in business, an opportunity to win increasingly fierce 

competition. 

In the stage of sustainable marketing, the concern for environmental issues 

is increasing, the challenges are getting bigger as the imbalances are becoming 

more pronounced. Despite the claims that through the process of globalization 

many problems will be solved, the failures are predominant, the economic, social 

and environmental disparities are accentuated, the solutions are palliative, short-

term. Consumers are focused on quality products, also paying attention to price, 

distribution and environmental issues. 

The papers published during this period begin to investigate how 

consumers react to environmental problems, emphasizing their sensitivisation and 

awareness of the importance of respecting the environment (Prothero, A. & 

Fitchett, JA (2000) Oyewole, P. (2001), Karna, J. , Hansen, E. & Juslin, H. (2003), 

Donaldson (2005). 

There are three important problems in the works published in the last 

decades: the orientation towards the future, through the care shown to the 

generations to come (the approaches take into account in particular the non-

renewable resources); justice, analysing the aggravation of social inequalities and 

inequities and social responsibility of companies and consumers alike, being 

considered as co-creators of value. Sustainable marketing focuses on meeting needs 

and not necessities (Peattie, 2001), the latter concept meaning the tendency of 

people to cover their desires and not necessarily their needs. Sustainable marketing 

becomes above all an ethical marketing. 

 

3. APPROACHES OF SUSTAINABLE CONSUMPTION IN  REἧIἩA 

Trying to analyse how the ReĸiŞa consumer relates to the problem of 

sustainable development, we useda questionnaire elaborated by the 1st year master 

students of the AATCS study program of UEMR in 2019. The questionnaire is 

appliedto a non-representative sample of 594 respondents, of which 125 

respondents aged under 20, 282 respondents with ages between 20 and 55, and 

187respondents over 55 years of age, trying to respect the demographic structure of 

the ReἨiἪamunicipality. The questions of the questionnaire tried to highlight the 

consumer's attitude towards the organic products, as well as towards the 

environment. 

In this respect, we tried to identify the level of awarenessrelated to the 

concepts of ecological products and bio products. Over 58% of consumers 

questioned answered yes, they know the concepts and distinguish between the two 

categories. 

Subsequently, we tried to detect the attitude of the respondents towards the 

problem of sustainable development, from their perspective of consumers. They 

were asked about the manner in which they buy organic food, whether they are 

interested in purchasing a car with ecological features at the expense of a polluting 

but more refined one, how interviewees report on recycling long-term products, or 

if they would agree to close the municipal downtown for car traffic on Saturdays 

and Sundays. 

The questionnaire highlighted the lack of interest in concrete measures by 

which the pollution of the environment would be reduced. Thus, 60% of the 

respondents prefer the classic food products over the organic ones, because of the 
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lower price, and over 59% of them prefer the purchase of a polluting but 

cheapercar. As for recycling, reconditioning of end-of-life products, only 12% are 

particularly interested in this aspect. As for the closing of traffic in the downtown 

area for cars at weekends, only 40% agreed to it, and only if there are alternative 

routes.  

The second part of the research consisted in the organization of a focus 

group, made of 7 people interested in environmental issues and ecological products. 

Following discussions on the issue of sustainable development, wedetecteda high 

degree of general culture, solid knowledge about economics and macroeconomics, 

interest in ecology and social responsibility of companies, knowledge of the 

economic and social environment in ReἨiἪa. We then proceeded to the actual 

activity, trying to find out the points of view regarding the following aspects.: 

What is the reason why consumers are less interested in organic products? 

Why do consumers not agree with measures that would reduce urban pollution? 

Why is there such a low interest in Resita for recycling, reconditioning activities? 

How do consumers appreciate companies trying to focus on economic activities 

that do not increase pollution? 

Following the discussions, several aspects emerged: 

Some of the ReĸiŞa residents consume organic food products quite in a 

sustained manner, but through family chains; basically, consumers are supplied 

from the rural area, directly from agricultural producers, who are relatives, 

acquaintances or friends. The relationships between them are tight, sometimes even 

exchanges in nature take place, in the form of barter; 

The other part of the population eating organic products acquired from the 

commercial network is not very faithful to this behaviour, the reasons being 

numerous: the higher price, the consumers' lack of confidence in the quality of the 

products, the low distribution network, the absence of awareness of the products or 

of the producers, the seasonal character of the products. 

As regards non-food products, concerns about these are even lower; 

consumers especially appreciate the products in terms of price and quality features 

that directly benefit them. Consumer convenience often prevails, the excuse of lack 

of time being almost invariable. The recycling or reconditioning activities are rare, 

alleging lack of time, poor organization in the field, lack of knowledge related to 

the subject.  

The consumers do not trust the companies that declare to have ecological 

concerns; as the media is full of negative examples from this point of view, the 

feeling of doubt in the consumer's mind has emerged and generalisedas regards any 

statement of the companies about their efforts, the suspicion of the correctness of 

the ecological activities being at  a maximum level. 

Despite the claims related to the affinity to the environmental concerns, 

when the problem of measures affecting the comfort of the consumer is raised, the 

reactions are of refusal or categorical rejection; thus, when they were questioned 

about a traffic closure in the centre of the municipality at weekends, none of the 

consumers agreed to this measure, unless there are alternative traffic options. 

Following discussions, consumers were informed that such a measure would not 

reduce pollution, would move it to another area, and would increase fuel 

consumption; however, they remained inflexible, considering this measure a 

reduction of the right of movement and transport, a reduction of the possibilities of 

entertainment at the weekends. 
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Consumers do not regard environmental problems directly; it is more a 

theoretical, diffuse, equivocal and imprecise approach. Most of the times, public 

companies and authorities are considered responsible. Discussions are often 

diverted to ecological disasters, where responsibility is diluted. Consumers are also 

convinced that these issues need to be addressed on the level of human 

communities, the individual not being able to contribute effectively to the overall 

solution. 

 

3. CONCLUSIONS 

 

The concept of sustainable development has probably constituted the 

largest and most debated problems on the planet in recent decades, both among 

specialists in the field, as well as on the level of government or civil society. 

However, the results do not raise to the expectations of action plans, the agreements 

concluded between states, the programs of international bodies or the promises of 

companies. On the contrary, the economic and social life seems to become more 

and more complicated, insecure, weakening the security of life not for the "future 

generations" but for the present ones. The pace of resource use is higher than ever, 

irrational overproduction and consumption being, through the process of 

globalization higher than a few decades ago.  

The concept of sustainable, fluid and dynamic development includes not 

only aspects related to environmental protection, but also social and human 

emancipation, combating poverty, alleviating discrepancies between the living 

standards of different social categories. The economy and the environment are seen 

as two complex entities in a single equation of life on earth. 

This is howthe concept of companiesô social responsibility appeared, 

stipulating that ñthey have the obligation to follow those policies, to make those 

decisions or to follow those lines of action that are desirable regarding the 

objectives and values of our societyò (Bowen, 1953). The concept has evolved over 

time and is now understood as an essential construct for those concerned with 

sustainable development. Responsible behaviour generates the integration of social, 

environmental and economic aspects into their own cultural values, so that action 

strategies are always taken from this perspective. However, this is not easy, there 

are many difficulties when a company tries to adopt such an approach in the 

competitive market (Engle, 2006). Often this approach is based on the ethical 

attitude which presents certain challenges most often determined by the cultural 

values of the respective society, the behaviour of consumers and their attitude 

towards these positions. 

Many actions that intended to be environmentally friendly failed, were 

found to be greenwashing or simply a marketing strategy. Economic solutions have 

often been mere improvements in technology, the measures announced with much 

noise have finally proved to have a minor impact on the environment or society. 

On the other hand, there are few genuine green consumers. Most 

consumers support measures that protect the environment and society only to the 

extent that they are not disturbed in their pecuniary interests or those related to 

comfort, habit, or settlements. From the case study presented, the conclusion can be 

drawn that the majority of consumers residing in Romania approach the problem of 

sustainable development from a pecuniary perspective. The main reason why 

organic products are not purchased is the one related to their high pricecompared to 
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the classic ones. The problem of product quality, the impact that the product has on 

the environment becomes a theoretical one. 

However, it is clear that sustainable development cannot take place 

without a major change in the approach to consumption, a new paradigm in which 

society understands that less is better.Overconsumption has negative repercussions 

on society in general and the individual in particular, the consumer must be 

educated to satisfy their needs not their desires (which are infinite). In this context, 

ecomarketing, which has the mission to inform consumers correctly, to 

communicate facts in a responsible manner, to improve the awareness of 

consumers, to make them understand that the fulfilment of their personal 

aspirations enhance life quality more than material accumulation. Of course, in 

order to achieve all the above, the economic paradigm must also be changed by 

companies that must focus on sustainable activities in meeting the intellectual, 

spiritual, educational needs of consumers. 

As ecomarketing is the marketing that addresses long-term strategies, it is 

more appropriate than the classical marketing in a society that has to redefine its 

values and carry on the economic activity in a sustainable environment. Lemke & 

Luzio (2014) state that consumers' lack of confidence in companies that declare to 

have adopted ecological approaches is essential in the purchase decision. In this 

context, ecomarketing must approach its communication in a responsible, 

transparent, credible and efficient way, in order to trigger the desired response from 

the part of consumers. 
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Abstract 

The paper addresses a lessapproached topic in the marketing world, namely the halo effect. 

This phenomenon is described first in the physical world then it is taken over and used in the 

field of psychology, education, management. In marketing the halo effect is used to monitor 

how a product / service is evaluated, its influence on the positioning of companies. It also 

studies the manner in which the marketing mix can be influenced by this effect. The last 

decades have addressed the halo effect in the fields of brand equity and corporate social 

responsibility. The paper tries to find out how the halo effect affects the business of small 

companies, the consequences of these influences. Knowing the halo effect allows companies 

to gain the ability to ameliorate uncontrolled reactions and make decisions that will have 

favourable consequences in their respective businesses 
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1. INTRODUCTION  

 

Etymologically, the term halo comes from the Greek language, meaning 

"circle, disc, diameter" (Andrei, 1987). It is used mainly in astronomical physics 

and refers to the luminous ring around the moon or the sun, which is formed at 

certain times due to specific physical phenomena. 

By analogy, the term halo began to be used in the social sphere, meaning 

"a generalization of the appreciation of one or more persons starting from a 

particular feature", 

"A tendency to irradiate psychic traits and processes, even if objective 

data reveals no correlation between them" (Sleahtitchi, 2012), "a cognitive bias 

according to which the perception of a trait (for example, the dominant 

characteristic of a person or object) is influenced by the perception of another trait 

of the same person or object" (Phil Rosenzweig, 2007), or ñan assumption that an 

individual's impression of an aspect of a person, product, service or concept affects 

the views of other aspects. of this.ò (Rippleout, 2014). Tiffin and McCormick 

(1965) consider the effect to be the dominance of one trait over all others, and 

English (1934) views the halo effect as the tendency to judge distinct traits on the 

basis of a general impression. He considers that the perception of a person largely 

depends on the general sentiment towards that person. The halo effect has in the 

social sphere the meaning of extending some sequential qualities to a general entity 

or an appreciation of attributes belonging to a being, good, service, starting from 

other visible or well-known aspects. The term was first used in 1920 by 
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psychologist Edward Thorndike in a public communication study, describing how 

people in the US military were being evaluated. Later it began to be used in many 

other areas, such as education, management, communication, marketing. 

The consequence of the halo effect may be positive, when the public 

image is favourable, or negative in case the interpretation is inadequate. Obviously, 

however, a certain affectation exists, a distortion of reality is realized. "The halo 

effect renders an erroneous component in the appreciation of the performances or 

of the personality traits appeared due to the irradiation of a sequential impressionò 

(H. Schaub & K.G.  Zenke, 2001) 

This is why "the halo effect harms the general interest, it may harm the 

evaluators or theiremployers, as well as those inappropriatelyevaluated,by taking 

into account the deceptive appearances. If certain qualities of the people evaluated 

are overestimated or, on the contrary, underrated, most likely no one will win in the 

long runò(Hotca, 2019) 

Psychologist Asch makes a connection between the halo effect and the 

degree of conformism of individuals. In his studies he concludes that people are 

often tempted to comply, either to avoid conflicts or not to be ostracized by the 

community members from whom they do. part.  

 ĂConformism, as defined in the social sciences, corresponds to a 

behaviour that is in accordance with what is expected from an individual or a 

groupin a given situation. Being a conformist means that you do not have the 

freedom to act in a way different from that expected by others.ò  

Asch studied how the halo effect is manifested according to the 

personality of the individuals, the conclusions highlighting a stronger 

contamination in the case of the less creative, with lower intelligence or inferiority 

complexes. 

In the studies carried out over the last decades, there are theories 

attempting to find the source of the halo effect. The researchers take into 

consideration the beliefs of the colleagues in a group (Sherif and Sherif (1964)), the 

popularity of the product, the brand, or the familiarity with the respective product / 

service (Koltuv (1962)) are discussed. Each of these studies reached different 

conclusions, as no specific sourceisclearly highlighted. 

On the other hand, analysesused to formulate opinions regarding the 

factors that influence the halo effect. The importance of the attribute, the 

importance of the product or the class to which it belongs, the degree of education, 

culture or communication were discussed. However, there is no consensus 

regarding these considerations, the authors having different results for the same 

category of factors. This is why it is considered that the halo effect is not well 

understood yet and it is reasonable to conduct analyses on individual subjects using 

criteria that target beliefs by attributes. In fact, experimental research was carried 

out, which showed that the halo effect was present although the individuals 

surveyed had all the data that allowed them to have a correct view of the problem 

discussed. (Ryan, 1977).  

 Despite all the uncertainties of this topic, the halo effect is considered an 

important issue and it is the merit of Phil Rosenzweig to have developed this theme 

in a brave manner, as in areas such as management or marketing there were 

superficial and simplistic approaches with uncertain purposes. N. Taleb considers 

Rosenzweig's work ñan antidote to the bestsellers written by various gurus who 

provide us with naive and false conventional arguments.ò 
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Although the halo effect is very much analysed in areas such as 

psychology or education, the marketing specialistshave a major concern related to 

this topic, as they often consider that the success or failure of a product / brand / 

service is closely linked to the way which this phenomenonis well known. 

Within the article the utilized research methodology will be presented, the 

setting within the specialized literature will be carried out and the contributions of 

the study will be described.  

 

2. THE HALO EFFECT IN MARKETING   

 

In marketing, the halo effect has been used to identify and monitor how 

consumers evaluate a product. The assessment of the attributes is important and, if 

distorted, the evaluation of the product may be wrong, with consequences on the 

activity of the whole company. "Such distortion, in turn, may result in misleading 

conclusions about competitive positioning, and may even lead brand managers to 

make erroneous decisions concerning product modifications and product strategy." 

(Leuthesser,et al,1995). If the halo effect has a positive influence, companies may 

benefit from the favourable evaluation of its products by promoting the most 

valuable of them. However, if this phenomenon is present, wrong conclusions may 

be drawn and decisions may lead to wrong positioning. That is why the marketing 

literature tries to understand the halo effectin its complexity, following the 

consequences of its action. There are authors who have noticed the halo effect in 

the case of appreciation of some products, by virtue of the fact that other products 

of the company meet their requirements and have become familiar. Still, other 

authors (Koltuv, 1962) they did not observe such attitudes, a situation that 

increased the uncertainty of the possibility of determining the magnitude of the 

effect and its consistency. It was appreciated that the most favourable 

circumstances for the halo effect would be: low familiarity with the analysed 

products, reason why those questioned resort to mimicry (Koltuv, 1962), 

subjectivity of the attributes considered when this effect is found (James and 

Carter, 1977), the special popularity of the products (Leuthesser, et al 1995). 

Zollondz (2006) talks about the halo effect also when establishing the 

marketing mix strategy ñ... the common effect of the tools is often blurry. This is 

referred to as an uncontrollable halo effect, as certain measures with positive results 

for one product may have adverse effects on the other. This uncertainty of the 

effect of the measures cannot be foreseen unequivocally.ò The halo effect is all the 

more powerful in the marketing mix strategy the higher the dynamism of the 

components proportions of the or the lowerthe mixstability. 

In the last decade, this topic is also analysed in two other sensitive issues: 

brand equity, and corporate social responsibility. The first problem is based on 

brand capital. 

Basically, the assessment of the brand capital can be done correctly only 

when the halo effect is closely monitored. The brand capital is defined by Aaker 

(2009) as ña set of assets and liabilities related to the brand name and symbols, 

which adds something to the value provided by itò. Closely related to the process of 

building brand capital appears to be the brand equity, defined as the price 

difference paid for a product well known on the market versus the price paid for an 

unknown one. Keller (1993) defines the brand equityñin terms of the marketing 

effects only attributableò to the brand-for example, when certain outcomes result 

from the marketing of a product or service because of its brand name that would 
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not occur if the same product or service did not have that name.ò, and Leuthesser et 

al. (1995) consider it as representing ñthe degree to which a brand's name alone 

contributes value to the offering (again, from the perspective of the consumer.ò) 

Marketing specialists strive to measure brand capital and ñthe brand equity 

measurement literature is classified based on the level at which the brand equity 

outcome is measuredò (Voleti, 2010). That is why some authors seem interested to 

see if evaluation is influenced bythehalo effect so  that the elements of performance 

can be easily detected and the future probabilities refined through better 

knowledge. Thus, Leuthesser "considers it interesting to see if in the evaluation of 

brand capital, the halo effect can be measured and what its influencecan be". He 

approaches such a measurement, taking into account the halo effectin his research, 

which he considers important in the final assessment of brand capital. 

As for the second situation, that of corporate social responsibility, Chang-

Hyun Jin 1, Jung-Yong Lee 2 studied "the role of the polarity of information or 

publicity about a company (whether positive, negative, or neutral) and two CSR 

activities (e.g. environmental preservation and supporting social welfare in 

developing countries) in the relationships between consumers and brands and also 

to investigate how a corporate image, as perceived by consumers, affects the 

formation of an image of a company or brand through the halo effect of Corporate 

SocialResponsibilityò.  

The Corporate Social Responsibility considered to be "the achievement of 

the collective good in consensus with the interests of the organisation and to which 

the law obligatesò. (Mc Williams A., Siegel D, 2001), it can influence how 

consumers appreciate the attributes of the respective products / services. For 

instance, research has shown that a significant percentage of consumers have an 

extremely favourable perception of the products and services of companies that are 

known to be invested in protecting the environment, the society as a whole, 

recognized for their responsible behaviour. These consumers say they see these 

companies as more concerned about their needs and the manner in which they can 

be met are more suited to a healthy life and dynamic trends. On the other hand, the 

negative impression formed due to some greenwashing actions, or simple 

marketing strategies led to the emergence of a large percentage of consumers who 

are suspicious when it comes to this issue. 

Lemke &Luzio (2014) have shown that consumers' lack of confidence in 

the companies that display responsible approaches is increasing and is affecting the 

decision to buy. 

 

3. THE HALO EFFECT  AND ITS IMP ACT ON SMALL 

ENTERPRISES`MARKETING  

 

If large companies have major concerns about the halo effect, SMEs do 

not analyse this aspect and are not interested in how existing distortions could 

affect their business. 

SMEs are an important development factor in all developed countries, 

generating "most of the GDPin each country, as a rule, between 55%-95%ò (Ἡenea, 

2012), being characterised by dynamism, flexibility and high adaptability to market 

demands. 

With a small number of employees (the European Union classification 

shows that the maximum number of employees cannot exceed 50), it is often asked 

how they manage to maintain and even develop on markets sometimes suffocated 
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by competition. (BarbaroἨ et al., 2011) consider that there are several factors that 

contribute to maintaining an attractive competitiveness for these companies: 

¶ the role of the owner-manager or the management in general; · 

¶ the ability to obtain and use the appropriate scientific and technological 

information; · 

¶ the quality of the companyorganisation; · 

¶ the material investments based on appropriate technologies; · 

¶ the flexibility; · 

¶ the strategic marketorientation. 

 But most of the time it is considered that the success of these small 

companies is determined by the human resource, which always includes visionary, 

courageous and action-oriented people, the main difference between success and 

failure being professionalism and motivation. 

 On the other hand, the evolution of the company is closely related to the 

age it has reached. Thus appeared the theory of the life cycle of the company, ña 

theory based on the situational behaviour of the managers, grounded on the concept 

according to which an effective and efficient behaviour can be obtained when they 

them selves change, depending on theò maturity "of the subordinates, that is, when 

they can assume responsibilities.ò(Mironov, 2017) 

 Greiner's model establishes 10 evolutionary phases - 5 ascending and 5 

descending as the natural course of a company's life. These phases come one after 

the other alternatively, the ascending phase causing a descending one, which in turn 

will be preceding an ascending one. According to this model, small enterprises are 

characterised by small investments, timid outputs on the market, fluctuation in 

decisions, poor organisation. The founders are those who are usually involved in 

most actions and decisions, based on knowledge, experience in the field, intuition. 

In a short time, if the company is maintained or developed the crisis of 

management appears, determined by the impossibility of the founder to get 

involved in all current activities. The management phase appears, along with the 

apparition of amanager who takes over part of the founder's duties. However, the 

latter will remain the one who directs and gets involved in the essential actions of 

the company - investments, modernisation, communication or promotion strategies, 

company positioning and marketing mixestablishment. 

 In the light of these characteristics specific to small companies, the 

question arises whether the halo effect is present in such a context, and what this 

effectis? Does the company register a halo effect determined by the founder's 

personality? Does this influence the consumer's perception of the products / 

services offered? Is the affirmation of BarbaroἨ confirmed, according to which the 

role of the owner / manager decisively influences the attractive competitiveness of 

small firms? 

 In this respect, a survey was conducted among a number of 92 customers 

of a small company from ReἨiἪa, a pizzeria located in the city centre. The pizza 

place has 6 tables, it is a small company, but well and harmoniously arranged, with 

a pleasant atmosphere. In the first stage, the questions considered the relation of 

consumers with the founder of the company. 76% of those surveyed answered yes 

to this aspect. I know the person who started this business, it is not a familiar 

relationship, but the founder is appreciated for several qualities: perseverance, 

culinary skills, serviceability, refinement, involvement. The 70 clients who gave 

this answer received a second questionnaire asking for their opinion regarding the 

products and services they benefited from. The questions referred to: 
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¶ the quality of the products that have been offered; 

¶ the quality of the services they have benefited from; 

¶ the ethical attitude of the employees. 

The unanimous opinion was positive: the products are well prepared, the 

ingredients correctly chosen, there is attention to detail, correctness, serviceability. 

As there was a high agreement between the opinions of the two questionnaires, 9 

people were selected for a focus group. We tried to detail the problems exposed in 

the questionnaire and we found a permanent overlap of the qualities enjoyed by the 

owner of the company with those of the products and services existing in the 

company, although these were not realized by the respective person. In the 

discussion we attempted to make a comparison with a nearby competing firm. The 

comparison benefited the company from the case study, especially in terms of 

product quality; this was surprising, as the chef of the company had come a short 

time ago from the competing company and had imposed some of his recipes on the 

daily menus. It is possible to appreciate that the halo effect existed, the focus group 

had theirobjectivity affected and the consequence of the effect was a positive one.   

Although the outcome may seem optimistic, the result of the halo effect impacts on 

the long-term activity of this company. It has an annihilating affection on its owner, 

the lack of proper appreciation reducing his desire for improvement and 

development. Also, if he relies on the data obtained from this group, he may get 

wrongly oriented towards a certain strategy or positioning, the final result being not 

at all beneficial. 

On the other hand, the good faith of those who make these assessments 

cannot be denied. The subjective and biased opinions are the halo effect, the 

respective persons, by virtue of the previous judgment, no longer analyse each 

situation, no longer observe any deviations or deficiencies, the irradiation of the 

initial opinion being made automatically at any time. 

Small firms are therefore strongly exposed to the halo effect, as the 

consumer generously tends to appreciate the companies whose founders initially 

made a good impression. On the contrary, it can be appreciated that they ignore or 

downgrade the activity of companies whose owners have no communication skills 

or have not made a good first impression to their customers. 

  

3. CONCLUSIONS 

 

Since the halo effect seems to distort the impression of consumers, the 

consequence for companies is an over- or under-appreciation of the activity, with 

positive or negative results on the business in general. Being an answer error, the 

halo effect is important in marketing, where the wrong data can generate marketing 

decisions that affect the competitive advantage. Wrong data derives from the 

dataappreciation, which in turn depends on the measurement. The measurement in 

turn is influenced by the correctness with which the specificity of the phenomena 

under analysis is expressed. 

Marketers appreciate thatñknowing the consumers, by conducting market 

studies, represents a starting point and a necessity for the preparation of an 

effective marketing strategy, in the sense of a favourable influence on the buying 

behaviour and their loyalty.ò(Florin, 2012) 

However, they need to understand that uncertainty in data collection is 

inevitable. The relativity of the data obtained and the risk of the halo effect make 

the decisions made strictly on the basis of suchmethodsextremely vulnerable. That 
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is why ñbusiness success is the result of decisions madein contexts of uncertainty 

and shaped by factors beyond our control. In the real world, given the flow of 

competitive dynamics, even seemingly good choices do not always lead to 

favourable resultsò (Rippleout, 2014). Specialists must start from the idea that in 

this marketing world the cause-effect relation does not always work, whereas the 

results are only partially predictable. They really have to collect data, evaluate them 

as objectively as possible and make the choices required. When the halo effect is 

positive, marketers attempt to exploit this fact and turn satisfied customers into 

loyal consumers. But at the same time, they have to accept that this strategy cannot 

be valid in the long run, and they have the obligation to use other techniques in 

order to maintain the existing competitive advantages at one point. Using the halo 

effect requires a lot of skill, and the reverse of the medal usually means losing 

customers, opportunities, and the way the company is perceived by its customers. 

In this respect, it is important for business people to avoid applying the 

formulas or solutions offered in the specialised literature without verifying the 

existing reality and its dynamics and the manner in which these solutions can be 

implemented. 

 ĂFor managerial purposes, the evidence of halo effect on perceived risk 

doesnôt ease managersô job, but it actually raises new preoccupations. The fact that 

halo effect can stream from different sources, more or less controllable, obstructs 

the accuracy of failure predictions.ò (Florea, 2012). 

Small enterprises tend to become the victimsof the halo effect, founders 

often confusing favourable results with their own achievements when in fact they 

are the consequence of the factors involved in the respective production process. 

The organisational culture, the skills of the employees, the technology are most 

often the active factors of success, the decisions of the leader being mere 

attributions made by virtue of the position held in that company. 

As the halo effect ultimately has a negative influence, by compromising 

the conclusions of an investigation / analysis / survey, independent evidence is a 

precious ally of reliable decisions. It is necessary to carefully check the data, 

situations, circumstances, so that the conviction is a result of certain objective 

factors, which determine consequences favourable to the actions of the company. 

Knowing the halo effect and the very fine line between influence and manipulation 

is important for small enterprisesô managers. They can thus acquire the ability to 

control the degree of conformism, to avoid mimicry and to improve the 

uncontrolled reactions in their business. Benchmarking as accurately as possible 

against the daily reality andavoiding clichés and prejudices grant business people 

the opportunities to improve economic and social relations, as well as making 

decisions in accordance with the existing circumstances. 
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Abstract 
Over the last decades, theory and practice have begun to pay increasing attention to the 

issue of education, in the context of developing the university education system and of 

orienting young people to various fields in tertiary education. The effects that an educated 

population reflects on the economic evolution of a state are numerous, materializing in 

economic growth and social progress, at the same time. However, barriers often arise from 

various factors of the macromedia or even the micro media. The present paper aims to 

present the current context in terms of representative indicators for this field, being 

structured in two parts: a theoretical part and an applicative one. In the first part we have 

summarized the essence of the ideas in the literature, and the application part presents a 

case study that tries to provide an answer to the question proposed in the title, namely: does 

higher education matter? 
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1. INTRODUCTION. THE CURRENT CONTEXT REGARDING HUMAN 

RESOURCES AND EDUCATION  

 

 In the title of the article we debate over a topical issue - does higher 

education matter, or to what extent does higher education matter, in the context of a 

changing, dynamic climate that does not present the security of tomorrow? How 

important are these aspects for the development of an individual and his 

professional evolution? 

The educational side, both in terms of economic development (Oketch et 

al, 2014) and from a social perspective, remains a multivalent topic, so that ñthe 

efficiency of the higher education sector has been one of the central themes of 

many studies because of its importance in socio-economic development ò (Villano 

and Tran, 2018). 

Management (BurduἨ and Popa, 2018) has debated over the years the 

transformation of man - employee, from "employee", "staff" or "workforce" 

(Armstrong, 2009) into "human resource", with aspirations, ambitions, qualities, 

perspectives. Man - machine originally presented by Frederick W. Taylor (Lefter et 

al, 2013) was therefore associated with a number of qualities, his horizons being 

broadened a lot. This approach of the classical school (AndreἨ, 2012) is no longer a 
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topical one, the motivational theories of the behaviorist school contradicting this or 

at least put new ideas in contraposition. The 20th century revolutionized 

management theory from this point of view, through the ideas of Mayo, McGregor, 

Alderfer. But what is the perspective of the 21st century? Can we speak of an 

evolution or, on the contrary, of a "return to origins" from this point of view, due to 

new trends in theory and practice? 

In a society in which we want progress, education plays an essential role, 

transforming itself into a desirable priority for the development of any state. 

Nowadays the market is dominated by highly trained personnel in certain branches 

or areas of the economy, while others have a deficit. 

"Limited availability of skills is a problem confronted by firms of different 

size" (Wruuck, 2018), being "a more pressing concern for smaller firms". The 

objectives proposed by strategies formulated at national, European or world level 

aim at increasing the number of graduates of higher studies. "It is known 

worldwide that human resources are a crucial element in any country's economy" 

(TŁnase et al, 2013). The question is on the one hand whether the policies 

implemented at the level of each state encourage these aforementioned objectives 

and on the other hand whether, the economy and the market, are ready for a large 

infusion of well-trained personnel. 

However, what is the managerial perspective (Sandu, 1997) regarding the 

development of human resources? Does the managers accept the increasingly well-

trained employee, as, at least theoretically, it is imperative to achieve performance, 

or the well-trained employees will be targeted in a shadow cone, being perceived 

subjectively as a potential "competition" or even threat? It also raises, on the one 

hand, the problem of private investments in human resources training, and on the 

other, the issue of remuneration (Demyen, Lala-Popa, 2014). Large firms are more 

inclined to invest in employee training, perceiving this as their own duty, while 

micro and small businesses often show reluctance, considering employee education 

and training as an obligation and a priority for public investments. 

Regarding the issue of remuneration (Demyen and Lala-Popa, 2013), we 

talk about this because a competent employee will not offer his services for a 

minimum wage or, if one does, for various reasons, negative consequences will 

result individually. "Concerns about skills are prevalent among firms in the EU, 

and they are particularly pronounced for countries in Central and South-Eastern 

Europe" (Wruuck, 2018). 

What, on the other hand, is society's attitude towards the educated man, 

the competent and educated human resource? 

 

2. THEORETICAL BACKGROUND  
 

The level of economic development of a country is closely related to the 

level of its inhabitantsô education. "Education is different in all countries in the 

world and family and colleagues are important factors that contribute to education" 

(Ciucu and Dragoescu, 2014).  

However there are often imbalances in the labor market, in the sense of 

over-qualifying the employees, which leads to repercussions both from an 

economic and personal point of view. From an economic point of view, there is a 

phenomenon of not properly using the labor force, employees with higher 

education accepting for various reasons to perform work below their level of 
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qualification, while on a personal level or, more specifically, from a psychological 

perspective one can observe a bedevil and the feeling of failure. 

Unlike in previous centuries, nowadays we can no longer speak of such 

large discrepancies in the level of literacy of the population in one region of the 

country, compared to others. For sure these may appear, of course, but the average 

nationally calculated is optimistic, as the specialist reports indicate. 

The purpose of this paper is by no means to carry out an analysis of all the 

representative indicators for the education field. Before studying the proposed 

aspects, however, it is necessary to briefly review some of them, in order to 

understand the importance of the references to some of them made along this paper. 

Specialized studies debate the contribution of education as a field to economic 

growth (Khattak and Khan 2012), testing the proposed hypotheses being carried out 

through specific indicators. The theory is a very broad one, raising the question of 

the number of doctoral students contributing to the economic growth of a state, 

even of the number of international students (Bergerhoff, 2013). 

As in any other domain, here we can also identify two representative 

categories of indicators, namely the input and output ones. Explained in the 

simplest way, we cannot achieve results without putting in a certain amount of 

effort. And even if education is not an exact science itself, we can ascertain the 

measurability of this effort, as well as the typology of results / effects, which can be 

most often quantified. 

Therefore, from the perspective of the measurable indicators, we speak of: 
 

Table 1 Relevant indicators in the analysis of the educational field 

Indicator   

Formula (as given by UNESCO) Definition (as given by 

UNESCO) 

  

Adult literacy or illiteracy rate 
 

ὒὍὝ
ὒ

ὖ
ρzππ 

 

ὒ  - adult literate population (15+) in the year t 

ὖ - adult population (15+) in the year t 

òThe percentage of population 

aged 15 years and over who can 

both read and write with 

understanding a short simple 

statement on his/her everyday lifeò 

School life expectancy ὛὒὉ

Ὁ

ὖ

Ὁ

ὖ     ȾὈ  

 

 

ὛὒὉ- school life expectancy at an age a in year t 

Ὁ- enrolment of the population of age I in school year t (n ï age 

limit)  

ὖ- population of age I in school year t 

Ὀ- theoretical duration of level 1 

òThe total number of years of 

schooling which a child of a 

certain age can expect to receive 

in the future, assuming that the 

probability of his or her being 

enrolled in school at any particular 

age is equal to the current 

enrolment ratio for that age.ò 

Gross enrolment ratio (GER) 
ὋὉὙ

Ὁ

ὖȟ
ρzππ 

ὋὉὙ- gross enrolment ratio at level of education h in school year t 

Ὁ- enrolment at the level of education h in the school year t 

ὖȟ - population in age group a which officially corresponds to the 

òTotal enrolment in a specific 

level of education, regardless of 

age, expressed as a percentage of 

the eligible official school-age 

population corresponding to the 

same level of education in a given 
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school year.ò level of education h in school year t 

Coefficient of efficiency  

ὅὉ
В Ὃȟ ὲz

В Ὃȟ Ὦz В Ὀȟ Ὦz
ρzππ 

ὅὉ- coefficient of efficiency for a pupil ï cohort g 

Ὃȟ- number of pupils graduating from cohort g in final grade n after 

j jears of study 

Ὀȟ- number of pupils of the cohort g dropping out after j years of 

study 

òThe ideal (optimal) number of 

pupil-years required to produce a 

number of graduates from a given 

school for a cycle or level of 

education expressed as a 

percentage of the actual number of 

pupil-years spent to produce the 

same number of graduates.ò 

Public expenditure on education 

as % of total government 

expenditure 

 

ϷὖὢὉ
ὖὢὉ

Ὕὖὢ
ρzππ 

ϷὖὢὉ- public expenditure on education as a percentage of total 

government expenditure in financial year t 

ὖὢὉ- total public expenditure on education in financial year t 

Ὕὖὢ- total government expenditure in financial year t 

òTotal public expenditure on 

education (current and capital) 

expressed as a percentage of total 

government expenditure in a given 

financial year.ò 

Pupil ï teacher ratio (PTR) 
 

ὖὝὙ
Ὁ

Ὕ
 

ὖὝὙ - pupil ï teacher ratio at level of education h in school year t 

Ὁ - total number of pupils or students at level of education h in year 

t 

Ὕ - total number of teachers at level of education h in school year t 

òAverage number of pupils 

(students) per teacher at a specific 

level of education in a given 

school year.ò 

Percentage of female teachers  

ϷὊὝ
ὊὝ

Ὕ
ρzππ 

ϷὊὝ - percentage of female teachers in educational level h in year 

t 

ὊὝ- number of female teachers in educational level h in year t 

Ὕ- total number of teachers (male and female) in educational level h 

in year t 

òThe number of female teachers at 

a given level of education 

expressed as a percentage of the 

total number of teachers (male and 

female) at the same level in a 

given school year.ò 

Percentage distribution of 

students in tertiary education by 

ISCED level 

ϷὉ
Ὁ

ВὉ
ρzππ 

ϷὉ - percentage of tertiary students in ISCED level h in academic 

year t 

Ὁ  - enrolment in tertiary ISCED level h in academic year t 

òEnrolment in tertiary education at 

each ISCED level as a percentage 

of total enrolment in tertiary 

education.ò 

Percentage of female students in 

each ISCED level of tertiary 

education 

ϷὊὉ
ὊὉ

Ὁ
ρzππ 

ϷὊὉ- percentage of female students in ISCED tertiary education 

level h in academic year t 

ὊὉ- female students in ISCED tertiary education level h in 

academic year t 

Ὁ- total enrolment (male plus female) in ISCED tertiary education 

level h in academic year t 

 

òFemale enrolment in each ISCED 

tertiary education level as a 

percentage of total enrolment 

(male plus female) in the same 

ISCED level.ò 

Percentage distribution of 

graduates by ISCED fields of 

education at the tertiary level 

ϷὋ
Ὃ

В Ὃ
ρzππ 

ϷὋ- percentage of students graduating from the field of education 

f in academic year t 

òThe number of graduates from 
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each ISCED field of education in 

tertiary education, expressed as a 

percentage of the total number of 

graduates in tertiary education.ò 

Ὃ- num ber of students graduating from the field of education f in 

academic year t 

n ï number of fields of education 

Dropout rate by grade (DR) ὈὙ ρππὖὙ ὙὙ  

ὈὙ - dropout rate ar grade i in school year t 

ὖὙ - promotion rate at grade i in school year t 

ὙὙ - repetition rate at grade i in school year t 

òProportion of pupils from a 

cohort enrolled in a given grade at 

a given school year who are no 

longer enrolled in the following 

school year.ò 

(Source: UNESCO, Education Indicators. Technical guideline) 

 

3. CASE STUDY. ANALYSING THE CONNECTION BETWEEN 

TERTIARY EDUCATION AND ECONOMIC GROWTH  

 

3.1. Research methodology 
 

 The case study analyzes on the one hand the official statistical data 

provided by Eurostat's specialized reports, for the time period 2000 - 2017, the 

objectives proposed in the research being the following: 

The main objective is to highlight the connection between tertiary 

education and the level of a state economic growth of. 

The specific objectives consist of: 

OS1 - Analysis of the European context regarding the evolution of tertiary 

education, in terms of statistical data regarding the indicators discussed in the 

previous parts of the article; 

OS2 - Analysis of the overall image regarding the dimensions of the doctoral 

studies at EU 28 level; 

OS3 - Analysis of the extent of public investments in education at EU 28 level; 

OS4 - Analysing of the correlation between the number of new doctoral graduates 

and the Gross Domestic Product at EU 28 level. 

In order to achieve these objectives, a content analysis of the official 

reports issued by specialized institutions in the field was performed, the collected 

data being centralized in the form of time series, using for their processing the 

EViews program. 

 

3.2. Content analysis of specialized reports 
 

The various regions of Europe have different characteristics and specific 

ways of approaching education. Some systems are considered to be far more 

efficient than others, the latter trying, if not an alignment to the standards promoted 

by the former, at least a benchmarking process in the sense of inspiration in the 

strengths chapter. 

According to MinicŁ (2013), "the strictly quantitative analysis of the 

number of students exhibited an ascendant trend throughout the world". The last 

year for which Eurostat provides complete information in this regard is 2016, the 

year in which the total number of students engaged in tertiary education at EU level 

was over 19.6 million, almost two thirds being on the undergraduate studies. We 

find, based on Eurostat reports, that more than half (54%) of them were female, 

most of them focusing on areas such as: social sciences, economic, administrative 

or legal sciences. On the other hand, the situation changes in the level of doctoral 
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studies, where men predominate. 

The strategies developed in the educational field at the level of all the 

member countries of the European Union, but also at the level of the EU28 as an 

entity aim to encourage the increase of the number of graduates of higher studies. 

The tertiary level of education at EU28 level was represented in 2016 by 

about 4.7 million students, most of them being found at the level of France, 

England and Germany. This includes both undergraduate and master's level 

students, with differences from one region to another, in terms of studies structure. 

There are areas of study that are more in demand than others, depending on the 

individual preferences of the candidates, but also taking into account the 

characteristics of the labor market. A profession that is highly required in a state 

may not have the same receptivity in other countries, depending on their level of 

development. 

In Romania, we can also identify differences in terms of past, present and 

future generations. If in the previous years, the attention of the high school 

graduates was very focused on the business area, journalism, nowadays we can see 

a wider openness to IT and medicine, given that the jobs in these areas are much 

better paid and have a universal character, offering the opportunity to practice even 

in other countries. 

Most areas, however, face a high rate of school dropout, for various 

reasons, among which we can mention the incompatibility of the individual with 

the chosen field of study, the reorientation to other areas, the labor market 

classification and the mismatch between personal life, study and job. 

Compared to Romania, there can be noticed some important differences in 

other European countries. According to Eurostat, Spain, Luxembourg and Nordic 

countries, including Finland, are characterized by a rather low level of graduates in 

fields such as social sciences, legal or even computer science or construction, these 

fields being preferred to a greater extent in Bulgaria, Portugal or Germany. 

 Official statistics indicate that countries such as Germany, Austria, 

Luxembourg are characterized by a low level of health graduates, while countries 

such as Denmark, Finland and Sweden, are at the opposite end, with over 20% of 

graduates finishing studies in this area. Great attention is paid to the field of 

education studies in countries such as Spain (16.5% of graduates), Hungary 

(16.6%), Cyprus (17%) or Malta (18%). 

Female graduates are more numerous in fields such as social, 

administrative and legal sciences, health and social assistance, while male 

graduates predominate in fields belonging to the exact sciences - mathematics, 

computer science, statistics but also engineering or construction. 

Regarding the employed personnel in the educational field, at EU28 level, 

the total number of teachers exceeded 1.5 million people, the majority at tertiary 

level being represented by men (57.4%). Of these, the largest number of teachers 

can be found in Germany (over 27%), respectively Spain (11%) or England (over 

10%). Women predominate from this point of view in countries such as Finalnda 

(51.7%), Latvia (55.3%) or Lithuania (56.5%). At the European level, Greece has 

the highest percentage in terms of the ratio between students and teachers in tertiary 

education (39.6, according to Eurostat). The figures are much lower in Malta (9.7 

students per teacher) and Luxembourg (7.6 students per teacher). 

The Rio indicator on Eurostat data regarding EU28 doctoral studies 

presents a clear hierarchy of Member States. The number of new doctoral graduates 

was analyzed for all the states in the table below, with the following details: 
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- some of these states acceded to the European Union subsequently, and were not 

yet members at the beginning of the review period (the case of Croatia, which 

acceded in 2013); 

- for some of them, there are no data records for the entire range mentioned below, 

and that is why we chose as the base year of the comparison - 2007, this being 

relevant for Romania, representing the year of its accession. 

The situation at EU 28 level, as an absolute value (number of new graduates of 

doctoral studies), is presented as follows: 
 

Table 2 Rio Indicator: New Doctoral Graduates ï 2000 - 2017 

 
(Source: Eurostat) 

 

On the whole, a general conclusion is that in all the Member States of the 

European Union we see positive or negative fluctuations from this point of view. 

However, the fact that absolute values do not give us a very clear picture of this 

evolution cannot be ignored, urge us to determine these increases or decreases as a 

percentage too. Compared to the year chosen as the fixed comparison base (2007), 

we note the following increase in terms of this indicator: 
               Table 3 The growth index of the total number of new doctoral graduates 

Country 
ni

y

y
I i

i ,2;
1

1 ==
 Country 

ni
y

y
I i

i ,2;
1

1 ==
 Country  

ni
y

y
I i

i ,2;
1

1 ==
 

Austria 1,125 112,5% Germany 1,227 122,7% Netherlands* 1,247 124,7% 

Belgium 2,594 259,4% Greece 0,333 33,3% Poland* 1,017 101,7% 

Bulgaria 1,739 173,9% Hungary 1,255 125,5% Portugal 0,288 28,8% 

Croatia* 1,240 124% Ireland* 1,010 101% Romania 0,243 24,3% 

Cyprus 4,384 438,4% Italy 0,939 93,9% Slovakia 1,591 159,1% 

Czech R 0,920 92% Latvia 0,915 91,5% Slovenia 1,236 123,6% 

Denmark 2,455 245,5% Lithuania 0,932 93,2% Spain 1,923 192,3% 

Estonia 1,862 186,2% Luxembourg* 2,60 260% Sweden 0,916 91,6% 

Finland 0,870 87% Malta 9,33 933% United 
Kingdom 

1,606 160,6% 

France* 1,108 110,8% 

(source: calculations made by the authors, based on information provided by Eurostat 

reports) 
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 The evolution, as can be seen from the table above, is different for each 

state. We notice both increases and decreases in the percentage of new doctoral 

graduates, this being also highlighted by a whole set of factors, including the 

economic context, changes in the educational field, tightening the conditions for 

obtaining the doctoral degree, the prospects of pursuing a research career, the 

opportunities on the labor market, the desire of the graduates of higher studies to 

deepen the level of their knowledge. 

Certainly, the results in the above table have, to some extent, a certain 

level of subjectivism, from two points of view: 

1. An increase of 200% observed in the case of a country with 40 doctoral 

graduates of doctoral studies cannot be compared, with a 20% increase observed in 

the case of a country with 5,000 graduates. These changes must be related to the 

potential and the level of each individual state. 

2. Reporting the end of the analysis period (2017) only to the base year (2007) is 

useful for outlining an image of an actuality. But for a closer study of evolution 

over time, it would be necessary to perform calculations of indexes on the chain 

reaction base. 

In relative terms, compared to the base year, the highest percentage 

increase benefited Malta (933%). It is a small state, but the fact that from 3 new 

doctoral graduates in 2007 it has progressed to 28 new doctoral graduates in 2017, 

represents an essential step and a progress. On a second place we have also a small 

country, Cyprus, with a growth of 438.4%, reaching from 13 new doctoral 

graduates in 2007 to 57 new doctoral graduates in 2017. 

Comparing the time limits with regard to the analyzed period provides us 

with information regarding the cases in which we register a regression: Czech 

Republic, Finland, Greece, Italy, Latvia, Lithuania, Portugal, Romania, Sweden. 

The largest decrease in the number of new doctoral graduates is noticeable even in 

the case of Romania, where the decrease compared to 2007 is 75.7%. In this case 

we observe a rather interesting phenomenon, in the idea that fluctuations from a 

year to another being great-sized, thus: 
 

Table 4 Evolution of the total number of new doctoral graduates - Romania level 
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 

171

0 

2013 3001 2673 3503 3073 3180 837 955 514 417 

- 117,7

% 

149,08

% 

89,07

% 

131,05

% 

87,72

% 

103,48

% 

26,32

% 

114,09

% 

53,82

% 

81,12

% 

(source: calculations done by the authors) 

 

A relevant indicator in the analysis is the number of new doctoral 

graduates, which lies to a population of 1000 inhabitants between the ages of 25 - 

34, this segment being the most representative.  

The best result from this point of view is recorded by Denmark, where we 

find 2.2 new graduates per 1000 people from the mentioned age segment, followed 

by Germany (2.1 graduates) and the United Kingdom (2 graduates). At the other 

limit we find Latvia (0.2 graduates), Romania (0.1). 
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Figure 1 ï Rio 

Indicator: New 

Doctoral Graduates 

for EU28 (per 1000 

population of 

corresponding 

gender aged 25-34) 

ï 2017 

(Source: Eurostat) 

 

 

 

 

 

Figure 2 ï Rio 

Indicator: New 

Doctoral Graduates 

for EU28 ï male 

gender (per 1000 

population of 

corresponding 

gender aged 25-34) 

ï 2017 

(Source: Eurostat) 

 

 

 

Figure 3 ï Rio 

Indicator: New 

Doctoral Graduates 

for EU28 ï female 

gender (per 1000 

population of 

corresponding 

gender aged 25-34) 

- 2017 

(Source: Eurostat) 

 

 

 This distribution is also preserved in the case of a gender analysis, with the 

first and last positions maintaining the same states, the only change being observed 

in terms of figures, as follows: 

- in the case of male graduates, in Denmark we observe that 2.4 new graduates 

correspond to a number of 1000 inhabitants between 25 - 34 years, 2.2 graduates in 

the case of Germany and 2.1, in the case of the United Kingdom (Fig. 2); 

- in the case of female graduates there are shifts, the first place being taken by 

Germany, with 2 graduates per 1000 inhabitants between 25-34 years, Denmark 

descending to the second place, with 1.9 graduates per 1000 inhabitants, and the 

United Kingdom with 1.8 (Fig. 3). 

Many students, regardless of their level of education, have difficulties in 

financially supporting their studies, either because of coming from poorer 
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backgrounds or lacking financial support from the family. However, education also 

costs to a great extent, so individuals rely on the possibility of attending subsidized 

studies from the state budget. 

The specialized literature (Artigey, Cavenailez, 2019) indicates the 

investments in education as "an important input of the occumulation of human 

capital", with positive effects on the income made by each individual, the result of 

a solid education influencing the earning of employees over time (Mincer, 1974). 

Education and specialized studies in general are considered as a remedy in the fight 

against poverty and unemployment (Canton et al, 2018). 

The evolution of the educational field as a whole is in direct connection 

with the level of investments, these materializing in the budgetary allocations of the 

GDP, the public education being "one of the biggest items of public spending 

across the world" (Artigey and Cavenailez, 2019).  

"The efficiency of human capital depends on the quality of the education 

received and the higher the investments in education, the higher the performance 

level of human capital" (TŁnase, 2013). 

For a long time, in Romania there have been intensive discussions 

regarding the insufficiency of these allocations, the representatives of schools, 

universities and trade unions requesting the allocation of at least 6% of GDP for 

education, an objective that has never been achieved, the consequences reflecting 

on multiple plans on the educational institutions on the one hand, and on the direct 

beneficiaries on the other. 

Data provided by the World Bank and Eurostat indicate discrepancies 

between EU28 Member States. However, in most cases, we can notice that the 

percentages of GDP allocated to education are close in level. Nevertheless, the 

expression in percentage form is not sufficiently suggestive, considering that the 

GDP of developed countries, such as Germany, France, Italy, Spain, is much higher 

than that of smaller developing countries, such as Latvia, Cyprus, Romania. A 

percentage of 4% calculated from the GDP of a country mentioned as belonging to 

the first category will surely be much higher than 10% calculated from the GDP of 

a country such as Romania. 

"Spending on education is a genuine and decisive public investment in the 

sense that expected returns are quite high and may materialize over a long period" 

(Canton et al, 2018). 

By individually analyzing the situation of the allocation per states, we can 

observe, according to the data in the following table, the following evolution: 

- In the case of Austria, the fluctuations between 2000 and 2016 are very small, the 

lowest percentage being registered in 2007 (5.1%) and the maximum level - in 

2009-2010 (5.7%); 

- In the case of Belgium, we notice the lack of data for the first years these not 

being published in the World Bank reports. For the other years, the percentage of 

GDP allocation is almost constant, the average being 6.5%; 

- A higher level of fluctuation is observed in the case of Bulgaria, where the 

percentages are different from one year to the other, the lowest level being 

identified in 2004 - 2.3%, and the highest - 4.3% in 2009; 

- Cyprus allocates quite high percentages for education, over 6% during the whole 

analyzed period, while the Czech Republic has variable levels, from 3.7% in 2000-

2001, to 5.8% (in 2015); 
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- In the case of Germany, almost the whole period indicates a level of 4.8% - 4.9% 

of the GDP allocated for education, Spain maintaining, in its turn, a level of over 

4% throughout the whole interval. 

 
Table 5 Government expenditure on education (% of GDP) 

Country 

Name 2
0

0
0 

2
0

0
1 

2
0

0
2 

2
0

0
3 

2
0

0
4 

2
0

0
5 

2
0

0
6 

2
0

0
7 

2
0

0
8 

2
0

0
9 

2
0

1
0 

2
0

1
1 

2
0

1
2 

2
0

1
3 

2
0

1
4 

2
0

1
5 

2
0

1
6 

Austria 5,6 5,6 5,5 5,4 5,3 5,2 5,2 5,1 5,3 5,7 5,7 5,6 5,5 5,5 5,4 5,5 5,5 

Belgium *  *  *  *  *  5,8 * * 6,3 6,4 6,4 6,4 *  6,6 6,6 6,5 6,5 

Bulgaria *  3,4 3,4 4,0 2,3 4,1 3,9 3,7 4,2 4,3 3,9 3,6 3,5 4,1 * * * 
Cyprus 5,0 5,1 5,6 6,7 6,1 6,3 6,3 6,3 6,7 7,2 6,6 6,6 *  6,4 6,4 6,4 *  

Czech Republic 3,7 3,7 4,0 4,1 4,0 3,9 4,2 3,9 3,7 4,2 4,1 4,3 4,3 4,1 4,0 5,8 5,6 

Germany * * * * * * 4,3 4,3 4,4 4,9 4,9 4,8 4,9 4,9 4,9 4,8 4,8 

Denmark 8,1 8,2 8,2 8,1 8,2 8,1 7,7 7,6 7,5 8,4 8,6 8,5 7,2 8,5 7,6 * * 
Spain 4,2 4,1 4,1 4,2 4,1 4,1 4,2 4,2 4,5 4,9 4,8 4,9 4,4 4,3 4,3 4,3 4,2 

Estonia 5,3 5,2 5,5 5,3 4,9 4,8 
 

4,7 5,5 6,0 5,5 5,0 4,7 4,8 5,4 5,1 5,2 

Finland 5,7 5,8 6,0 6,2 6,2 6,0 5,9 5,7 5,8 6,5 6,5 6,5 7,2 7,2 7,2 7,1 6,9 

France 5,5 5,4 5,4 5,7 5,7 5,5 5,5 5,5 5,5 5,7 5,7 5,5 5,5 5,5 5,5 5,5 5,4 

United Kingdom 4,1 4,1 4,7 4,8 4,8 5,0 5,0 5,0 4,9 5,1 5,8 5,6 *  5,6 5,7 5,6 5,5 

Greece 3,2 3,4 3,4 3,4 3,7 4,0 * * * * * * * * * * * 
Croatia * * 3,8 3,9 3,8 * * 4,0 4,3 4,4 4,2 4,1 *  4,6 * * * 
Hungary 4,9 4,9 5,2 5,8 5,3 5,3 5,3 5,1 5,0 5,0 4,8 4,6 4,2 4,2 4,6 4,6 4,7 

Ireland 4,1 4,1 4,1 4,2 4,5 4,5 4,5 4,7 5,4 6,1 6,0 5,8 5,8 5,3 4,9 3,8 3,7 

Italy 4,3 4,7 4,4 4,6 4,4 4,2 4,5 4,1 4,4 4,5 4,4 4,1 4,1 4,2 4,1 4,1 3,8 

Lithuania *  5,8 5,8 5,1 5,2 4,9 4,8 4,6 4,8 5,6 5,3 5,1 4,8 4,6 4,5 4,2 4,0 

Luxembourg *  3,6 * * * * * * * * * * 4,1 *  4,0 4,0 *  

Latvia 5,3 5,5 5,6 5,1 4,9 *  4,7 4,7 5,4 5,6 5,1 4,9 6,6 7,0 5,3 5,3 4,7 

Malta * * 3,9 *  4,5 * * 6,0 5,6 5,2 6,5 7,8 6,5 7,9 7,3 5,3 *  

Netherlands 4,6 4,8 4,9 5,1 5,1 5,2 5,1 4,9 5,1 5,5 5,5 5,5 5,4 5,5 5,5 5,3 5,5 

Poland 5,0 5,3 5,4 5,3 5,4 5,4 5,2 4,9 5,0 5,0 5,1 4,8 4,8 4,9 4,9 4,8 4,6 

Portugal 5,2 5,3 5,3 5,3 5,0 5,1 4,9 4,9 4,7 5,6 5,4 5,1 4,9 5,3 5,1 4,9 *  

Romania 2,9 3,2 3,5 3,4 3,3 3,5 4,3 4,1 4,1 4,0 3,5 3,1 3,0 *  3,1 3,1 *  

Slovak Republic 3,9 3,9 4,3 4,2 4,1 3,8 3,7 3,5 3,5 4,0 4,1 4,0 3,9 4,1 4,2 4,6 3,9 

Slovenia *  5,8 5,7 5,7 5,6 5,6 5,6 5,1 5,1 5,6 5,6 5,6 5,6 5,4 5,3 4,9 4,8 

Sweden 6,8 6,7 7,0 6,9 6,7 6,6 6,4 6,2 6,4 6,9 6,6 6,5 7,6 7,7 7,7 7,5 7,7 

(source: World Development Indicators, Eurostat Ἠi World Bank) 

 

- A significantly higher percentage is observed in the case of Denmark, where the 

percentage of GDP allocated for the allowance stands at more than 7% over all the 

mentioned years, the highest level being observed in 2010 (8.6%). It is therefore 

almost a double percentage in comparison with the other states, but, as we can see 

in graphs 4 and 5, the level of GDP in this case is a low one compared to Germany; 

- very close to the level of Denmark is Sweden, with a minimum level of 6.2% 

allocated in 2007 and a maximum of 7.7%; 

- Spain has a constant evolution of this indicator, the percentage of GDP allocated 

to education exceeding 4% in all the years corresponding to the interval, the 

maximum level being between 2009 and 2011 (4.9%); 

- In the case of Finland, the GDP allocations for education are raised in percentage 

terms, even if they vary slightly from one year to the other. The lowest percentage, 

5.7%, corresponds to 2000 and 2007, the 2012 - 2014 years marking the maximum 

level, 7.2% of GDP allocation; 

- the level of France and England is rather the same between 2010 and 2016, the 

percentages being close to 5.5% in all cases; 

- we also identify some cases where data regarding EU 28 Member States in terms 

of education expenditure are not complete or public. Such a case is that of Greece, 

partly of Croatia and Luxembourg; 
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- the percentages of GDP allocated to education in the case of Hungary and Italy 

are close as a percentage, as are those for the Netherlands and Poland; 

- In the case of Romania, we observe the smallest percentages of GDP allocated to 

education. Even though they oscillate over the years, they fail to exceed the level of 

other states, being closest to those corresponding to Bulgaria, but nonetheless 

inferior to them. The minimum level is 2.9%, for the year 2000, the maximum of 

4.3% being allocated in 2006, at which point the evolution of the indicator 

encountered a downward slope, steadily decreasing from one year to the next, the 

last level of allocation being 3.1% of GDP. 

 

3.3. Analysis of the connection between tertiary education - economic growth, 

from the perspective of doctoral studies. Results and conclusions 

 

 One of the researchers in the specialty literature who talks about the link 

between economic growth and the role of education in this regard, is Robert Barro, 

who debates this issue by linking indicators such as: GDP, GDP per capita, school 

enrollment rates, average schooling years, and even the results of national tests, 

measuring the effects of education on economic growth (Barro, 1997). 

 As relevant indicators for discussing the connection between tertiary 

education and economic growth were selected: the number of new doctoral 

graduates, the Gross Domestic Product, for a number of 28 states, all members of 

the European Union.  

 The collected data were for year 2017, the last year for which there is 

information regarding the first indicator. The aforementioned information was 

entered in the EViews program and it was processed, using the following 

regression equation, to analyze the relationship between the two factors: 

 

Y= Ŭ + ɓ * X + Ů 

 

 By replacing the parameters of the above equation with the factors 

considered relevant to us, the calculation becomes: 

 

GDP= Ŭ + ɓ * nPHD + Ů 

 

 The parameter Ŭ represents the value taken by the dependant variable Y 

(GDP), when the factorial variable X (nPHD) has the value zero and may have 

greater or less relevance depending on the analyzed case.  

 The ɓ coefficient represents the regression coefficient, so the value with 

which the resultant variable Y (GDP) changes when factorial variable X (nPDH) 

changes with a unit, its sign determining the level of interdependence between the 

resultant variable and the factorial variable.  

 For the analysis of the connection between the two variables, the results of 

the Student, Fisher and Durbin Watson statistical tests were used, the table below 

presenting the values obtained in the program. 
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Table 6 Regression analysis output  

Dependent Variable: GDP   

Method: Least Squares   

Included observations: 28   

GDP=C(1)+C(2)*nPHD   

     
 Coefficient Std. Error t-Statistic Prob.   

     
C(1) 149123.3 58929.91 2.530520 0.0178 

C(2) 189.4236 9.432324 20.08239 0.0000 

     
R-squared 0.939437     Mean dependent var 752471.4 

Adjusted R-squared 0.937107     S.D. dependent var 1069683. 

S.E. of regression 268259.6     Akaike info criterion 27.90605 

Sum squared resid 1.87E+12     Schwarz criterion 28.00120 

Log likelihood -388.6847     Hannan-Quinn criter. 27.93514 

F-statistic 403.3025     Durbin-Watson stat 1.150045 

Prob(F-statistic) 0.000000    

     
      (sursa: calculations made by the authors) 

 

 Parameter C (1) represents the value taken by the resultant variable GDP 

when the factorial variables have a null value and may have relevance in the model 

or not, depending on the specific analyzed case.  

 Parameter C (2) is called the regression coefficient and represents the 

slope of the regression line, that is, the value with which the resultant variable GDP 

changes when the factorial variables change with a unit. 

 In the case of the present paper, the value of parameter C (2) is positive 

and superunitarian, resulting the fact that the influence of the factorial variable 

nPHD on the resultant variable GDP is direct, and with a very large influence.  

 The value of the R-squared correlation coefficient, resulting from the data 

sample processing, is 0.939437, indicating a direct and very strong influence of the 

factorial variables on the studied variable. If R
2
=0,939437, we conclude that the 

variable nPHD influences the evolution of GPD in about 93.9%. 

 In order to be able to declare the obtained results as relevant to our study, 

the regression model has to accomplish some specific characteristics, such as: a 

high level of R-squared correlation coefficient, a normal distribution of residual 

values and a high level of significance of the independent variables, relevant from 

this point of view being the T test. 

 Statistical verification of the one-factor regression model was performed 

based on Durbin -Watshon and Fisher tests. 

 Statistical verification based on the D-W test: based on the statistical 

tables related to the DW test, depending on the processed data sample, its 

theoretical values are: lower limit 1.33 and upper limit 1.48. The value for this test 

calculated in Eviews is 1.15, this being a lower value compared to the two 

theoretical limits, this indicating that the hypothesis of random variables 

autocorrelation is accepted, and the values of random variables are dependent on 

each other, which implies that even the data recordings in the samples were 

dependent, and the studied model requires statistical corrections. 
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Fig. 4 The graph of theoretical values 

(source: realised by the authors) 

 

 Statistical verification based on the Fisher test: according to the result 

obtained in Eviews, the calculated value of this test is 403.3025. The critical value 

of the Fisher test, from the Fisher-Snedecor distribution table, in relation to the 

processed data sample, depending on the significance level Ŭ and the variance, is 

4.21. The calculated value obtained from the data processing in the Eviews 

program is greater than the critical value, indicating that the null hypothesis is 

rejected, the studied model has resisted the verification, that is, the factorial 

variables have a significant influence on the resultant variable. 

 Normality is an important assumption for the regression analysis. To 

estimate the error distribution, the Jarque-Bera test can be applied, in which case 

the null hypothesis is:  H0 ï the errors follow another ordering based on a Pearson 

type (Jula, 2015). In the case of a normal distribution, we identify two basic 

properties, namely: regardless of parameters, the distribution is symmetrical (S = 0) 

and the flattening coefficient equals 3. 

In the classical form, the asymmetry coefficient (S), calculated S
2
 = ɛ3

2
 / ɛ2

3
 and 

the flattening coefficient K (kurtosis) = ɛ4/ ɛ2
2
 or excess (K-3) are used. If the 

linear regression model contains a constant term, the Jarque-Bera test will be: 

ὐὄ ὲ
Ὓ

φ

ὑ σ

ςτ
 

 For our data, the situation is as follows: 

 
Fig. 5 The Jarque-Bera test 

(source: made by the authors) 
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 The zero value in the case of skewness indicates a symmetrical 

distribution, while a positive value (in our case 1.067650) means that the 

distribution has a long right tail, its skewed to the right. The normal distribution has 

Kurtosis = 3, in which case we say that we have a mesokurtic distribution. A 

distribution with Kurtosis greater than this value (in our case 4.579212), indicates a 

leptokurtic distribution. 

 For a significance level Ŭ = 0.05, with n = 28, the null hypothesis H0 is 

rejected if  …ȟ  θ= 4,58 < JB = 8,22. 8. At 5% significance level we reject the null 

hypothesis that the disturbance term is normally distributed. 

 

4. CONCLUSIONS 

 

 The main objective of the paper was to highlight the connection between 

tertiary education and the level of economic growth of a state. Thus, a number of 

four secondary objectives were proposed at the beginning of the paper, the red 

thread of the case study focusing on achieving them. 

 During the last century the researchers have been focusing on the topic of 

"education", debating both the necessity of making public and private investments 

in this regard, as well as the methods used to implement the best strategies in the 

field, so that the obtained results to be optimal. 

 As a result, in the first part of the article, it was carried out an analysis of 

the main aspects regarding the analysis of the European context related to the 

evolution of tertiary education, which overlapped with the achievement of the first 

secondary objective. There were identified researchersô ideas, trying to establish 

links between the main variables. Moreover, content analyzes of the specialized 

reports in the field were carried out, outlining an overview of the dimensions of 

doctoral studies at EU28 member level and of the size of public investments in 

education at EU28 level. 

 In terms of analyzing the correlation between the number of new doctoral 

graduates and the Gross Domestic Product at EU28 level, the case study reinforces 

the idea according to there is a strong connection between the two variables, but it 

is important to note that the effects on the economic growth are possible only in a 

longer period of time, considering that the indicator "number of new doctoral 

graduates" is not sufficient in terms of the effects generated, being necessary for the 

individuals that belong to this category of indicator to integrate into the labor 

market and to produce sustainable economic effects, in order to contribute to the 

economic growth of a country. 

 Education is often seen as a tool for sustaining economic growth (Lucas, 

1988), as well as a means of reducing income inequalities, states being able to use 

this as a comparative advantage. 

 However, in order to obtain positive results, we cannot only focus on the 

figures and the measurability of the indicators, being essential also to focus on the 

alignment to the quality criteria of the education systems, so that each individual 

can acquire a solid set of knowledge and theoretical notions, as well as practical 

skills that can be used later in the workplace. 

 The need to increase the quality and level of employeesô training is often 

judged in the long-term effects, correlating to this aspect with the environmental 

factors that act on an organization. Thus, referring only to the aspects of 

technology, the implementation of new techniques in production implies the 
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existence of competent human resources, that will put into practice and contribute 

to the research and innovation process. 

 Therefore, the education performance becomes essential for increasing the 

level of competitiveness (TŁnase and TŁnase, 2013) of the economy in general, as a 

basic pillar to support progress and development. 
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Abstract 

The present paper aims to illustrate the results of a study carried out on representatives of 

Generation Z, regarding their perception on the quality of Romanian higher education 

system and its future implications. The paper consists in two parts, presenting main 

coordinates regarding the development of higher education system in Romania, but also the 

conclusions drawn after studying a sample of representatives of Generation Z. 
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1. CHALLENGES AND PERSPECTIVES REGARDING HIGHER 

EDUCATION IN ROMANIA  

 

 Literature states that ñeducation, especially at the tertiary level is a great 

leap towards achieving robust human capital development for an economy that 

seeks competitive advantageò (Mubashiru Olayiwola et al., 2016). 

 After the revolution in 1989, a decisive year for Romania, mutations in 

higher education have occurred from a year to another, taking place changes that 

highlight the desire for change and for progress, implicitly. According to the 

chronicles of the current research, important movements consisted in "the increase 

of the number of higher education institutions, the creation and development of 

autonomy and the democratization of the academic management, the global 

financing, the implementation of the strategic management in universities" (Calisro, 

2004). 

 The development of education is one of the main points on the Europe 

2020 Agenda, the proposed indicators aiming both at reducing the dropout rate by 

3% and increasing the number of higher education graduates by at least 40%. At 

the same time, there were developed numerous "empirical studies on the 

relationship between higher education and human capital development" (Bokana 

and Akinola, 2017). 

 The importance of education for the whole society cannot be disputed, nor 

the impact that the educational policies have on the general level of development. 

The implications for the development of the present and future society cannot be 

denied (Barbu, 2010). Investing in human capital is a compulsory criterion for 

progress (Ozturk, 2001), even though the effort at national level may seem difficult 

for a state. But a change for the better cannot happen in the absence of a high level 
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of educational, while the refusal to make investments today may have negative 

repercussions in the future. 

 The implementation of European policies in the field of promotion of 

quality in higher education comprises the evolution of two stages, namely: 

1. The Sorbonne Declaration (1998), aiming the implementation of the European 

Higher Education Area. 

2. The Bologna Declaration (1999), being formulated objectives regarding the 

integration of higher education systems until 2011 through the system of diploma 

recognition, the system of European transferable credits (ECTS), the promotion of 

students and teachers the mobility programmes, the promotion of the European 

dimension of higher education (Baciu, 2014). 

 Studies conducted during the last decade have shown that higher education 

directly influences the economic growth rate of a country, making an important 

contribution to the medium and long term economic development. 

 At the same time, it is important to note that there are also differences of 

mentality and differences of perception, from one generation to another, the 

opinions of today's students being different in comparison with those of students 

from previous generations and also different from those of teachers. 

 Generation Z, in particular, is much different from that of parents and 

grandparents, presenting specific characteristics, which tilt the balance towards a 

much higher level of independence and a much lower level of conformity. 

 The labor market now faces a "coexistence" of generations, a process that 

can often lead to conflicts or intergenerational misunderstandings, given that we 

find representatives of four generations of employees: those belonging to Baby 

Boomers, Generation X, Generation Y, respectively Generation Z. 

 Certainly, the perspective of education as a starting point, as well as the 

successes on the professional level are perceived in a completely different way by 

the representatives of each of these categories, as well as the differences in attitude 

towards work and skills. 

 If the Baby Boomers generation was characterized by a high level of 

competitiveness, awareness of teamwork, concentration and some dependence on 

workplace safety, operating on the principle of fairness and personal development, 

generations X and Y differ greatly. 

 In the case of Generation X, we notice a greater openness to change and 

an easier acceptance of it, but also some pragmatism, autonomy, being a result-

oriented generation, which values creativity, independence, all based on a 

confidence in one's own person and a flexible character, emphasizing the balance 

between professional and personal life. 

 Generation Y, on the other hand yourself, demonstrates a higher level of 

optimism, responsibility and sociability, while facing the technological and digital 

challenges. The challenges that have emerged over time indicate an openness to 

teamwork, a practical sense and an intense concentration on the career, proposing 

short-term goals.  

 According to the research, the differences between generations from the 

point of view of education mainly consist in the fact that the students' perception of 

the educational process differs from a year to another, and there are also 

discrepancies compared with the perspective of teachers. 

 Compared to previous generations, members of Generation Z express their 

dissatisfaction more easily, express greater courage, being informed about their 

rights and having an independent character, oriented largely towards technology, 



Analele UniversitŁѿii òEftimie Murguò Reѽiѿa. Fascicola II. Studii Economice  

Annals of ĂEftimie Murguò University Reѽiѿa. Fascicle II. Economic Studies 
vol.  XXVI, ISSN 2344 ï 6315 www.analefseauem.ro 

 

82 

 

rejecting the classical learning methods (according to report on the Quality of 

higher education in Romania: an institutional analysis of current trends, 2011). 

 The year 1990 represented the starting point of many significant changes, 

laying the foundations of private universities, offering study programs in various 

fields: economic, financial, accounting, legal, human resources, etc. 

 However, the lack of a correlation between the increasing number of 

students and the overall number of teachers, has led, according to the reports 

elaborated by the specialized offices in the field, to a decrease in the quality of the 

higher education. A consequence of this fact was the decrease of the confidence of 

the employers in the level of preparation of the students, the effects being noticed 

on the labor market. 

 "Student-centered education" is the tendency promoted by the Bologna 

system. The teachers have the role to guide the students throughout the university 

years. Each has a well-established role in the development of an education focused 

on the needs of the student, but if a certain factor is not involved in this whole 

process, this hinders the entire implementation process. The student is not regarded 

as an inactive person, but in the process of education and training, he is respected, 

being an important member of the team in the process of building each step for the 

future. 

 In Romania, the traditional idea of assimilating too much theoretical 

knowledge is still being promoted, to the detriment of the applicative part, mainly 

because the plans made at the higher level do not foresee a balancing of them, 

while the employers emphasize too much on candidates having a high level of 

employment experience, even in the case of young people just graduating a faculty 

programme. The consequences often consist of a "penalty" of students for wanting 

to work during their studies, although their intention is reasonable, in line with the 

demands of potential employers. 

 The perception of quality is most often subjective, individual expectations 

being different from one person to another. 

 As a criterion for the transparency of information, universities publish 

quality reports annually, including information on record control, managerial 

responsibility, quality planning and objectives, internal communication, managerial 

analysis, infrastructure, working environment, processes related to customer 

relations, monitoring, audit, non-compliance control. 

 

2. THE PERCEPTION OF GENERATION Z ON  THE QUALITY OF THE 

HIGHER EDUCATION IN ROMANIA  

 

 According to the specialized reports published by the evaluation offices in 

the field, there are still many problems in the education system, that affect the 

quality level of the education process. We started the case study from the 

hypothesis that there is not yet a sufficient harmony between theory and practice, 

the students considering that there is a lot of unstructured information, and intense 

training is required. Also, the norms established at national level often limit, 

through methodologies, the passage to an applicative system. 

 

2.1. Research methodology and objectives  

 The study mainly aims to obtain relevant, real and representative 

information on the quality of the tertiary education system in Romania, following 
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the perception of the Generation Z, that is, of the persons born after 1995, on this 

aspect. 

 To outline the research in optimal conditions, we have elaborated below 

the research methodology, comprising the following aspects: 

 

 Table 1 The research methodology 

1. preliminary stage 2. design stage 3. realization stage 

- identification of the problem 

under investigation; 

- establishing the research 

objectives; 

- establishing the importance 

and usefulness of the research, 

by means of the final 

conclusions; 

- selection of information 

sources; 

- identification of the 

means of data collection; 

- scheduling research; 

- collecting information 

from the sources previously 

identified; 

- data processing; 

- data analysis and 

interpretation; 

- verification of hypotheses; 

- presentation of the 

conclusions. 

 

 The research focuses on residents of CaraἨ-Severin, TimiἨ and Arad 

counties, born after 1995, surveyed through a pilot sample of 160 people, randomly 

selected, by unrepeated survey, the respondents offering the answers to the 

questionnaire independently and voluntarily. Of the 160 respondents, 47.5% were 

female, 52.5% were male subjects. The research was carried out in accordance with 

a number of previously established objectives, of which a main objective and a 

series of secondary objectives. The latter refer to: 

- identifying the respondents' perception regarding the overall quality of the higher 

education in Romania; 

- identifying the most performing form of education; 

- identifying the degree of participation of the respondents in consultations or 

debates; 

- identifying the possible proposals of the respondents regarding the higher 

education system; 

- identifying the level of confidence for the Romanian higher education system in 

terms of preparing students for the labor market. 

 

2.2. Data collection 
 

 The questionnaire-based survey was conducted through Google Forms, 

which had a much higher response rate. The administration period was November 

2018 - January 2019, the respondents being both male and female. The 

questionnaire comprised two main parts: 

1. information regarding the perception of the respondents in relation to the overall 

quality of the tertiary educational system; 

2. information regarding the identification of the respondent. 

 The number of questions was 15, all closed, of which 12 content questions 

and 3 identification questions, the answers of the subjects being independent of any 

intervention of the interview operator.  

 The respondents were asked to answer questions with a simple choice, 

respectively to give each element / factor a grade from 1 to 5, the grade 5 being the 

maximum level and meaning a very good rating. 
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2.3. Presentation of the obtained results 

  

 The results obtained using the questionnaire were presented in graphical 

form, with the exact illustration of the percentages representing the answers of the 

respondents who formed the basis of the sample. Thus, the obtained results can be 

illustrated in the following way, the verification of the results being realized by 

estimating the degree of homogeneity of the answers offered by the respondents. It 

is necessary to test the results by means of statistical methods, following further 

verification by calculating indicators as: weighted arithmetic mean, mode, 

dispersion, mean squared deviation, coefficient of variation. 

 

 
 

Figure 1 - Assessment of the overall 

quality of the educational system in 

Romania  

(Source: computation made by author) 

Figure 2 ï The form of education considered 

the most performant 

(Source: computation made by author) 

 

 Following the centralization of the results, we observe that most of the 

respondents indicate an average quality of higher education in Romania, 70 

respondents out of 160 estimating a grade 3, in a proportion of 43.8%, while the 

maximum grade 5 is attributed in the smallest proportion: 4.4%. Most of the 

surveyed subjects still declare a high level of confidence in the Romanian 

universities in terms of training students for the labor market. The lowest score: 1, 

is selected by a number of 31 persons, respectively 19.38% of the respondents. 

 The obtained results showed that the preferred form of education is the 

private one, to a greater extent of respondents, registering a weight of 32.5%, but 

close is the public education also (23.1%), while a part of the surveyed subjects 

state that they do not wish to attend further a form of higher education (23.8%). 
 

Table 2 Statistical verification of results 

Points 

awarded 
1 2 3 4 5 

Frequency Nr Percentage Nr Percentage Nr Percentage Nr Percentage Nr Percentage 

TOTAL = 

160 
31 19.38% 23 14,42% 70 43.8% 28 18% 7 4.4% 

Indicator  

ὼӶ
В ὼ ὲz

В ὲὭ
 

Mo 
ů=

В●░● ▪z░

В▪░
 

ů=Ѝů ɜ=
Ӷ
*100 

Value 2.73 N=3, f=70 1.20 1.10 40.29 

(Source: computation made by author) 
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 Statistical verification using statistical indicators, shows us that by 

calculating the weighted arithmetic mean, we identify a value of 2.73, above the 

standard average of 2.5. On the other hand, by calculating the coefficient of 

variation we observe an average level of the scattering of the answers, implicitly a 

relative level of representativeness.  

 The answers are also influenced by the current position held by the 

respondents, respectively by conjunctural factors, the quality of an educational 

system being evaluated differently by a person who has found a job and is currently 

employed in the field in which he/she graduated their studies, compared to a person 

who works in a completely different field. 

 

 

 

Figure 3 - Frequency of participating in 

consultations on the issue of education   

(Source: computation made by author) 

Figure 4 ï Appreciation of the overall 

quality of the Romanian higher education 

system 

(Source: computation made by author) 

 

 The results showed that the most part the respondents never participated in 

debates regarding the issue of Romanian education (61.9%), while the people who 

attended these consultations represent 6.8% of the total responses. A proportion of 

38.5% consider that to a small extent, their ideas may influence certain aspects of 

the higher education system, while a proportion of 3.7% considers that their 

proposals result in the modification of certain aspects of the educational system at 

national level.  

 An opinion shared by a large percentage of respondents is that the research 

system in Romania does not rise to international performance standards (62.5%). 

 Following the centralization of the results, we note that most of the 

respondents indicate an average quality of higher education in Romania, 67 

respondents out of 160 giving a grade 3, a proportion of 41.6%, while the 

maximum number of points: 5, is assigned in the lowest proportion - 4.3%, and the 

lowest score - 1, is selected by a number of 24 persons, respectively 14.9% of the 

respondents. 
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Table 3 Statistical verification of results 
Points 

awarded 
1 2 3 4 5 

Frequency Nr Percentage Nr Percentage Nr Frequency Nr Percentage Nr Percentage 

TOTAL = 

160 
24 14.9% 22 13.7% 67 41.6% 41 25.5% 6 4.3% 

Indicator  

ὼӶ
В ὼ ὲz

В ὲὭ
 

Mo 
ʎ=

В●░● ▪z░

В▪░
 

ů=Ѝʎ ɜ=
Ӷ
*100 

Value 2.89 N=3, f=67 1.15 1.07 37.02 

(Source: computation made by author) 

  

 The verification of the results through statistical indicators, shows us that 

by calculating the weighted arithmetic mean, we identify a value of 2.89, above the 

standard average of 2.5. Regarding the calculation of the coefficient of variation, 

we observe an average level of the scattering of the answers, implicitly a relative 

representativeness, but which tends towards a homogeneity character. There are 

differences on several aspects, related to the fact that: the surveyed people 

appreciated the overall quality of the higher education in Romania differently, 

because some people acquire a higher degree of realism from their personal 

experiences and also objectivity, induced by the personal evolution and individual 

development and education process. 

 

  

Figure 5 - Concentration of higher education on 

market requirements 

(Source: computation made by author) 

Figure 6 ï The capacities that a 

performing teacher must possess 

(Source: computation made by author) 

 

 Following the centralization of the results, we note that most of the 

respondents considered that the higher education concentrates to a small extent on 

the market requirements, 77 out of 160 respondents granting grade 3, in a 

proportion of 48.1%, while the maximum mark 5 it is assigned in the smallest 

proportion - 4.38%, and the lowest - 1, is selected by a number of 10 persons, 

respectively 6.25% of the respondents. 

 The interviewees considered that the important qualities that a performing 

teacher must possess are: good professional training (42.2%), respectively the 

ability to easily and adequately establish relationships with others (11.8%) and the 

ability to communicate effectively with students. 
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Table 4 Statistical verification of results 
Points 

awarded 
1 2 3 4 5 

Frequency Nr Percentage Nr Percentage Nr Frequency Nr Percentage Nr Percentage 

TOTAL = 

160 
10 6.25% 21 13,13% 77 48.1% 45 28,14% 7 4,38% 

Indicator  

ὼӶ
В ὼ ὲz

В ὲὭ
 

Mo 
ʎ=

В●░● ▪z░

В▪░
 

ů=Ѝʎ ɜ=
Ӷ
*100 

Value 3.11 N=3, f=77 0.82 0.91 0.29 

(Source: computation made by author) 

 

 By calculating the coefficient of variation, we observe that there is a very 

high degree of representativeness of the answers, and the average is perfectly 

usable, the results of the research possible to be extrapolated to a larger population.  

 In conclusion, regarding the relationship between educational institutions 

and the business environment, from the perspective of the graduates' employability 

on the labor market, we are dealing with an important image gap. On the one hand, 

we have the image built by the perceptions of teachers and students that the 

educational offer in higher education sector corresponds to the demands of the 

labor market, and universities prepare graduates to meet the challenges at the 

workplace. We also note the image built by employers' perceptions, which shows a 

relative lack of confidence in the capacity of educational institutions to provide 

well-trained graduates for the labor market. 

 

 

 

Figure 7  - The confidence level in the Romanian 

higher education system regarding the preparation 

of students for the labor market 

(Source: computation made by author) 

Figure 8 ï Comparison between Romanian and 

North-Western European education 

(Source: computation made by author) 

 

 Following the centralization of the results, we find that the respondents 

have at least an average level of confidence in the higher education institutions in 

Romania in terms of preparing students for the labor market. A positive aspect 

mentioned by most respondents is the possibility to participate in extracurricular 

activities. 
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3. CONCLUSIONS 

 

 Education in general needs to be based on a system entirely and properly 

developed, consisting of important factors, which contributes to the development of 

a country. We cannot forget the aspect of small funding in this area in the case of 

Romania, which cannot lead to long-term performance. To this, we can add the 

fluctuations regarding the number of people included in various forms of education, 

issue which creates periodically gaps of well-trained personnel in various fields of 

activity. 

 Thus, we observe that the education in general, the higher education in 

particular, is characterized by a significant level of dynamism, trying a process of 

double perspective adaptation, both to the demands of the labor market and to the 

Western quality criterias. 

 The results obtained in this field have a maximum level of importance, 

considering that today's graduates are tomorrow's employees, a hypostasis in which 

it is necessary to face the challenges at the workplace. The human resources 

policies of the companies envisage the training activity of the employees, but the 

basis in terms of knowledge is represented by the activity during the university 

studies, therefore, ensuring a high quality educational service represents the 

foundation of a future career. 

 One of the characteristics of the Z generation is the dynamism that the 

representatives prove. This dynamic nature, as well as the flexibility, also manifests 

itself in terms of the possibilities of professional conversion, so that there are 

people who, after graduating a certain educational programme, choose to reorient 

themselves to another field, if the initial one does not fit to the plans for the future. 

 Generation Z is the youngest on the labor market so far, the employees 

who belong to this category have a maximum age of  25 years, being at the first 

experiences in work. This causes organizations to face an infusion of fresh 

workforce, with a new and different vision from that of previous generations, but 

which also has different expectations and aspirations. Aligning organizations to 

these new patterns of behavior can be difficult and challenging, while for young 

people just entering the field of work, their sometimes overly sensitive personality 

can lead to more difficult adaptation. Therefore, the role of higher education is 

increasing in terms transition from school years to the role of employee, the quality 

of practice during the years of study playing a catalyst role. 

 It is therefore necessary to adapt the educational system and especially the 

teaching methods used in the classroom, so that the representatives of the new 

generation can productively use their talents and abilities, taking into account their 

individual characteristics and aspirations, without annihilating them. 

 Unlike previous generations, Z representatives are more familiar with 

technology, which would be a strong point in increasing productivity in the 

workplace, benefiting from more opportunities than their predecessors, in many 

cases studying in an intercultural environment, outside the country. In this way, 

they may develops working skills in various environments, even during studies, by 

accessing specialized scholarships, developing proficiency in several languages. 

 The impact at the organizational level, on the other hand, is a considerable 

one, the main wishes of the Z youth, according to Iorgulescu (2016), being those to 

benefit of flexibility, insurance, the possibility to work in big companies, with fast 

possibilities of promotion and high salary level. 
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