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Abstract

The present study offers some information on the identification of some aspects referring to

the implementatiopractices of human resources management in a town hall of a village in

t he averia County. The research presented continues a study realized starting with

the year 2015 at the level of county entities, different in size and legal personality. dihe stu

was realized with the purpose to carry out comparative analyzes that will lead to the
identification of conclusions relevant to the studied field, which will later become the basis

for the proposal of certain measures to improve the practices of thetentes f-r om Car a @
Severin county, regarding the successful implementation of the human resource management

in efficient conditions

Keywords management, human resources, town hall, analysis, performance

JEL : O15, J53, M12

1.INTRODUCTION

Speciality literature in the domain of human resources management
(HRM) convinced us that one can appreciate the competitive management of
human resources as being essential for the success of any entity. This is the reason
for deciding to develop the remeh on some practices regarding the
implementation of the HRM in an entity from our county.

Starting from the first steps taken during the years 25, the carrying
out of researches and case studies on the implementation of human resources
management (HRM), at the level of the different types of legal entities, the
objective was to identify the special importance of the HRM contribution, in an
entity, in order to ensure the satisfaction of the human resources managed,
functionality in termsf efficiency and the internal framework as being favourable
to career development, implicitly to the increase of the entity performance
indicators. (Bibu et al, 2008)

Thus, by continuing the research and studies presented previously in two
internationdly recognized journals (Andres, 2018; Andr2816), the aim was to
highlight relevant aspects that would allow us to make a further evaluation using
the comparison method, regarding HRM, which at this level, proved to be a
competitive one that met everydne expectations. Ot her asp
involved employees and also the impact of personal and professional performance
ontheent i tydéds per f2006mance ( Andres

'Assoc. prof . PhD, Faculty of Economic Sciences
Romania, mia.andres@yahoo.com
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2.STUDY ON THE HRM PRACTICES IN A VILLAGE TOWN HALL IN
THE CARAS-SEVERIN COUNTY

Following the research started in 2015, the survey method was applied,
using the same type of questionnaires as research tool, as well as the interview or
discussions conducted with the help of the pubdicvants and contractual staff,
which representedhe human resources of the entity studied, which counted a
number of 12 people.

The research results are reflected in the graphical representations
presented in the following rows.

2.1. Sample data:

B Management functior ® Execution position

Figure 1 - Position filled inside the town hall
(Source calculations made by author)

Of the respondents present at the time of questioning, 38% represent the
management personnel and 62% represent the human resources holding execution
functions.

B Females ® Males

Figure2i Respondent sd gender
(Source calculations made by author)
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All respondents were women, with different ages, from beginners, to 18
years old and to the retirement age, the predominant age being between 25 and 35.

3. Age

m18-25years W2535years M 3545years Mover45years

25% 25%

Figure3i Respondent s6 age
(Source calculations made by author)

mHigh school mCollege = University studies ™ Postgraduate studie!

0%

Figure4di Respondentsé | evel of education
(Source calculations made by author)

Among the respondents of this questionnaire, an 88% prevalence of those
with higher education is observed.
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0% 0%

H |ess than 6 month:

6 months to a yea
mbetween 1 and 5 year

m between 5 and 10 yeal
= petween 10 and 15 yeal

mmore than 15 year:

Figure5TRespondent s6 work experience in the
(Source calculations made by author)

Increased percentages that differentiate respondents according to their
experience inside the institution, proves the concern of HRM for the ensuring of
possibilities for employeesd career develop

0%

B Human Resource!

B Finances/ Accounting
= Communication

B Judicial

® |[nformatics

= Others

0% 0%

Figue6i Respondent s6 work domains
(Source calculations made by author)

The predominance of the three domains studied, justifies the reality of

activities carried out at the level of a small community, in which some activities are
not functional, not beingstified in order to be budgeted.

10
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2.2. Questions:

® High measure ®Medium measure = Small measure

0%

Figure 71 Themeasure in which respondents consider sufficient the activity of human
resources planning inside the institution
(Source calculations made by author)

The result was expectedor a budgeted public institution, which
continuously reports to human resources projected on an annual budget.

E The high volume of
individual tasks and mukti
0% tasking
® The possibility for
organisational
development

= The insuring of the
citizen's quality of services

u Others

Figure 81 The criteria considered the most important
(involved in the planning of human resources)
(Source calculations made by author)

It is confirmed that at the level of a small town hall it is necessary to take
into consideration all relevant criteria in HR planning.

11
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0%

= Highly
B Medium
m Little

Figure 9 - The institution personnel is qualified for the position filled
(Source calculations made by author)

0%

m Highly
m Medium

m Little

Figure 107 Is personnel fluctuation a threat for the institution?
(Source calculations made by author)

Although personnel fluctuation was not the case in the last 10 years, given

the volume of work and the small nhumber of employees, the resporcleds
these the following:

0%

H Selection inteview
m Classification exam
= Written exam

Figure 117 How is the recruitment process realized inside the institution?
(Source calculations made by author)

The answers confirm the compliance with the legislation in this field.

12
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0%

m Highly
® Medium

m Little

Figure 127 Do employees know their job description tasks
(Source calculations made by author)

All respondents are familiar with their attributes, as long as they have
signed a contract of employment and the job description annexed to this contract.

0%
myes, greatly
H goccasionaly, according

to the work volume
" not at all

Figure 137 Are basic tasks overwhelming?
(Source calculations made by author)

The answers are also logical and legal, both to question 7 and to question 8.

E monthly

H every semeste
m ever trimester
® annualy

" never

Figure 14 - The frequency of possibilities to attend professional training inside the
institution
(Source calculations made by author)

13
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0%

® Every semestel
H Annualy
= Occasionaly

Figure 15 - Realization of the evaluation of personnel performances inside the institution
(Source calculations made by author)

= Performance evaluation
gustionnaires

= Constant feedback from
superiors

= The analysis of
performance key
indicators

0%

Figure 16 - Performances evaluation inside the institution
(Source calculationamade by author)

The replies confirm that the institution chose to use the questionnaire in
addition to the assessment, based on the specific performance indicators.

0%

= Highly
u Medium
= Little

Figure 17 - Satisfaction with the direct rewarding system practiced inside the
institution
(Source calculations made by author)

14
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It is satisfactory that the answers that underlined satisfaction prevailed,
because it would not be the competence of the institution, to change the law of pay
units.

0%

B Greatly
B Medium
m Little

Figure 18 - Feeling of equality andon-discrimination among employees
(Source calculations made by author)

The answers and the peaceful manifestation at the work place, denote that
the respondents understand these principles were respected.

0R%

B Financial rewards
= Non-material rewards
(appreciations, praisals)

= Promotion opportunities

E Others

Figure 19 - Rewardindividual performances
(Source calculations made by author)

The answers confirm the fact that the institution has found this way to
compensate outside the legally regulated material wage rewards.

0%

® Highly
B Medium
= Little

Figure 20 - The manager respects his responsibilities inside the institution
(Source calculations made by author)

15
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Given the high percentage of 75% and an average 25% of assuming
responsibilities, it is understood that employees know that there is no escape from
responsibility, thus being convinced to work because the respotysituiti the
organization performance is not only t

= Highly
® Medium
Little

Figure 217 Is thestrategy of human resources management efficient?
(Source calculations made by author)

Obviously, for the local public authority being analyzed in tase, one
must take into account this policy, the general principles of management, so that
the majoritydéds appreciation regarding
can be explained, even more so because, in this domain of policies and
managemergtrategies, public institutions are also legally sustained by the National
Agency of Civil Servants.

As a result of the interpretation of these graphs and the results obtained
from the application of HRM questionnaires at the town hall of the village in
CarasSeverin County, the following aspects were identified:

I. In the entity studied, the execution function in a percentage of 62%
outpaces the management position in a percentage of 38%, which confirms the
attempt to comply with legal provisions redeng the Statute of civil servants.

The respondents were 100% women, the majority being over 45 years of
age, the diversity of the age being also underlined. Most of the respondents have
graduated higher education, only 12% being high school graduategolow a
form of distance learning according to answers received in our interviews and
discussions.

The highest percentage, respectively 62%, represents the respondents with
a work experience between 1 year and 5 years, 25% being trained in thef field
communication and customer relations, 25% finances and accounting and half of
the respondents being trained in the other activities demanded by the functions
filled, with the emphasis on the fact that there is no human resources compartment,
the activites specific to this domain usually being carried out by an employee from
the financialaccounting service.

16
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Il. Regarding the HRM practice at the level of the town hall of the village
studied, all the respondents consider that the planning of humamaesooust be
carried out in a great extent, considering both the high volume of individual tasks
and attributions and the multitasking predominating in an equitable manner, the
assurance the quality of services provided to the citizen and the interestute e
the possibility of organizational development, implicitly of career development of
the human resource.

The respondents declare that they are sufficiently qualified to occupy the
existing positions and consider that the fluctuation of the persaepeésents
about 50%, the percentage signifying a threat, although another 50% consider that
it does not seriously affect the situation.

In addition, in the entity studied, the recruitment process is done 100% by
written exam, followed by an interview, @rding to the legislation in force. All
the respondents are familiarized to their tasks, respectively to their job description
and have the opportunity to follow some training courses.

The evaluation of professional performances is carried out annually,
according to the legislation in force. By analyzing some of the key performance
indicators, the results of the interview and the questionnaire regarding the
evaluation of professional performances, 87% of the respondents are highly
satisfied and 13% at aaverage level, of the reward system applied. Thus, their
performances are usually appreciated according to expectations, with no feeling of
inequity or discrimination.

A percentage of 75% represents the respondents who consider that, the
manager respestthe responsibilities incumbent on the entity and 25% are in the
medium level.

Both the state of good functionality, offered by the evolution of indicators
reported through the annual financial statements for the last three years and the
result of the wdy reflect the efficiency of the managerial activity including in the
optimal management and use of the human resources, the necessity and the
opportunity of a human resources management strategy.

3. CONCLUSIONS

In conclusion, one can appreciate thla¢ entity studied was able to
identify compliance with the legal provisions in the domain of human resources
managementLaw 188/1999 & Law 429/2003), the assuming of management and
management of human resources roles by the mayor, the predominance of
execution functions in all employees but also for those over 45 years.

All these justify the recommendation to direct the personnel policy
towards young people, in training, to be mentored along with those experienced in
the domain.

Both the analysis of ghmain indicators of managerial efficiency and the
results of the questionnaires, interviews and discussions applied in this study,
highlight the average efficiency of the econosdxial activity at the level of the
town hall, the implementation at a medi level of the HRM. All these should
determine the manager to relieve himself of some attributions, by delegating to at
least one inspector of human resources, after reviewing all the internal regulations.

He should also create an integrated system fopeel records, improve
the selectiosrecruitment plans, and offer more opportunities for training programs

17
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and continuous professional development ensure the existence of the correlation
rewardperformancejob satisfaction (Andre2009).

Only in thisway one can expect 100% at high performances, both at the
level of the human resources compartment and at the level of the entity studied
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Abstract

The paper presents some theoretical and practical aspects, premises used in the carrying out
a managerial analysis, at the request of the economic agent from our county, respectively of
a company that has as activity object, the provision of services. The importance of this theme
lies in the fact that it represented a challenge for the manageeafdmpany specialized in

the field, who discovers by this analysis the company state of affairs and thus be able to take
necessary measures to avoid threats and use opportunities to ensure business continuity, as
much as possible, in a profitable manner.

Key words management, company, services, analysis, performances.

JEL: Al11, L11, M13

1.INTRODUCTION

Starting from the fact that this analysis was initiated at the level of a
company, it is necessary to underline that specialty literature had unanimously
recognized the definition of the company as
common activities wented towards achieving one or the some objectives" (Bibu,
2008).

I n t he s ame manner Virgil Madgearu de
economic unit, which produces or buys, so that, by selling what it has produced or
bought, it wildl make a profito.

The conpany is considered from a managerial point of view, as an
organization builfor profit or winnings (Puiu2005). However, the most complete
definition can be found in the Law no. 133/1999, which specifies that a company or
an enterprise can be any form afganization of an economic activity, with an
autonomous patrimony and authorized according to the laws in force to perform
acts and deeds for the purpose of obtaining profit through the realization of material
goods, respectively by providing servicemn their sale on the market, under
competitive conditions.

In a more restrictive manner, from the definition of the company as a cell
one can observe that it is characterized by internal organization (in the sense of
managing a sum of component elementd their relationships in a closed system),
and as an open system with respect to its environment it is characterized by
marketingi in connection to other systemand final but not least by its scope of
activity.

lAssoc. Prof . PhD. , Faculty of Economic Sciences
Romania, s.andres@uem.ro
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The two basic components of managemésrganization, marketing)
should offer essential characteristics especially in the free market economy, which
could be translated into economic language through a number of equally used
featues by t he ma,Ra0g)esuchgsPost tvaru

Efficiency - which results from the component organizatidn
administration good resources management;

Profit - which results from the marketirigsupply sales component?

Each time, these indicators force small and medium enterprises to obtain a
better and more dynamorganization but also an open marketing. It is precisely in
this way that the double existential meaning of the company analyzed as a system
could be realized: in other words, the company is firstly organized and afterwards
open, with efficiency and aectain profit, expected by the manager.

Therefore, it can be appreciated that t
living organism, located in a moving environment that can be delimited in an
internal and @t er nal environmenR003) i6Balisyd d&sa and St

summary one can say that the definitions presented highlighted a few particularities
belogi ng to compafB00es (Postitvaru

- these are made up of groups of people who carry out work processes to achieve

certain goals;

- these cannot exisvithout an appropriate, dynamic, adapted management, through

which objectives are established and procedural and struchgahizational
conditions are ensured; without the coordin
training-motivation accordig to professional performances;

- these have a formal organizational structure, but focused on principles, rules and
relationships that must be well specified and even unanimously learned or

respected by all members of the group.

By analyzing previous @ects presented, one can notice that regardless of
the approach used, it is obvious that the company is simultaneously a source of
social change and motivation, but it is also responsible for social successes and
failures. From a managerial point of views, service company is primarily
concerned with quality, which is later reflected in the maximizing of turnover and
profit.

Precisely from this perspective, the manager of the company with such an
activity should be concerned with the services providdaktas useful as possible,
to be able to satisfy the requirements of the majority of beneficiaries. In this regard,
many of the specialistsd concerns aimed at
compared to the much faster development of services, foct@nguch on the
conceptual definition of services.

Thus, one can appreciate the change in appreciating senacesgveral
reasons (Costenc@2002):

- there is an increasing number of jobs that only the service sector can offer, thus
playing a majorole in reducing unemployment;

- this tertiary sector is not at all restricted, but by regulations that are practically put
into question only in the process of liberalizing international trade;

- offers quite differentiated services that are always adaptelemand, thus being

an essential element of the company competitiveness, with any type of activity
object.
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Especially in this context, it can be easily observed that the definitions can
vary from those based on a criterion of differentiation betweenlg and services
and the detailed ones that practically state certain characteristics of services.

Thus, most definitions especially emphasize the fact that services are
practically those activities the result of which is an immaterial one and cannot be
materializd in a certain product (Ecalle and Giar2000). But the most common
is the definition given by the American Marketing Association, which defined the
service as: fla certain activity offered for
and sdsfactions without causing physical exchange lnet f or m of a good
(Costencu2002). The ambiguity brought to this definition practically derives from
the fact that most nematerial services materialize in certain material goods (such
as editorial servies).

Practically, the service as an act represents an effective supply that
correlates the persondés activity with the
with the object of the service. Despite that process of production of material goods,
the clientis practically, part of a system of production and is often used in the
specialty literaturea s t he ter m,20@erviceod (Jivan

Usually, the definitions in which services could be viewed from the
marketing perspective, emphasize more utilities, or efitsh benefits and
satisfactions that all these activities referring services, actually offer to the
consumer.

Other definitions are focused on another important feature: simultaneity of
delivery as well as consumption, in all these definitions serdgoesonsidered in
fact, as simple work effects as well as effects of the action of some natural factors.

Therefore, The Direction of Community Social Assistance from France
presented the services as: it heeitsee t of adyv
directly or by using a good that the beneficka o f t he service pur
(Costencu, 2002).

Services, viewed as economic effects, can be the result of the increasingly
useful social activities that satisfy all the material and spiritual need$ieof t
population and of the economic entities.

However, their identification and highlighting, as well as their statistical
evaluation, is increasingly difficult. Therefore, the process of integrating these
types of activities, which is increasingbyevalent in economic units, has actually
led to the servicing or tertiargation of the economy (Jivak000).

Another category of definitions emphasizes a certain difference between
the producer of a thing, which actually does not know who purchasgodacts,
and a certain producer of a service, which is most often in direct relation with the
consumer , so that the provision however, th
special order. For example, Hill defid services as follows (Jiva@000): some
changes in the condition of a certain person or of a certain good that represents the
result of the activity, based on the order note of another economic entity.

One can note that, of all the definitions, a more useful one is the category
of definition that emphasizes the so@conomic nature of the services and thus the
majority of the services and could be considered even indirectly productive
activities. These represent, in fact, the tertiary sector of the economy.

According to the specialty litature, the basic branches of services are:
trade, communications and transport.

At the same time, a narrower acceptance of the term ses/generally
accepted (Cetina2001), according to which services are regarded as elements of
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the marketing policyf the whole entity, meant to offer some additional utilities to
a product or to a marketing unit.

But, in general, services can represent a certain human activity, with a
certain more specialized content, having as result the useful, immaterial but also
intangible effects and which are destined to satisfy certain social needs.

Currently, at the level of companies with predominant activities of service
provision, the most used criteria for assessing the activity efficiency are those that
are expressed bgertain numerical indicators, which are generally reflected by
most of the balance sheet items but also by the items that ardigitatly
expressed, referring to the continuous correlation of the provision, with the demand
from the specific market, ohe level of the quality of the services offered, which
would also impose the knowledge of the quality factors through quality control
correlated with the nature of social needs that the service provided would satisfy.

The complexity of these aspects, theel of the company with activities
that refer to services, has determined this challenge to better know the status of the
company analysed, in order to be able to recommend some ideas, to ensure
business continuity for the company in a profitability negi

2. ANALYSIS OF A CARAS-SEVERIN COMPANY

In order to assess the management activity of the company chosen for the
study, data and information offered by its administrator were used, starting with
company contracts, supporting techniopkerativedocuments, financial statements
prepared for the last two years and information collected from the interview
conducted.

2.1. Analysis of the organization and functioning model

The company analyzed is a Romanian judicial entity, being constituted in
the form of a limited liability company since 2001, according to the Law no.
31/1990, modified and modified by the Law no. 441/2006 regarding commercial
companies, thus being the private property of a person from our county, with a
Romanian citizenship.

This economic entity carries out the activity of providing services in a
property space, located at the declared sdigedl headquarters, being mainly
focused on the activity of passenger transport, identified with the profession code
4939.

One can observéhat the mission of the company analyzed is to offer
transport services for people, at a more professional level. The main clients are all
local entities, but also national and international, which is why the proposal for an
extension could be the firshe. The extension refers to a range of services offered
in the future, but also the opening of a small travel agency and the hiring of more
specialists in the field, so that the business can become more profitable and stable
over time.

That is why it isimportant underline the fact that the company mission
remains people transport in a safe manner and to the places demanded, in order to
facilitate complete comfort the entire duration of the trip, as well as to constantly
pay special attention to the neexlsll clients treated with respect by the company.

This is a reason why the ownerso6 curren
services of internal and international people transport at certain standards, in
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accordance with the legislation in force. Thempany management is oriented
towards the company development and the establishment of a tourism agency to
serve the purpose of growth, of the company budget, especially by attracting new
customers and through possible partnerships, to support the compghaeycurrent
competition on the passenger transport market.

The mission of the company is strongly influenced by a number of internal
factors, such as a maximum capacity of the transport places for people, professional
qualification and the number of iders being reduced, a sufficient budget to
support the fuel supply for the cars, for salaries payment, as well as contributions to
the state budget, for car maintenance.

The company is also influenced by a number of other external factors,
highly dependnt on the current market, especially on the type, fluctuations in the
balance between demand and supply, currency, trade balance, competition and
finally by the market situation in its daily evolution.

It can be mentioned that, depending on the relakign between the
partners within the specific market, the proper use or the counterattack of all the
effects of the conjuncture but also the efficient conduct of transactions may take
place.

Two minibuses are registered in the patrimonial situation otdnepany,
one with the capacity of 16 +1 places and the other with a capacity of 20+1 places
and a coach with the capacity of 50+1 places, so that the needs of customers can be
met, for small groups as well as for larger groups of people. These create the
premises of internal and international transport, on any road distance for a
considerable number of passengers, but also for luggage. In addition, the company
is equipped with trailers, and the staff is especially qualified in this sense.

The company doesot accept as mission, the exceeding of the maximum
capacity of people and baggage, the owners of the company not encouraging this
type of behaviour, as this could jeopardize the life of passengers and would also
apply to the company a series of penalttes would contribute in an increase of
expenses, in image damage, implicitly in slowing down the development of the
company and affecting the reputation, even losing some clients and of a significant
part of their profit.

Thus, the company analyzed @lsonsiders its contribution to the socio
economic development in the western region of the country, by attracting
customers, but also by establishing interpersonal relations with business partners in
and implementing tourist routes and accommodations.

The main objective of the company analyzed was to attract numerous
partnerships by offering services at the highest standard, this being a reason why
the company remains focused on the customer
should also become one thife objectives of the company. The other objective that
relates to the current services on the market, the company must remain focused on
development and modernization putting an accent on customers and employees, a
domain in which the company should invés order to continuously improve
professional skills.

The organization and functioning of this company are assured efficiently
and flexibly by: the administrator, the transport manager, the accountant and its
drivers. The company policy on the relatidmstween employees is based for the
moment on collaboration, respect and trust.

The manager deals with the administration of all means of transportation,
repairs and their maintenance. The transport manager is responsible for the
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organisation of routeshe verification and filling in of all the necessary documents
intended for national or international transport, as well as the safe operation of the
cars.

Drivers have are responsible for the safe transport, compliance with the
schedule; they are natlowed to consume alcohol or narcotic substances during
driving hours, to comply with specific legislation in force and to attend first aid
courses (paid by the company). The company accountant is responsible for keeping
a clear record of all accountingecuments, according to the law in force.

2.2. Analysis of the offer and demand components for the company studied

The company analyzed presents a great flexibility regarding the market
offer, being always willing to negotiate and renegotiate, to meet the needs of all
partners but also its interests. The company offer is constantly sent, to some
tourism agencies andrar potential beneficiaries.

Also, following the requests, the company purchased the means of
transport necessary to fulfil the demand, thus achieving increasing revenues. When
analysing kilometres travelled, the number of customers and the days of rest
requested by the customers, it can be observed that the company offers low prices,
convenient for both parties, adapting the cars to requests. All cars are equipped
with TVs, DVDs, CD players, air conditioning, and the coach also has a guest
toilet. All these facilities and services that customers benefit from are included in
the price offer.

2.3. Analysis of the company competitors

The company analyzed does not encourage the manipulation or omission
of information to partners, as to defame the competimmpanies. Relations are
usually based on respect and sincerity, the company even offering help when this is
requested by the other competing companies.

When the company cars are programmed for common routes, this is an
opportunity for communication antbllaboration with colleagues from competing
companies. The company manager promotes the idea of collaboration and
collegiality, being focused on developing the company. Depending on the transport
requests, the company also keeps in touch with the otivapeting companies,
keeping a permanent dialogue that does not harm the company needs.

The present competitors for the company analysed are the commercial
societies Exodus Trans, Buz Trans, Lauer Europa Tours, all being limited liability
companies.

A comparative analysis of these transport service companies in the region
can be the subject of another future work.

2.4. Analysis of company intermediaries and suppliers

The company collaborates with auto parts shops from the city of
residence, in orddo ensure the need for auto parts but also for car accessories, as
well as the purchase of fuels and lubricants from gas stations that sell quality fuel.
This collaboration is a lonterm one and dates from the beginning of the company
activity, because ihot have the possibility to obtain these directly from suppliers.
Still, this impediment determines the creation of relations with others, establishing
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interpersonal relations with partners that collaborate in the establishing of tourist
routes or accomnuations.

2.5. Swot analysis

The SWOT analysis of the company analyzed identified the following
aspects:
Thestrengthsrefer to:
The company recognition and popularity;
The company history, a family tradition;
Reputation;
Financial resources;
Theempl oyeesd skills and competencies;
The employees6é dedication and persever a
Lower prices on sale compared to competition;
Providing transport services at the cus:
Best prices for long routes;
The possibility of cash payment or by payrmerder.
Theweaknessedentified are:
1 Large fluctuations in revenue from one period to another;
1 The problem of finding qualified personnel;
1 Migration of staff to other companies offering higher salaries;
1 An average technical and IT level, not supportgdappropriate financial
investments.

=4 =4 =4 -4 -4 -8 _-8_-a_9_-9

Theopportunities that result from this analysis are:
1 Finding new supply sources for credits and lower prices;
1 The possibility of accessing new markets and attracting new customers;
1 Increasing revenues by ensurilegver prices than competition that will
attract a larger clientele and increase turnover;
1 Increasing the company profits and implicitly salaries.
Thethreats that result from this analysis are:
1 The competition of the three important companies;
1 The choice bsome clients to spend their holidays close to home, as a
result of holiday vouchers offered by the state administration;
I The reduction in the number of consumers in the company market
segments;
1 The elaboration of laws and other normative acts with otisi character
for the development of some areas of interest for the company.

2.6. Analysis of indicators relevant to company management
2.6.1. Rate of fixed assets

For the company analyzed, fixed assets are amortized in full, according to
the tablebelow.
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Table 1.Rate of fixed asseisRON -

Iltem

2016 2017 2018
Fixed assets - - -
Total assets 193853 193335 | 126213
Rate of fixed assets 0 0 0

(Source calculations made by author)

2.6.2. Rate of current assets

This analysis shows thgercentage of temporary assets in total assets and
is calculated as a ratio between current assets and total assets. The company current
assets consist of debts and liquidities.

Table 2 Rate of current assatdRON -

Iltem 2016 2017 2018
Current assets 193853 193335 126213
Total assets 193853 193335 126213
Rate of current assets 100 100 100

(Source calculations made by author)

2.6.3.Analysis of debts

The debt rate reflects the entity commercial credit policy and is influenced
in particular by thgpayment terms used.

Table 3. Analysis of debt§ RON -

Iltem 2016 2017 2018
Debts 26772 29943 37722
Current assets 193853 193335 126213
Debt rate 13,81 15,48 29,88

(Source calculations made by author)

30

25

20
15
10

2016

Debt rate

2017

2018

Figure 1 Dynamics of debt rate
(Source calculations made by author)
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2.6.4. Liquidity analysis

The liquidity rate is the indicator that reflects the percentage of the
company liquidities from the total current assets.

Table 4.Analysis of liquidities’ RON -

Item 2016 2017 2018
Liguidities 167081 163392 88491
Current assets 193853 193335 126213
Liquidity rate 86,18 84,51 70,11
(Source calculations made by author)
Liquidity rate
100 -
90 - 86,18 84,51
80 1 70,11
70 -
60 -
50 -
40 -
30 -
20 -
10 -
0 .
2016 2017 2018

Figure 2 Dynamics of the liquidity rate
(Source calculations made by author)

2.6.5. Liquidity structure analysis

The liquidity structure rates allow the analysis of the entity financial
politics, thus highlighting the manner in which financing sources are structured,
according to their origins and their degree of demandability. The structure rates for
the company liabity are: the financial stability rate, the financial autonomy rate

and the debt rate.

Table 5. Analysis of the financial stability rateRON-

Item

2016

2017 2018

Ongoing capital

170937

137131 109776
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Total liabilities 193853 193335 126213

Financial stability rate 88,17 70,92 86,97

(Source calculations made by author)

Financial stability rate
100 ~ 88,17 86,97
80 - 70,92
60 -
40 - T T T 1
2016 2017 2018
20 -
O J

Figure 3 Dynamics of the financial stability rate
(Source calculations made by author)

For the three years analyzed one can observe that the company has a high
degree ofinancial autonomy.

The rate of financial autonomy expresses the degree of financing of the assets
elements based on owned resources.

The rate of global financial autonomyshows how much of the company assets
are financed by its resources (Rafg = equtttal liabilities) x 100.

The analysis confirmed that the company was able to finance its activity
from its own resources for all the three years analyzed.

Table 6. Analysis of the global financial rate

ltem 2016 2017 2018
Capital 170937 137131 109776
Total liabilities 193853 193335 126213
Rafg 88,17 70,92 86,97

(Source calculations made by author)
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The rate of global financial autonomy

100 -
60 -

20 ~

0 e

2016 2017 2018

Figure 4 Dynamics of the rate of global financial autonomy
(Source calculations made by author)

The global debt rate is complementary to tiage of global financial
autonomy, which measures the percentage of total debt towards third parties,
regardless of their nature, from the total funding sources.

Table 7. Analysis of global debts RON -

ltem 2016 2017 2018
Total debt 22916 56204 16937
Total liabilities 193853 193335 126213
Global debt rate 11,82 29,07 13,02

(Source calculations made by author)

The Global debt rate
30 - 29,07

15 - 11.82 13,02

2016 2017 2018

Figure 5. Dynamics of the global debt rate
(Source calculations made by author)
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The analysis of the company total debt suggeststthas a good financial

situation, with a very low degree of debts.

Table 8. Analysis of the indicators evolutiomrelevant items on the balance sheet.

ReEdO St

Item 2016 2017 2018
Profit 124713 90907 33593
Turnover 310643 253683 240333
Average employee number 4 5 4
Labour productivity 77,66 50,73 60,08

(Source calculations made by author)

By analyzing the most relevant indicators, reflected by the important
elements from the company balance sheet, it can be easily observed that the
company analyzed remained in profitability regime during all the three years
analyzed, with a slightly decreasn turnover and profits, while maintaining the
average number of employees and a satisfactory level of payments.

In these conditions, an increase of the labour productivity above the
average level is observed together with efficiency in the managexctéavity.

But the company management intends to maximize, in future years, both
the turnover and the profit through measures that mainly target the human resource
component and the management of the relationships with the company customers.

3. CONCLUSIONS

Although the economic and financial situation of the company analyzed
reflects an efficient management and high company performance, a proposal for the
management of this company would be to analyze all the factors of
competitiveness, to find thmarket segment that can be entered mainly through
lower prices, obtained through the use of a cheaper but more skilled and competent
workforce that supports computerization and automation, to increase the company
capacity to adapt to the ever changing dedsesof the market.

By analyzing theoretical, but also practical premises, which the business
enjoys through the provision of services, from the management point of view of,
this could focus both on results and resources and especially on the human
resoures, which practically generate value and are responsible for the good
management of other resources that used in the labour process.
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Abstract

The article presents an analysis of fm®spects of stimulating capital market activity as a
mechanism for attracting and redistributing investment capital in the Republic of Moldova.
The research was based on a thorough analysis of international experience in capital
markets improvement throhgexpanding the investor base in developed and developing
countries. Among other, the article identifies the main aspects of the impact of improving the
legal framework on increased activity of both institutional and retail investors in the
financial markés of the EU countries. The bellow study was carried out with the help of the
following research methods: logical analysis of theoretical and practical materials,
documentary method, analogy and grouping, quantitative and qualitative data method,
synthesismethod, comparative analysis; all these resulted in identifying features of
investment activity of domestic investors and formulating recommendations on measures
aimed at its stimulation, based on best international practices.

Key words:capital market évelopment, institutional investors, retail investors

JEL: E2,G22, G23, 016

1.INTRODUCTION

Oneof the mostsignificantinstitutionsof the stock marketis institutional
(collective) investors, whose activity allows setting long-term investmentsof
savingsin securities;it providestools for pensionsand savings,which has an
overallpositiveimpacton the welfareof the population.

Theintensivedevelopmenbf institutionalinvestorsandtheir achievement
of a certainlevel of maturity in mostdevelopedcountriescreatedthe prerequisites
for the growing economicandfinancial role of theseinstitutionsasrepresentatives
of thefinancialinterestf the broadmasse®f the population.

During the secondhalf of the twentiethcentury,a broadand developed
systemof institutional investorswas formedin developedcountrieswith specific
featuresdeterminedby the specific conditionsof eachelement.In countrieswith
developednational stock markets, institutional investors practically shapethe
courseandspecificsof the developmenbf the stockmarket.

Investment and pension funds, as well as insurance companies and other
types of institutional investors in the second half of the twentieth century received
the bulk of the financial assets oflvenced economies. They began to have a
serious impact on the derivatives market, money and foreign exchange markets, as
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well as on the development and formation of the primary and secondary market for
long-term securities. Currently, in countries wheracktmarkets play a significant

role in economic development, the largest amount of assets is managed by
institutional investors. The level of development of institutional investors is
interrelated with the level of development of the securities marketrder to
accelerate and successfully complete the formation of the stock market, countries
with economies in transition, including the Republic of Moldova, must ensure the
long-term development of institutional investors, primarily collective investment
institutions such as investment and rstate pension funds.

2.1. RESEARCH THEORETICAL ASPECTS

Financial marketplay a vitalrolein the allocation of resources and
operation of modern economig@dodern studies prove that increasing the level of
development of the financial system reduces the cost of external financing,
promotes the emergence and growth of new firms, and accelerates the growth of
innovative industries. Stock market development slittes economic growth, as
measured by per capita GDP. Moreover, among the indicators sfatie market
one of the most significant is the level of liquidity and depth, as well as the
effectiveness of financial intermediariéhe level of developmentf dhe financial
market and its impact on the economy in Eastern Eusogtél falls behind the more
developed EU countries. The smallest lag is in the one of government securities
markets, the equity markets are lagging to a greater extent, and theenerst lag
is typical for corporate bond markets. In countries that are new EU members, bank
lending dominates the economy, and to a lesser extent the stock market. However,
modern research shows that the measures taken in several Eastern European
countres to improve the macmconomic situation, financial infrastructure,
financial liberalization, and improve the corporate governance mechanism
significantly contributed to the development of national capital markets. It was also
revealed that an increagethe number of financial intermediaries had a significant
positive impact on the development of ttapital markebf these countries and the
increase in their role in economic growtiicu, R. and Biloocaia,. &2016))

Institutional investors contributed to greater activity in the capital markets,
which was the result of increased demand for local securities and, as a result, led to
an increase in capitalization of theapital market. Institutional investors are
actively involved in corporate governance, reducing the cost of capital for firms.
Institutional investors are successful in monitoring the executive bodies of the
company. It was found that pension funds, as well as investment and hedge funds
effectively improvethe business policies of companies and the organization of their
management. It has been proven that pension reform has made a great contribution
to the institutional development and growth of the stock market in Central and
Eastern Europe. This result noides with the opinion that until developing and
transitive countries have sufficiently developed a national institutional structure and
Afundament al institutions of the capital ma
nationalcapital marketNote tha in recent years a significant number of theoretical
and empirical studies have appeared that emphasize the importance of the
emergence of institutional investors for the development of national stock markets
and, as a result, for enhancing their influgion economic growt{Hryckiewicz, A.
(2009),Baltagi, B. et al.(2007))
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The development of financial institutions and increased competition
between them leads to: a decrease in interest rates on loans, as well as an
improvement in the quality of selegti and subsequent monitoring of firms and
households borrowers; increases the efficiency of loan allocation; reduces the
level of collateral requirements and makes obtaining funds affordable for new
firms, making it easier for them to enter the market gining them the opportunity
to compete with existing firms; accelerates the exit from it of inefficient
corporations. Financial institutions: mobilize savings; choose the most optimal
opportunities for their placement; control the use of borrowed furydérims,
helping to improve the quality of management activities; reduce unnecessary
expenses and fraud; promote the implementation of the best accounting and
financial accounting standards; ensure the functioning of risk diversification
mechanisms and a&f€t the savings rate and resource allocation efficiency, which
creates prospects for future economic gro@tiarov, A. and Tchaidze, R. (2011)
Kahan, M. and Rock, E. (20Q7)

Developing a deep and diversified domestic institutional investor base has
long been acknowledged as an important contributor to capital market development
by such financial institutions as World Bar®pmmittee on the Global Financial
Systemetc. Moreover, facilitating direct and indirect access to professional fund
managementservices, including through collective investment products, can
encourage greater financialization of household savings, away from gold and
property, supporting stronger business investment and economic grideyh
policies that influence the evolution andmp a c t of an economyos
institutional investor base include: the structure of the domestic retirement savings
system, particularly the role of funded versus unfundedagsapu-go schemes; the
degree to which saving via pension, mutual fund asdremce products is actively
encouraged through tax treatment or requirements for participation; the quality of
the supervisory framework applicable to asset managers and the confidence this
imparts; the range of assets that institutional investors areedl to hold; and the
degree of financial literacy of potential cliefBS (2019))

To stimulate the institutional investors expansion and to increase their
influence on the attraction of long term investment resources in the capital market,
Organisatio for Economic Cepperation and Developme(@ECD) proposed
High-level principles of longerm investment financing by institutional investors
(G20/OECD (2013)) to spur the capital market development, including through
institutional imulatien sBark rfa dnteraational $attlenyentss t
(BIS) in its investigationEstablishing viable capital marketéBIS (2019)),
identified the broad range of drivers, including diversification the spectrum of
investors and activation of their activity in the capital market.

At European Union level, for implementation of one of the most important
initiatives of Europeafarliament of last yearghe creation oftte Capital Markets
Union (CMU), whi ch i s aterk endeavorotd fodter i n t he
financial integration and resilience and has the main scope of lowering the
dependence on batilased financial systesn increasing crodsorder capital
market integration and fostering better growth performance and risk sharing, what
is especially important for EU developing countries, the main subjects were
proposed, which include: financing for innovation, stg$, ad nonlisted
companies; making it easier for companies to enter and raise capital on public
markets; investing for the lorgrm, infrastructure, and sustainable investment;
fostering retail and institutional investmemgveraging banking capacity to qgrt
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the wider economy; facilitating crof®rder investingEU Commission(2015))
Federation of European Securities Exchan{feESE) elaborated iBlueprint:
Capital Markets Union by 2024 a vision for Europesetting out 20 principles and
recommendationsn how to take the CMU forward, paying special attention to
investors activity stimulatio(FESE(2019))

Taking into consideration the necessity of increasing of capital market role
as one of the most importanmnechanism for attraction dnredistribution of
investment capitah the Republic of Moldova, thecope of this article ishased on
the investigation of the EU experience, doalyze the perspectives of capital
market improvement in the Republic of Moldova, through broadening the

investorsodo base.
2.2. PROPOSED RESEARCH METHODS

The investigation presented in this article was implemented bassdchn
research methods ageneralscientific methods of cognition, logical analysis of
theoretical and practical materiatdlpcumentary method, analogy and grouping of
guantitative and qualitative data method, graphical method, method of syaitesis
comparative analysis method. Analysis is based on the data obtained from World
Bank, European Fund and Asset Management Asgioci's EFAMA), National
Commission for Financial MarkettNCFM) etc. To analyze the possibility of
implementing the best international practice in developing dhgital market
through stimulating the activity on the national markets of different types of
investors, the current article has analyzed the experience of some developed and
developing EU countries

2.3. RESEARCH OF EMPIRICAL ASPECTS

The key factodetermining the sustainable development of the economy is
the availability of financial resources to support investment activity. In the EU
countries, especially in the countries of Eastern Europe, the most important source
of economic growth, as in the Rablic of Moldova, is bank lending. At the same
time, capital market as a market for letegm financial instruments, can play a
crucial role in the allocation of capital, supporting productivity and healthy
economic growth in the country

A comparativeanalysis of the European financial market and the financial
market of the United States, where the dominant position of the main source of
investment financing is the securities market, revealed that relative insignificance
of capital marketelated finaning in the EU countries can be explained by both
supplyside and demanedside factors (GCEE (2018)) A key reason for the
relatively low level of supplyn the capital markets1 Europe compared with the
United States is the differencesavings patternsSavings in the United States are
mainly accumulated using capital market products such as shares and investment
funds, whereas savers in Europe traditionally opt for bank deposits.

The low level of supply in European capital markets may also be due to
structural differences in the systems underpinnprgvisions for old age In
Germany, for example, pensions are mainly financed peyasyougo basis By
contrast, pensions in the United States are to a larger extent funded by capital,
which explains tB higher investment volumes and the greater relevance of
institutional investorsuch agpension fundgind asset managersA relatively low
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level of investments in capital market produttay also be due to a less developed
financial literacy In Europe, for example, there is a noticeable positive correlation
at country level between financial literacy and investing in investment funds.

On thedemand sida significant challengés information asymmetries
Another challenge is the fact, thalbout 98% of EU noffinancial companies are
small and medium enterpriseSMEs) SMEs face obstacles when accessing capital
markets because fulfilling the disclosure requirements involves a lot of effort.
Moreover, the fixedcosts for issuing securitieme frequently prohibitively high.
Many SMEs turn to banks for finance instead, but this is not an optiataidups
in their initial and growth phases. In countries where the capital markets are poorly
developed in terms ofenture capitalnew companig are less likely to be launched
or they will relocate to another country. The problem with this is thatgpsrare
crucial to economic growth and innovation. The problem for equity market
development in EU is the structure of th&x system Debt finarce enjoys
preferential tax treatment most EU member states. The aforementioned obstacles
are even greater when it comesctossborder financing This might explain the
low level of risk sharing via capital markets. Haostitutional investorssuch as
asset managers, barriers arise as a result of differing legislation and its application
at member state level, for example, in the casensdlvency law differences in
sales regulations and consumer protection rules etc.

To remove the aforementioned obstacles, in EU were elaborated and
implemented numerousneasuresand legislative proposalsn connection with
Capital Markets UnionEU Commission (2019))rhese include the proposals on a
Common corporate tax basedCommon consolidated corporate tax baae well
asthe reform of theEuropean Market Infrastructure RegulatiggMIR) aimed at
providing simpler and more proportionate rules for ethercounter derivatives.
Also, six legislative measures to introducew EUwide rules for products, labels
and passportsvere proposed, includingregulationson European venture capital
and social entrepreneurship fundsegulationharmonizing thesecuritization legal
framework; creating smple, transparent and standamfid securitization
regulation on @anEuropean Personal Pension Producpolitical agreement on
common rules on covered bongsackage oracilitating crossborder distribution
of collective investment fundshe proposals for a regulation crowdfundng etc.

To create new funding channels, the casé&fmopean secured notes for small and
mediumsized loans and infrastructure loangs assessed.

To boost the confidence oétail investors the distribution of investment
products was assessedlhis asessment has identified several challenges that
consumers face when looking to invest. Some of these challenges were already
addressed by recent changes in EU legislation that improve transparency and
strengthen retail investor protection, including thiougviewing theMarkets in
Financial Instruments Directiveand thePackaged Retail and Insuranbased
Investment Products RegulatiorBeveral instruments that could help retalil
investors participate in capital markets were also analyEsdployee share
ownership schemegive retail investors some experience when it comes in
investing in sharesnvestment savings accouman help more generally to reduce
administrative burden and give investors an incentive to participate in capital
markets, helped by transparent conditioNso in the area of retail investmetite
EU Commission is examininggchnologydriven digital irterfacesthat could help
individuals find suitable and cosffective retail investment products in a reliable,
transparent and trustworthy walyinally, the EU Commission has undertaken a
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study onpotential tax obstacle® crossborder investment by peios funds and
life insurers. To provide simpler, clearer and more proportionate rules for
entrepreneurs, businesses and financial institutians EU were proposed
legislative measures, which includew pospectus regulatignmore proportionate
andrisk-sensitive rules for investment firmpplitical agreement on thBirective
on preventive restructuring frameworksneasures to increase the efficiency of
restructuring, insolvency and discharge proceduresgulation on European
venture capital funds and el entrepreneurship fundnew rules that will
facilitate financing through capital markets for small businessegulation on the
law applicable to the thirgbarty effects of assignments of clainddso, EU
Commission adopted an amendment to ®elvency Il framework for the
prudential treatment of qualifying private equity and privately placed debt as well
as adopted a more tailored prudential treatment of-terg equity investments by
insurance companies. The EU Commission has also comnuttielertifying and
promoting best practices for private placements and promotion of corporate bond
markets development in the EBt EU level, authorities pay special attentions to
creation of moreefficient and centralized supervisiai EU capital marketsand
the supervision ofentral counterpartiess of particular importance is due to their
systemic importance for European capital mark@tse of the main tendencies of
last years is also promotion afustainable financewhich to enable the EU
financid sector to lead the way towards a climate neutral, more resefficient
and resilient circular econon{fEU Commission (2019))

Households and other retail savers are one of the main sources of long
term funding for the European economy (figure 1).

m Currency and deposits m Investment funds
m Debt securities Quoted shares
Insurance and pension funds reserves
Figure 1: Direct financial holding of householdssset allocation at the end 2017 (%)
(Sourceelaborated by the author based on EFAMA, 2019)

Individual retail investorsreferenced as savers, encompass a broad range
of investor types with vergifferent savings needs. As a result, their investment
objectives, risk tolerances and investment horizons vary widely and will often
change dramatical |l y oBlakrocka(2015)) Qighificant dual 6s |
efforts made by the EU Commission for attraction of retail investors on the capital
market have shown positive results in recent years, and EU households are
increasingly choosing to place their assets not in currency and deposits, but in
captal market financial instruments.

The study also proves that the structu
varies significantly depending on the level of development of the country's economy

37



AnaleleUn ver si t Wi OEWaI mFasdMucgua REOD St
Annals of AEfti mi e MbBascgcle d. Ebomamic Studiest vy R
vol. XXVI, ISSN 2344 6315www.analefseauem.ro

and its financial market. The higher the level of developmenhefcountry, the

greater the share of household assets falls on insurance and pension funds reserves,
investment funds. Even in conditions, when the share of financial assets invested by
the households from developing EU countries in investment fundsigmificant, in

general, in EU, households own 25% of the investment funds assets (figure 2).

Monetary General
financial government
institutions 301
Non-financial ___ 357 39 Households
corporations 3% 2912
489 25%

4%

Insurers and _/
pension funds
4860
42%

OFIs

2747

23%

Figure 2: Investment funds ownership at end 2017, EUR bln and share of total (%)
(Sourceelaborated by the author based on EFAMA, 2019)

Retail investorsactively carry out investments both directly in the capital
market, through implementing direct investments, as well as indirectly, through
different intermediaries, investing in private pension funds, issuance companies,
investment funds etc. Thus, retailvestors contribute to the development of
institutional investorsjncrease their assets, which ensures the growttewmfand
on the capital markefTable 1 shows the volume of investments made in 2017 by
EU institutional investors.

Every year, the volume of assets ioktitutional investorsin the EU
countries grows by aaverage of 10EFAMA (2019)) householdsnvestments in
financial instruments of the capital market since 2012 have grown by 4% of GDP
(AFME (2018)) One of the mst important prerequisites for stimulatitigs growth
is the abovanentioned measures taken at the EU level to improve the legislative
framework, protecinvestors' rights, improve supervisiancrease the transparency
of the financial market, develositnfrastructure and its digitalization, as well as the
creation of a wide range of new financial instruments and investment alternatives,
including through the growth of creberder transactionsit the same time, these
same activities have a positivefegft on the increase afupply on the capital
market.

Table 1.Asset allocation of EU financial institutions at end 2017 (EUR billions)

Financial institute grl]i(;rency Debt (? wore Lestgent Muf Real Other Total
deposits securities e funds -asset | estate

nsurers angension | gg 5748 | 817 | 4860 | - | - | 1456| 13727

Undertakings for the

ﬁ"ﬂf;;'svfer'gggstme”t 1168 2626 | 3697 - 1751 - | 389 | o731

Securities CITS)

et e 59 1120 | 825 . 1501 648| 1650| 5893

(Source:elaborated by the author based on EFAMA, 2019)
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Studies show that markets that manage the most significant broadening the
investorso6 base are markets that have
2). A study of the main sources of investment capital in the Republic of Moldova
proves that the national stock market does not have a decisive influence on
providing the economy with capital and companies prefer to use bank loans in
search of investment funda/hose share in GDP is much higher than the share of
capitalization, as evidenced by the dynamics of indicatordoofiestic credit to
private sector/GDPand market capitalization of listed domestic companies/GDP
(table 2).

Table 2.International compar@s of the main financial indicators, 2017

As§ets & Assets of .ASSEtS i GDP per| Gross | Domestic .M?rke.t
private | . insurance ; - ) capitalization of Stocks traded|
Country pension I Cstent companieq GEMIRL | SZMlige _cred|t = listed domestic | total value
s . funds % of (current | (% of pgvate sectol companies (% of GDP)
(% of GDP) (% of GDP) GDP) US$) | GDP) | (% of GDP) (% of GDP)

IAustria 6,0 48,7 32,2 |47380,8 27,4 84,0 36,1 9,6
Belgium 7,9 41,1 70,3 |43507,5 25,5 65,9 88,5 na
Bulgaria 12,9 1,2 na 8228,0| 28,6 50,6 14,4 1,6
Czech Republic 8,8 8,1 10,5 [20379,9 26,3 51,5 15,0 na
Denmark 46,4 109,2 112,5 |57218,8 29,5 162,9 na na
Germany 6.9 61,7 62,5 |44681,00 28,2 77,3 61,2 42,2
Hungary 43 15,1 7,6 14278,00 25,6 33,2 22,6 7,4
Italy 1,0 16,2 49,6 |32155,2 20,0 81,2 na na
Poland 9,0 14,4 9,4 13861,00 19,8 52,5 38,3 12,9
Romania 49 na na 10792,9] 20,2 26,5 11,1 1,8
Spain 95 26,0 26,2 |28208,2 22,9 105,5 67,6 56,4
Sweden 42 86,9 33,6 |53253,4 29,3 132,7 na na
United Kingdom|  105,5 57,7 na 39932,00 13,1 135,4 117,5 94,2
Republic of - 0,96 2724,5| 16,8 22,7 0,3 1,01
Moldova

(Source:elaborated by the author basedwarld Bank Open Data, 201€NPF, 2018)

The issues carried out on the national capital market are closed, the bulk of
the placed securities are ordinary shares. In the entire history of the capital market
of the Republic of Moldova, in domestic marktets never been dnitial public
offering (IPO) of equities Trading volumes in the secondary market are not
significant, as evidenced by one of the lowskicks traded, total value/GDP
indicators in Europe. Corporate bonds, financial hedging instruments, securitized
liabilities, innovative capital market instruments (equity crowdfunding etc.) are
non-existent. The main reasons that determine the lack of interest of national
corporations in raising capital on the capital market of the Republic of Moldova
are: the danger dbsing control over the enterprise and / or dilution of the share of
shareholders in the authorized capital of the company; the compulsoriness for
information disclosure during a public offering of securities; a lengthier procedure
of securities issue, ogpared to bank lending, when also being uncertain if the
placement of securities will be successful; repeated attempts of raider seizures of
companies carried out through transactions on the capital market; the lack of need
to attract significant amounts capital for a long period (5 years or more); lack of
awareness of companies about the benefits of raising funds on the security market;a
significant share (over 98%) aimall and mediursized enterprise6SMES) that
cannot be issuers in the national it@mmarket, etc. All of the above determines the
low level of demand of capitalon the capital market, which slows down its
development.
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Regarding thesupply of capital insurance companiesre the main
institutional investor®n the capital market in the Republic of Moldo®&cording
to the NCFM, he share of assets saved by domestic insurance companies in
securities during 2022017, increased from 17% to 46%, also during the same
period, the share of allocated capital iftank deposits decreased from 35% to
18%. The volume of capital invested by the insurance companies as investors on
the capital market grew from 152.9 min.lei in 2012 to 788.2 min.lei in 2017, the
volume of capital invested in bank deposits, decreased 3tdofrb min.lei to 310.0
min.lei in the same period (table 3).
In the Republic of Moldova there are no activedertakings for collective
investment in transferable securities. Privatization and investment fuvtdsh
during 19941997 collected public prepty bonds (eucher$ from 1.8 million
citizens and privatized property in the amount of 930 million lei, in 1997 failed to
fully i mpl ement the requirements of the La
result, for a long time, their substantial share was in state of forced antarg
liquidation, and today do not carry out any activijon-state pension fundalso
arenét functioni ng (Bitbocaiche(®B&B)public of Mol do

Table 3.The structure of assets admitted to represent the insurance reserves and the
minimum ®lvency margin

TR 20_12 20_13 20_14 20_15 201_6 201_7
minleif % | min.leif % min.leif % | minleil % [ minlei % | minlei| %
Securities 152,9 16,9 2843 26,4 3984 32,9 7057 339 7584 33, 788,2| 46,7
Bank deposits 317, 351] 3230 30 3088| 255 5981 28| 5942 26( 310,0 18,7

Avallable inbank | go9| 70 go3| 80| 675| 56| 1587 70| 1404 60 934| 55
accounts and in casl|

Land and buildings 1856/ 21,0 1999 17,9 2269| 18,7 3552| 17, 4007 18, 225,1 13,3

Receivables related

to subscribed 54,0 6,0 638 6,0 684 56| 1259 6,00 1574 7, 92,7| 54
premiums

Reinsurer's share 1304| 140 1273| 12,0 142| 11,77 1798| 9,00 2137 95 196, 114
Total 9013 100] 10876 100| 12120 100| 21234 100 22650 10 1706,1 100

(Source:elaborated by the author based on CNPF, 2018)

Retail investorsalso do not make investments on the capital market. The
main reasons for the reluctance of the population/households, small and medium
sized enterprises, as well as of other potential investors in investing in the capital
market of the Republic of Moldovare: insufficient knowledge of the population
about the prospects of investing and making profit in the national capital market;
the complexity of acquiring of securities that provide a stable income on both the
primary and the secondary securities makénformational opacity of issuers
whose securities are not traded in a regulated market; insufficient liquidity of the
national stock market; distrust in the reliability of investments in the national
securities market in conditions when the compensdtiod for investor protection
provides insignificant compensation for losses; a relatively low income level; low
level of institutional development; insecurity of minority shareholders; low
enforcing of contracts; high level of corruption; lack of ingiinal investors; a
narrow range of financial instruments offered for purchase; low level of
infrastructure development; an easy alternative in the form of guaranteed and non
taxable income on bank deposits; a small share of-gpgek companies that
adually pay dividends, resulting in population tending to invest available funds in
more profitable and familiar banking financial instruments.
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The attraction of retail customers to investments in the national capital
market could be facilitated by the use in the Republic of Moldova of such a tool for
developing stock markets as the fipeopl ebds |
countries of Westea and Eastern Europe. The experience of Poland, which
privatized more than 210 large stat@ned companies and several hundred small
ones through this mechani sm, i's very convin
in different economic conditions in manyther countries, including the UK,
Germany, France, etc. Initial public offering programs for stateed companies
have been successfully implemented in Brazil, China, Malaysia, Singapore,
Indonesia and India. Thus, in Malaysia in the :3880s mass privization of
stateowned companies was carried out, involving about 8 million investors.
The tasks of attracting public funds into the national economy through

Apeopledbs | POsd6 with active participation
in the ClScountries. A first experience was gained in Russia in Z0l¥, when
through the fipeoplebs | PO60 the shares of R

placed. As a result of these emissions, almost 200 thousand individuals became

investors. In Kazakhstan, ithe framework of developing the national capital

market and attracting investments from the population, in 2012, shares of

KazTransOil JSC, the largest oil pipeline operator in Kazakhstan, were placed, as a

result of the issue, more than 34 thousand iddizis became shareholders. In

2014, shares of KEGOC JSC (electric grid management company) were placed in
Kazakhstan; in the future, it is planned to place shares of companies in the railway

and other industries. Wit hi Kazakhstanistre a me wor k
offered shares of stable companies that show positive financial results and regularly

pay dividends. The fApeople’'s | POO project t
The first "people’'s IPO" in Belarus took place in 2012. Then the slaréhe

Minsk sparkling wine factory were put up for stock exchange. They could be

purchased only by Belarusians and no more than 999 shares in one hand, a year

later an additional issue was carried out according to the number of shares not sold

at the fist stage. IPO brought the company investments of $3.4 million. In 2014,

the Gomel Fat Plant entered the peoplebs I P
on the purchase of shares.

3. CONCLUSIONS

According to the results oimplemented analysis, the institutional and
retail investors can have a significant positively influence on the capital market
development, still, there are many factors tiegatively affect investors activity
in the Republic of Moldova. Coitering the experience of the European Union
countries in attracting investors into investment activity on the national capital
markets, the next main directions for stimulating of broadening the investors' base
and for increasing their positive influenoa the capital market development in the
Republic of Moldova, are suggestezblving the issues of domestic and foreign
political instability which lead to inconsistencies in policy initiatives and weak
protection of ownership rightsteveloping fiscal andhonetary stimulusgspecially
during periods of financial instabilitgleveloping of a savings cultuvéhich affects
the amount of assets available for investment, hence the demand for the services of
institutional investorstegulating national demograigh - aging populations tend to
save, while younger populations tend to consuimereasing the overall income
and a creating prosperous economic environmevitich cumulated with a
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demographic dividend can provide great opportunities for institutionastovs;

stimulating competition between capital market investments and substitute services

such as bankffered products, commodities, real estate investments etc.;
implementing of privatization of stattewned enterprises through 0
and offerng retail investors to acquire shares of highly profitable and promising
enterprises,which will increase stock ownership, market capitalization and

liquidity, bringing depth and width to the capital markets and lifts investor

confidence; growing market géh and liquidity which are the major obstacles for

investors in developing countriesnplementation of innovative (modern) trading

and hedging mechanisms as well as wide variety of financial prodtits will

make capital markets more efficient anttaadtive for investorsminimization of

transaction costs (commissions, fees and tax); modernization of the pension system

and development of the private pension funds; speculation and risk aversion

control; human capital and professionalism perfectioawtin of market openness

and accessibility; mi ni mization of corrupti
growth of financial literacy of the population; digitalization of financial services

and attraction on the national capital market of investors ibroad; proposition

of new financial instruments, such as municipal bonds; implementation EU

experience in attraction of SMEs on the capital market etc.
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Abstract

The paper describes the concept of sustainal@eelopment and the manner in which
ecomarketing has responded to the multiple challenges raised by the new social and
environmental paradigm. The trends and evolutions of ecomarketing are addressed. An

analysis is made of t hteyReaata tigeecological prablems. s and

The increase of ecomarketing role of communication as a way of informing and educating
the consumer in applying the ecological principles is highlighted

Keywords sustenable development, green marketing, ecomagk&neen consumers

JEL : M31, Q56

1.INTRODUCTION

The sense and purpose of our entire activity is "to make our world better
than we found it when we were born. By better we mean safer, healthier, more
beautiful, fairer, more loving, more cognizabkd| in all a sustainable worldo
(lonescu, 2006)

Obviously, in order to accomplish the above we need to adopt ethical
attitudes and honest practices of human resources development, as well as an
efficient environmental managemeritoday's society oscillasebetween feeling
and reason, trying to impose its pragmatic decisions in a context that ensures its
well-being and prosperity. However, it is increasingly evident that responsibility
and sustainability are the only viable arguments for a secure future.

The pursuit of profit, overpopulation, excessive pollution, the extraction of
mineral resources and energy sources in inefficient conditions trigger serious
consequences, which endanger life on the planetin se. In this context very rarely do

h

we heartherany voices stating that tdpuwlicresponsib

deeply socialist enterprisesodo (Manne H G,

Actually, economists admit that any economic endeavour must include "a
simultaneous analysis of economic growth, environmental pgroteand social
equity in business planning and decision making" (Rondinelli & Berry, 2000),
sustainable development being achieved by ensuring the balance between these
three pillars. It is a difficult task because ecological development depends on the
cgoacity of the environment to regenerate; thus, the quality of life cannot have an
upward trend if environmental protection programs are absent. Sustainable
development has thus become a key element in environmental management
(Mebratu, 1998), with the Brutland Report marking global interest in this issue.

'!Associate Professor PhD, University OEftimie

Sciences, a.bretcu@uem.ro
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This report marked the beginning of a new global secionomic policy, in which

the concept of development is essential, and sustainability is a key element in
environmental management (Mebratu, 1998)e rational use of resources,
ecological awareness and international cooperation being permanently discussed at
international conferences.

The concept of sustainable development began to be strongly studied in
the 80s of the previous century, being coesid: a triplet- sociceconomic
development, concept of needs and future generations (Klarin, 2018), a
development as a structural transformation (Vazquez & Sumner, 2013), a
development meant "to provide lotgrm perspectives" (Drexhage & Murphy,
2010), an opportunity to fulfil certain human needs derived from quantitative
economic values (Ulhoi & Madsen, 1999), social changes that reach the objectives
of traditional development, in accordance with the Ilimits of ecological
sustainability (Lele, 1991).

Theanalyses of this concept have drawn attention first of all onto the non
renewable resources, and thus different economic approachopinions emerged: some
authors support stationary economies (Weaver, Lawton, 1999), others restrictive
solutions (the zero eaomic growth proposed by the Club of Rome), whereas
other authors have a technicgitimistic perspective, proposing the optimal
extraction of nofrenewable resources with innovative technologies, which could
compensate for the negative impact on theremvin ment (Lrnj ar & Lrnjar
The term fispaceship economyo (Boulding, 19
metaphorically emphasizing the planetary limits, so that, in the author's opinion, the
Aresduméee product 0o t r an adthers prefeathetternb e mi ni mi
circular economy that introduces the notions of reuse, recycling, reutilisation, so
that the raw material is mostly made of recovered waste (Kirchherr et al., 2017),
while P. Senge proposes the term "restorative economy"by whieh th
interdependence that exists throughout the planet is recognized. In this respect, one
proposesthe harmonization with the habitat and the organization of society in close
connection with the laws of nature.

As despite all the concerns related to sustdnabevelopment,
environmental problems have worsened, abelief has emerged according to which,
beyond the responsible initiatives of some companies, governmental concerns
should be diversified, both through legislation and national projects, so that the
impact of activities can be much more visible. Moreover, supervision and
coordination actions by national and international authorities are required (Kammer
& Chris- topherson, 2018), since the initiatives of the ecological associations have
often failed, theconsequences of the economic development up to this date being
negative (Davies , 2013)

International actions (the Rio de Janeiro Summit, the Kyoto Agreement,
the Copenhagen Agreement, etc.), although explicitly emphasizing the continued
degradation oftte environment, fail to create an optimal and secure framework for
applying the ecological norms proposed in these meetings. After almost five
decades of sustained concerns, human society is in major impasse in terms of
"meeting the needs of present getierss, without compromising the ability of
future generations to meet their own needs.
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2. ECOMARKETI NG, MARKETING POSITIONING IN AN ECOLOGIST
PERSPECTIVE

Ecomarketing, or green marketing, is the marketing concernedsudihl
welfare, sustainable development as an expression of concern for future
generations. The ecological perspective becomes the essential argument for doing
business and social behaviour. The entire activity of the company is focused on
specific values:environmental protection, disappearance of social inequities,
ensuring future generations of living conditions similar to those present. Cliche
(2010) argues that these arguments are in fact an asset for businesses, a way to fight
in an increasingly compiéve market.
The literature, especially in the American writings, exhibits a profusion of
terms such as: ecological marketing, green marketing, ecomarketing,
enviroprenorial marketing, sustainable marketing. Analysing the works, we can
deduce that mostfdhe time these terms are used as synonyms, having thus the
same meaning (Chamorro, Rubin, Miranda, 2009). But the multitude of terms
determines the specialists in the field to
the impossibility of a universahit er pr et ati on of the conceptso
2010).
For some authors, green marketing is just a technique used by businesses
(Rex, Bauman, 2007), while others define it by the competitive advantages (Grant,
2009, Cliche, 2010). Equiterre (2010) akdnrad, (2011) address the ecological
attitude of companies from an ethical perspective.
Ottman (1992) considers sustainable development "a total paradigm shift
for society, which needs to start from the management sphere, in order to be
implemented effetively”, and Lowy, Rodary (2009) appreciates that green
marketing is just the opportunity to put the foundations of a new paradigm in
consumption, and to change in this way the social and economic evolution.
Vital (2011) def i ne s tiyrthateinvolvesahek et i ng a:
marketing of a product or service with added environmental or social value. The
added value is to diminish the negative i
believes that the objectives of green marketing are to communicate thetestiof
products and services so that consumers are better informed about their quality.
Bergeron (2011) has the same opinion andsees green marketing as "a strategy based
on enhancing environmental attributes"; Kotler(2011) identifies green marketing
under the concept of corporate marketing, whereas Yakup Durmaz, Hatice Vildan
Yasar, (2016) see it as a process that protects and develops tHedmgelbf
consumers and socieletter than its rival firms.
The multitude and variety of the analysesmade s@uinors try to
systematize the works, according to certain criteria. Thus, Durif, Boivin (2010)
propose a definition of green marketing from three perspectives: academic,
industrial and consumer.
The academic perspective defines green marketing by aohdyetse
product or service and its ecological characteristics. Thus, Chen (2007), considers
t hat Agreen product devel opment tackl eseny
design and innovation; Al bi no, Balice and
designed 0 mi ni mi ze its environment al i mpacts d
The industrial perspective means addressing the issues related to the 3 R's,
those of certification and approval. The companies mainly approach the concept of
social responsibility, theyfollow the way in which the production activity
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corresponds from the point of view of the noxious substances, the quality of the
waste water, they follow the application of innovative technologies.

The consumer perspective addresses the definition of greeketing
taking into account netoxic products, the noeose of animals for tests and
experiences, the minimal effect of the products on the environment.

Other authors, Peattie (2001), Katrandjiev (2016), systematize the
published works from thperspective of time, trying to highlight the main stages of
ecomarketing.

Thus, Katrandjiev (2016) highlights 4 major stages in which the
publishedwritings:

Embryonic stage, before the year 1974;
Ecological marketing, between 191989,
Greenmarketing,199€2000;

Sustainable marketing after the year 2000.

The embryonic stage refers to the beginning period of green marketing. In
this regard, the first papers addressing this concern occur in the early 1970s, but
debates on this subject are knoewen from the late 1950s when Wroe Alderson
performs an analysis of economic society and the environment, showing their
interaction and the necessityof marketing involvement in this equation.

After this date and especially after the 70s, the works thagrlind the
importance of applying green marketing grow exponentially, with all marketing
specialists approaching this topic more or less.

In the ecological marketing stage, Kotler, Levy, (1971), Fisk, (1973),
Henion and Kinnear (1976) define green marlgts an activity that takes into
accountthe environmental issues, highlighting the negative aspects that the industry
causes through its more and more complexactions. Fisk tried, for the first time, to
point out that marketing should address its ecologgsales. The works published
develop the connection between the increasingly expansive industry and the
environmental problems, as marketing attempts to identify the products or
companies that are big polluters and to find solutions for the recovery s# the
situations.

In the second stage, Prothero (1990), Ottman, J.A. (1993), Porter, Linde,
(1995) show the importance of rethinking marketing strategies, arguing the need
for long-term concepts, emphasizing the social benefits of this strategy. It is the
stage when the concept of sustainable development appears and develops
(Brundtland Report), so that consumers become sensitive to the environmentissues,
being extremely attentive to the abuses of some companies on this subject.

In fact, during this periodhte concept of social marketing also flourishes,
the human society being viewed holistically, in its interdependence with the natural
environment. Economic, social and environmental problems are beginning to be
analysed in their continuous interaction, dhne concept of development "becomes
a fluid one, in continuous evolution" (Feraru, 2011,). As environmentalists
increasingly criticize industries for the irrational exploitation of resources,
marketing specialists try to rethink their economic activities tisat existing
imbalances can be alleviated. There is a growing concern of companies for
reducing waste, for implementing clean technologies, for producing innovative
products, with favourable consequences on the environment.

Green consumers are becomeng important market segment; companies
finally understand that approaching activities from an ecological perspective
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represents an opportunity in business, an opportunity to win increasingly fierce
competition.

In the stage of sustainable marketing, theceon for environmental issues
is increasing, the challenges are getting bigger as the imbalances are becoming
more pronounced. Despite the claims that through the process of globalization
many problems will be solved, the failures are predominant, theoetdo, social
and environmental disparities are accentuated, the solutions are palliative, short
term. Consumers are focused on quality products, also paying attention to price,
distribution and environmental issues.

The papers published during this peridebgin to investigate how
consumers react to environmental problems, emphasizing their sensitivisation and
awareness of the importance of respecting the environment (Prothero, A. &
Fitchett, JA (2000) Oyewole, P. (2001), Karna, J. , Hansen, E. & Jusl{2083),
Donaldson (2005).

There are three important problems in the works published in the last
decades: the orientation towards the future, through the care shown to the
generations to come (the approaches take into account in particular the non
renewabé resources); justice, analysing the aggravation of social inequalities and
inequities and social responsibility of companies and consumers alike, being
considered as eoreators of value. Sustainable marketing focuses on meeting needs
and not necessitiefPeattie, 2001), the latter concept meaning the tendency of
people to cover their desires and not necessarily their needs. Sustainable marketing
becomes above all an ethical marketing

3. APPROACHES OF SUSTAI NABLE CONSUMPTI ON I N

Trying to analysehow t he Reki Sa consumer rel at e
sustainable development, we useda questionnaire elaborated by the 1st year master
students of the AATCS study program of UEMR in 2019. The questionnaire is
appliedto a nomepresentative sample of 594 resgents, of which 125
respondents aged under 20, 282 respondents with ages between 20 and 55, and
187respondents over 55 years of age, trying to respect the demographic structure of
the ReHi Hamunicipality. The qguelthe ons of t
consumer's attitude towards the organic products, as well as towards the
environment.

In this respect, we tried to identify the level of awarenessrelated to the
concepts of ecological products and bio products. Over 58% of consumers
questioned answed yes, they know the concepts and distinguish between the two
categories.

Subsequently, we tried to detect the attitude of the respondents towards the
problem of sustainable development, from their perspective of consumers. They
were asked about the mamnin which they buy organic food, whether they are
interested in purchasing a car with ecological features at the expense of a polluting
but more refined one, how interviewees report on recycling-terg products, or
if they would agree to close the mcipal downtown for car traffic on Saturdays
and Sundays.

The questionnaire highlighted the lack of interest in concrete measures by
which the pollution of the environment would be reduced. Thus, 60% of the
respondents prefer the classic food products therrganic ones, because of the
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lower price, and over 59% of them prefer the purchase of a polluting but
cheapercar. As for recycling, reconditioning of @fdife products, only 12% are
particularly interested in this aspect. As for the closing ofitraf the downtown

area for cars at weekends, only 40% agreed to it, and only if there are alternative
routes.

The second part of the research consisted in the organization of a focus
group, made of 7 people interested in environmental issues and eabjmgiducts.
Following discussions on the issue of sustainable development, wedetecteda high
degree of general culture, solid knowledge about economics and macroeconomics,
interest in ecology and social responsibility of companies, knowledge of the
economc and soci al environment i n ReHi "Ha.
activity, trying to find out the points of view regarding the following aspects.:

What is the reason why consumers are less interested in organic products?

Why do consumers not agree witteasures that would reduce urban pollution?

Why is there such a low interest in Resita for recycling, reconditioning activities?
How do consumers appreciate companies trying to focus on economic activities
that do not increase pollution?

Following the disussions, several aspects emerged:

Some of the Reki Sa residents consume
sustained manner, but through family chains; basically, consumers are supplied
from the rural area, directly from agricultural producers, who are ivetat
acquaintances or friends. The relationships between them are tight, sometimes even
exchanges in nature take place, in the form of barter;

The other part of the population eating organic products acquired from the
commercial network is not very faithif to this behaviour, the reasons being
numerous: the higher price, the consumers' lack of confidence in the quality of the
products, the low distribution network, the absence of awareness of the products or
of the producers, the seasonal character gbtbeucts.

As regards noffiood products, concerns about these are even lower;
consumers especially appreciate the products in terms of price and quality features
that directly benefit them. Consumer convenience often prevails, the excuse of lack
of time beng almost invariable. The recycling or reconditioning activities are rare,
alleging lack of time, poor organization in the field, lack of knowledge related to
the subject.

The consumers do not trust the companies that declare to have ecological
concerns;as the media is full of negative examples from this point of view, the
feeling of doubt in the consumer's mind has emerged and generalisedas regards any
statement of the companies about their efforts, the suspicion of the correctness of
the ecological actities being at a maximum level.

Despite the claims related to the affinity to the environmental concerns,
when the problem of measures affecting the comfort of the consumer is raised, the
reactions are of refusal or categorical rejection; thus, whenwieeg questioned
about a traffic closure in the centre of the municipality at weekends, none of the
consumers agreed to this measure, unless there are alternative traffic options.
Following discussions, consumers were informed that such a measure would not
reduce pollution, would move it to another area, and would increase fuel
consumption; however, they remained inflexible, considering this measure a
reduction of the right of movement and transport, a reduction of the possibilities of
entertainment at theeekends.
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Consumers do not regard environmental problems directly; it is more a
theoretical, diffuse, equivocal and imprecise approach. Most of the times, public
companies and authorities are considered responsible. Discussions are often
diverted to ecologal disasters, where responsibility is diluted. Consumers are also
convinced that these issues need to be addressed on the level of human
communities, the individual not being able to contribute effectively to the overall
solution.

3. CONCLUSIONS

The concept of sustainable development has probably constituted the
largest and most debated problems on the planet in recent decades, both among
specialists in the field, as well as on the level of government or civil society.
However, the results do nrdise to the expectations of action plans, the agreements
concluded between states, the programs of international bodies or the promises of
companies. On the contrary, the economic and social life seems to become more
and more complicated, insecure, wedkgrthe security of life not for the "future
generations" but for the present ones. The pace of resource use is higher than ever,
irrational overproduction and consumption being, through the process of
globalization higher than a few decades ago.

The conept of sustainable, fluid and dynamic development includes not
only aspects related to environmental protection, but also social and human
emancipation, combating poverty, alleviating discrepancies between the living
standards of different social categarid@he economy and the environment are seen
as two complex entities in a single equation of life on earth.

Thi s i s howt he concept of compani esd
stipulating that fithey have the @dligation
decisions or to follow those lines of action that are desirable regarding the
objectivesand valuesf our societyo (Bowen, 1953). The
time and is now understood as an essential construct for those concerned with
sustainable eivelopment. Responsible behaviour generates the integration of social,
environmental and economic aspects into their own cultural values, so that action
strategies are always taken from this perspective. However, this is not easy, there
are many difficultes when a company tries to adopt such an approach in the
competitive market (Engle, 2006). Often this approach is based on the ethical
attitude which presents certain challenges most often determined by the cultural
values of the respective society, tHeehaviour of consumers and their attitude
towards these positions.

Many actions that intended to be environmentally friendly failed, were
found to be greenwashing or simply a marketing strategy. Economic solutions have
often been mere improvementsteathnology, the measures announced with much
noise have finally proved to have a minor impact on the environment or society.

On the other hand, there are few genuine green consumers. Most
consumers support measures that protect the environment and smdjety the
extent that they are not disturbed in their pecuniary interests or those related to
comfort, habit, or settlements. From the case study presented, the conclusion can be
drawn that the majority of consumers residing in Romania approach thermrobl
sustainable development from a pecuniary perspective. The main reason why
organic products are not purchased is the one related to their high pricecompared to
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the classic ones. The problem of product quality, the impact that the product has on
the ewvironment becomes a theoretical one.

However, it is clear that sustainable development cannot take place
without a major change in the approach to consumption, a new paradigm in which
society understands thigiss is bette©verconsumption has negative eegpussions
on society in general and the individual in particular, the consumer must be
educated to satisfy their needs not their desires (which are infinite). In this context,
ecomarketing, which has the mission to inform consumers correctly, to
communictée facts in a responsible manner, to improve the awareness of
consumers, to make them understand that the fulfilment of their personal
aspirations enhance life quality more than material accumulation. Of course, in
order to achieve all the above, the eaoiparadigm must also be changed by
companies that must focus on sustainable activities in meeting the intellectual,
spiritual, educational needs of consumers.

As ecomarketing is the marketing that addressestemg strategies, it is
more appropriate #n the classical marketing in a society that has to redefine its
valuesand carry on the economic activity in a sustainable environment. Lemke &
Luzio (2014) state that consumers' lack of confidence in companies that declare to
have adopted ecological mpaches is essential in the purchase decision. In this
context, ecomarketing must approach its communication in a responsible,
transparent, credible and efficient way, in order to trigger the desired response from
the part of consumers.
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Abstract

The paperddresses a lessapproached topic in the marketing world, namely the halo effect.
This phenomenon is described first in the physical world then it is taken over and used in the
field of psychology, education, management. In marketing the halo effect i®umeditor

how a product / service is evaluated, its influence on the positioning of companies. It also
studies the manner in which the marketing mix can be influenced by this effect. The last
decades have addressed the halo effect in the fields of leguity and corporate social
responsibility. The paper tries to find out how the halo effect affects the business of small
companies, the consequences of these influences. Knowing the halo effect allows companies
to gain the ability to ameliorate uncontrell reactions and make decisions that will have
favourable consequences in their respective businesses

Keywords hallo, cognitive bias, conformism, compromise of conclusions

JEL: M31

1.INTRODUCTION

Etymologically, the term halo comes from the Gréskguage, meaning
“circle, disc, diameter" (Andrei, 1987). It is used mainly in astronomical physics
and refers to the luminous ring around the moon or the sun, which is formed at
certain times due to specific physical phenomena.

By analogy, the term haloegan to be used in the social sphere, meaning
"a generalization of the appreciation of one or more persons starting from a
particular feature",

"A tendency to irradiate psychic traits and processes, even if objective
data reveals no correlation betwedrerh" (Sleahtitchi, 2012), "a cognitive bias
according to which the perception of a trait (for example, the dominant
characteristic of a person or object) is influenced by the perception of another trait
of the same person or object" (Phil Rosenzweig, 2007or fan assumpti on
individual's impression of an aspect of a person, product, service or concept affects
the views of ot her aspect s. of this.o (Ri|
(1965) consider the effect to be the dominance of one trait alathers, and
English (1934) views the halo effect as the tendency to judge distinct traits on the
basis of a general impression. He considers that the perception of a person largely
depends on the general sentiment towards that person. The halohafédat the
social sphere the meaning of extending some sequential qualities to a general entity
or an appreciation of attributes belonging to a being, good, service, starting from
other visible or welknown aspects. The term was first used in 1920 by
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Sciences, a.bretcu@uem.ro
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psydologist Edward Thorndike in a public communication study, describing how
people in the US military were being evaluated. Later it began to be used in many
other areas, such as education, management, communication, marketing

The consequence of the haddfect may be positive, when the public
image is favourable, or negative in case the interpretation is inadequate. Obviously,
however, a certain affectation exists, a distortion of reality is realized. "The halo
effect renders an erroneous component inagmgreciation of the performances or
of the personality traits appeared due to the irradiation of a sequential impdession
(H. Schaub & K.G. Zenke, 2001)

This is why "the halo effect harms the general interest, it may harm the
evaluators or theiremployeras well as those inappropriatelyevaluated,by taking
into account the deceptive appearances. If certain qualities of the people evaluated
are overestimated or, on the contrary, underrated, most likely no one will win in the
l ong rundo(Hotca, 2019)

Psycholgist Asch makes a connection between the halo effect and the
degree of conformism of individuals. In his studies he concludes that people are
often tempted to comply, either to avoid conflicts or not to be ostracized by the
community members from whom thelp. part.

AConfor mi sm, as defined in the social
behaviour that is in accordance with what is expected from an individual or a
groupin a given situation. Being a conformist means that you do not have the
freedomtoactinawayi f f erent from that expected by o

Asch studied how the halo effect is manifested according to the
personality of the individuals, the conclusions highlighting a stronger
contamination in the case of the less creative, with lower intelligencéevioitity
complexes.

In the studies carried out over the last decades, there are theories
attempting to find the source of the halo effect. The researchers take into
consideration the beliefs of the colleagues in a group (Sherif and Sherif (1964)), the
popularity of the product, the brand, or the familiarity with the respective product /
service (Koltuv (1962)) are discussed. Each of these studies reached different
conclusions, as no specific sourceisclearly highlighted

On the other hand, analysesused domulate opinions regarding the
factors that influence the halo effect. The importance of the attribute, the
importance of the product or the class to which it belongs, the degree of education,
culture or communication were discussed. However, there iscamsensus
regarding these considerations, the authors having different results for the same
category of factors. This is why it is considered that the halo effect is not well
understood yet and it is reasonable to conduct analyses on individual subijegts us
criteria that target beliefs by attributes. In fact, experimental research was carried
out, which showed that the halo effect was present although the individuals
surveyed had all the data that allowed them to have a correct view of the problem
discused. (Ryan, 1977).

Despite all the uncertainties of this topic, the halo effect is considered an
important issue and it is the merit of Phil Rosenzweig to have developed this theme
in a brave manner, as in areas such as management or marketing there were
superficial and simplistic approaches with uncertain purposes. N. Taleb considers
Rosenzweig's work fAan antidote to the best
provide us with naive and false conventiona
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Although the halo effect is very muchnalysed in areas such as
psychology or education, the marketing specialistshave a major concern related to
this topic, as they often consider that the success or failure of a product / brand /
service is closely linked to the way which this phenomenogiskmown.

Within the article the utilized research methodology will be presented, the
setting within the specialized literature will be carried out and the contributions of
the study will be described.

2. THE HALO EFFECT IN MARKETING

In marketing, thehalo effect has been used to identify and monitor how
consumers evaluate a product. The assessment of the attributes is important and, if
distorted, the evaluation of the product may be wrong, with consequences on the
activity of the whole company. "Sudhistortion, in turn, may result in misleading
conclusions about competitive positioning, and may even lead brand managers to
make erroneous decisions concerning product modifications and product strategy."
(Leuthesser,et al,1995). If the halo effect hamsitive influence, companies may
benefit from the favourable evaluation of its products by promoting the most
valuable of them. However, if this phenomenon is present, wrong conclusions may
be drawn and decisions may lead to wrong positioning. That isthrehynarketing
literature tries to understand the halo effectin its complexity, following the
consequences of its action. There are authors who have noticed the halo effect in
the case of appreciation of some products, by virtue of the fact that otheictsrod
of the company meet their requirements and have become familiar. Still, other
authors (Koltuv, 1962) they did not observe such attitudes, a situation that
increased the uncertainty of the possibility of determining the magnitude of the
effect and its consistency. It was appreciated that the most favourable
circumstances for the halo effect would be: low familiarity with the analysed
products, reason why those questioned resort to mimicry (Koltuv, 1962),
subjectivity of the attributes considered wheris teffect is found (James and
Carter, 1977), the special popularity of the products (Leuthesser, et al 1995).

Zollondz (2006) talks about the halo effect also when establishing the
mar keting mix strategy A... t heThigis mmon ef f ¢
referred to as an uncontrollable halo effect, as certain measures with positive results
for one product may have adverse effects on the other. This uncertainty of the
effect of the measures cannot bethkoreseen
more powerful in the marketing mix strategy the higher the dynamism of the
components proportions of the or the lowerthe mixstability.

In the last decade, this topic is also analysed in two other sensitive issues:
brand equity, and corporate sociakpensibility. The first problem is based on
brand capital.

Basically, the assessment of the brand capital can be done correctly only
when the halo effect is closely monitored. The brand capital is defined by Aaker
(2009) as fAa set radted ta she krdnd namenahd symbalg i | i t i e
which adds something to the value provided
building brand capital appears to be the brand equity, defined as the price
difference paid for a product well known on the maskesus the price paid for an
unknown one. Kell er (1993) defines the bra
effects only at t-foriexamplea wherecertaibh outcambseresddtr a n d
from the marketing of a product or service because of its brané tizah would

S
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not occur if the same product or service

al . (1995) consider it as representing
contributes value to the offering (again, from the perspective of the consunie)

fith

Mar keting specialists strive to measur e

measurement literature is classified based on the level at which the brand equity
outcome i s me2dXu Thatd dvhy(some huehdrs seem interested to
see if evalation is influenced bythehalo effect so that the elements of performance
can be easily detected and the future probabilities refined through better
knowledge. Thus, Leuthesser "considers it interesting to see if in the evaluation of
brand capital, the haleffect can be measured and what its influencecan be". He
approaches such a measurement, taking into account the halo effectin his research,
which he considers important in the final assessment of brand capital.

As for the second situation, that of corgtar social responsibility, Chang
Hyun Jin 1, Jungrong Lee 2 studied "the role of the polarity of information or
publicity about a company (whether positive, negative, or neutral) and two CSR
activities (e.g. environmental preservation and supporting Isagefare in
developing countries) in the relationships between consumers and brands and also
to investigate how a corporate image, as perceived by consumers, affects the
formation of an image of a company or brand through the halo effect of Corporate
Socal Responsibilityo.

The Corporate Social Responsibility considered to be "the achievement of
the collective good in consensus with the interests of the organisation and to which
the | aw obligateso. (2001), iganh influenceshowA .
corsumers appreciate the attributes of the respective products / services. For
instance, research has shown that a significant percentage of consumers have an
extremely favourable perception of the products and services of companies that are
known to be inve®ed in protecting the environment, the society as a whole,
recognized for their responsible behaviour. These consumers say they see these
companies as more concerned about their needs and the manner in which they can
be met are more suited to a healthg Bind dynamic trends. On the other hand, the
negative impression formed due to some greenwashing actions, or simple
marketing strategies led to the emergence of a large percentage of consumers who
are suspicious when it comes to this issue.

Lemke &Luzio(2014) have shown that consumers' lack of confidence in
the companies that display responsible approaches is increasing and is affecting the
decision to buy

3. THE HALO EFFECT AND ITS IMPACT ON SMALL
ENTERPRISES'MARKETING

If large companies have majoorcerns about the halo effect, SMEs do
not analyse this aspect and are not interested in how existing distortions could
affect their business.

SMEs are an important development factor in all developed countries,

Si

generating "most of the GDPin each counaya rulepetween 5549 5 %6 ( He ne a,

2012),being characterised by dynamism, flexibility and high adaptability to market
demands.

With a small number of employees (the European Union classification
shows that the maximum number of employees cannot exceed 50), it is often asked
how they manage to maintain and even develop on markets sometimes suffocated
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by competiti 0.n2011)cBnsidebthat thetd are seveaal factors that
contribute to maintaining an attractive competitiveness for these companies:

1 the role of the ownemanager or the management in general; -

1 the ability to obtain and use the appropriate scientific aodntEogical
information; -
the quality of the companyorganisation; -
the material investments based on appropriate technologies; -
the flexibility; -
the strategic marketorientation.
But most of the time it is considered that the success of these small
companies is determined by the human resource, which always includes visionary,
courageous and actiariented people, the main difference between success and
failure being professionalism and motivation.

On the other hand, the evolution of the compangliasely related to the
age it has reached. Thus appeared the theo
theory based on the situational behaviour of the managers, grounded on the concept
according to which an effective and efficient behaviour can bengatavhen they
them selves change, depending on thed matur
they can assume responsibilitieé ( Mi r onov, 2017)

Greiner's model establishes 10 evolutionary phasesscending and 5
descending as the natural courseaafompany's life. These phases come one after
the other alternatively, the ascending phase causing a descending one, which in turn
will be preceding an ascending one. According to this model, small enterprises are
characterised by small investments, tinmdtputs on the market, fluctuation in
decisions, poor organisation. The founders are those who are usually involved in
most actions and decisions, based on knowledge, experience in the field, intuition.
In a short time, if the company is maintained or dmved the crisis of
management appears, determined by the impossibility of the founder to get
involved in all current activities. The management phase appears, along with the
apparition of amanager who takes over part of the founder's duties. However, the
latter will remain the one who directs and gets involved in the essential actions of
the company investments, modernisation, communication or promotion strategies,
company positioning and marketing mixestablishment.

In the light of these characteristicgecific to small companies, the
guestion arises whether the halo effect is present in such a context, and what this
effectis? Does the company register a halo effect determined by the founder's
personality? Does this influence the consumer's percepftiotheo products /
services offered? Is the affirmation of Bar
role of the owner / manager decisively influences the attractive competitiveness of
small firms?

In this respect, a survey was conducted among a humtg cfistomers
of a small company from ReHi "Ha, a pizzeria
place has 6 tables, it is a small company, but well and harmoniously arranged, with
a pleasant atmosphere. In the first stage, the questions considered tha odlati
consumers with the founder of the company. 76% of those surveyed answered yes
to this aspect. | know the person who started this business, it is not a familiar
relationship, but the founder is appreciated for several qualities: perseverance,
culinary skills, serviceability, refinement, involvement. The 70 clients who gave
this answer received a second questionnaire asking for their opinion regarding the
products and services they benefited from. The questions referred to:
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1 the quality of the productéat have been offered;
1 the quality of the services they have benefited from;
1 the ethical attitude of the employees.

The unanimous opinion was positive: the products are well prepared, the
ingredients correctly chosen, there is attention to detail, coegxtiserviceability.

As there was a high agreement between the opinions of the two questionnaires, 9
people were selected for a focus group. We tried to detail the problems exposed in
the questionnaire and we found a permanent overlap of the qualitigeejp the

owner of the company with those of the products and services existing in the
company, although these were not realized by the respective person. In the
discussion we attempted to make a comparison with a nearby competing firm. The
comparison besfited the company from the case study, especially in terms of
product quality; this was surprising, as the chef of the company had come a short
time ago from the competing company and had imposed some of his recipes on the
daily menus. It is possible tgpreciate that the halo effect existed, the focus group
had theirobjectivity affected and the consequence of the effect was a positive one.
Although the outcome may seem optimistic, the result of the halo effect impacts on
the longterm activity of thiscompany. It has an annihilating affection on its owner,

the lack of proper appreciation reducing his desire for improvement and
development. Also, if he relies on the data obtained from this group, he may get
wrongly oriented towards a certain strategyositioning, the final result being not

at all beneficial.

On the other hand, the good faith of those who make these assessments
cannot be denied. The subjective and biased opinions are the halo effect, the
respective persons, by virtue of the previousgjudnt, no longer analyse each
situation, no longer observe any deviations or deficiencies, the irradiation of the
initial opinion being made automatically at any time.

Small firms are therefore strongly exposed to the halo effect, as the
consumergenerously tends to appreciate the companies whose founders initially
made a good impression. On the contrary, it can be appreciated that they ignore or
downgrade the activity of companies whose owners have no communication skills
or have not made a gooidst impression to their customers.

3. CONCLUSIONS

Since the halo effect seems to distort the impression of consumers, the
consequence for companies is an ewegrunderappreciation of the activity, with
positive or negative results on the businesgdneral. Being an answer error, the
halo effect is important in marketing, where the wrong data can generate marketing
decisions that affect the competitive advantage. Wrong data derives from the
dataappreciation, which in turn depends on the measureif@imeasurement in
turn is influenced by the correctness with which the specificity of the phenomena
under analysis is expressed.

Mar ket ers appreciate thatfiknowing
studies, represents a starting point and a necessitgh&rpreparation of an
effective marketing strategy, in the sense of a favourable influence on the buying
behaviour and their loyalty.o(Florin,

However, they need to understand that uncertainty in data collection is
inevitable. The relativity of thelata obtained and the risk of the halo effect make
the decisions made strictly on the basis of suchmethodsextremely vulnerable. That
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is why fAbusiness success is the result of
and shaped by factors beyond our continl the real world, given the flow of
competitive dynamics, even seemingly good choices do not always lead to
favourable resultsodo (Rippleout, 2014) . Spe
this marketing world the causdfect relation does not alwaywork, whereas the
results are only partially predictable. They really have to collect data, evaluate them
as objectively as possible and make the choices required. When the halo effect is
positive, marketers attempt to exploit this fact and turn satisfiestomers into
loyal consumers. But at the same time, they have to accept that this strategy cannot
be valid in the long run, and they have the obligation to use other technigues in
order to maintain the existing competitive advantages at one poing th&rhalo
effect requires a lot of skill, and the reverse of the medal usually means losing
customers, opportunities, and the way the company is perceived by its customers.

In this respect, it is important for business people to avoid applying the
formulas or solutions offered in the specialised literature without verifying the
existing reality and its dynamics and the manner in which these solutions can be

implemented.

AFor managerial purposes, the evidence of halo effect on perceived risk
doesndbhanageesé job, but it actwually raises
halo effect can stream from different sources, more or less controllable, obstructs
the accuracy of failure predictions. o (FIlor

Small enterprises tend to become the victintbef halo effect, founders
often confusing favourable results with their own achievements when in fact they
are the consequence of the factors involved in the respective production process.
The organisational culture, the skills of the employees, the temyhare most
often the active factors of success, the decisions of the leader being mere
attributions made by virtue of the position held in that company.

As the halo effect ultimately has a negative influence, by compromising
the conclusions of an invégation / analysis / survey, independent evidence is a
precious ally of reliable decisions. It is necessary to carefully check the data,
situations, circumstances, so that the conviction is a result of certain objective
factors, which determine consequemdavourable to the actions of the company.
Knowing the halo effect and the very fine line between influence and manipulation
is important for smal/l enterprisesd manage:!
control the degree of conformism, to avoid mimi and to improve the
uncontrolled reactions in their business. Benchmarking as accurately as possible
against the daily reality andavoiding clichés and prejudices grant business people
the opportunities to improve economic and social relations, as wethaking
decisions in accordance with the existing circumstances.
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Abstract

Over the last decades, theory and practice have begun to pay increasing attentnen

issue of education, in the context of developing the university education system and of
orienting young people to various fields in tertiary education. The effects that an educated
population reflects on the economic evolution of a state are numsiernaterializing in
economic growth and social progress, at the same time. However, barriers often arise from
various factors of the macromedia or even the micro media. The present paper aims to
present the current context in terms of representative itmfigafor this field, being
structured in two parts: a theoretical part and an applicative one. In the first part we have
summarized the essence of the ideas in the literature, and the application part presents a
case study that tries to provide an answethte question proposed in the title, namely: does
higher education matter?

Keywords: higher education, human resources, economic growth, GDP, doctoral studies

JEL: J21, 121, H52, O15

1. INTRODUCTION. THE CURRENT CONTEXT REGARDING HUMAN
RESOURCES AND EDUCATION

In the title of the article we debate over a topical issutves higher
education matter, or to what extent does higher education matter, in the context of a
changing, dynamic climate that does not present the security of tomorrow? How
importart are these aspects for the development of an individual and his
professional evolution?

The educational side, both in terms of economic development (Oketch et
al , 2014) and from a soci al perspective, r
efficiency of the higher education sector has been one of the central themes of
many studies because of its importance insecmonomi ¢ devel opment 0
and Tran, 2018).

Management (BurduH and Popa, 2018) has
transformation of man enployee, from "employee", "staff' or "workforce"
(Armstrong, 2009) into "human resource", with aspirations, ambitions, qualities,
perspectives. Manmachine originally presented by Frederick W. Taylor (Lefter et
al, 2013) was therefore associated with anber of qualities, his horizons being
broadened a | ot. This approach of the cl ass
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topical one, the motivational theories of the behaviorist school contradicting this or
at least put new ideas in contraposition. Th20th century revolutionized
management theory from this point of view, through the ideas of Mayo, McGregor,
Alderfer. But what is the perspective of the 21st century? Can we speak of an
evolution or, on the contrary, of a "return to origins" from this pofrview, due to

new trends in theory and practice?

In a society in which we want progress, education plays an essential role,
transforming itself into a desirable priority for the development of any state.
Nowadays the market is dominated by highly tedipersonnel in certain branches
or areas of the economy, while others have a deficit.

"Limited availability of skills is a problem confronted by firms of different
size" (Wruuck, 2018), being "a more pressing concern for smaller firms". The
objectives prposed by strategies formulated at national, European or world level
aim at increasing the number of graduates of higher studies. "It is known
worldwide that human resources are a crucial element in any country's economy”
(Thknase et al , 2 @i e one Hahdewheatherettset policies
implemented at the level of each state encourage these aforementioned objectives
and on the other hand whether, the economy and the market, are ready for a large
infusion of welltrained personnel.

However, what istte managerial perspective (Sandu, 1997) regarding the
development of human resources? Does the managers accept the increasingly well
trained employee, as, at least theoretically, it is imperative to achieve performance,
or the welltrained employees will dtargeted in a shadow cone, being perceived
subjectively as a potential "competition" or even threat? It also raises, on the one
hand, the problem of private investments in human resources training, and on the
other, the issue of remuneration (DemyenatRdbpa, 2014). Large firms are more
inclined to invest in employee training, perceiving this as their own duty, while
micro and small businesses often show reluctance, considering employee education
and training as an obligation and a priority for pubtieastments.

Regarding the issue of remuneration (Demyen and-Ralza, 2013), we
talk about this because a competent employee will not offer his services for a
minimum wage or, if one does, for various reasons, negative consequences will
result individualy. "Concerns about skills are prevalent among firms in the EU,
and they are particularly pronounced for countries in Central and -&astern
Europe" (Wruuck, 2018).

What, on the other hand, is society's attitude towards the educated man,
the competent aheducated human resource?

2. THEORETICAL BACKGROUND

The level of economic development of a country is closely related to the
level of its inhabitan®&education. "Education is different in all countries in the
world and family and colleagues a@reportant factors that contribute to educatio
(Ciucu and Dragoescu, 2014).

However there are often imbalances in the labor market, in the sense of
overqualifying the employees, which leads to repercussions both from an
economic and personal point ofew. From an economic point of view, there is a
phenomenon of not properly using the labor force, employees with higher
education accepting for various reasons to perform work below their level of
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qualification, while on a personal level or, more specifycdtom a psychological
perspective one can observe a bedevil and the feeling of failure.

Unlike in previous centuries, nowadays we can no longer speak of such
large discrepancies in the level of literacy of the population in one region of the
country, canpared to others. For sure these may appear, of course, but the average
nationally calculated is optimistic, as the specialist reports indicate.

The purpose of this paper is by no means to carry out an analysis of all the
representative indicators for threducation field. Before studying the proposed
aspects, however, it is necessary to briefly review some of them, in order to
understand the importance of the references to some of them made along this paper.
Specialized studies debate the contribution afcation as a field to economic
growth (KhattakandKhan 2012), testing the proposed hypotheses being carried out
through specific indicators. The theory is a very broad one, raising the question of
the number of doctoral students contributing to the ecimamowth of a state,
even of the number of international students (Bergerhoff, 2013).

As in any other domain, here we can also identify two representative
categories of indicators, namely the input and output ones. Explained in the
simplest way, we cannachieve results without putting in a certain amount of
effort. And even if education is not an exact science itself, we can ascertain the
measurability of this effort, as well as the typology of results / effects, which can be
most often quantified.

Therdore, from the perspective of the measurable indicators, we speak of:

Table 1Relevant indicators in the analysis of the educational field

Indicator

Definition (as given by Formula (as given by UNESCO)
UNESCO)

Adult literacy or illiteracy rate

0The percentage 0 "O°Y
aged 15 years and over who can
both read and write with ,.
understanding a short simple U - adult literate population (15+) in the year t

statement on hi O - adult population (15+) in the year t

Zpmm

School life expectancy YO O

0The total numb 0 0
schooling which a child of a — -

certain age can expect to receive v v ¥o

in thefuture, assuming that the
probability of his or her being
enrolled in school at any particulg |
age is equa| to the current O - enrolment of the population of age | in school yearit &ge

enrol ment rati o mi

"YO ©school life expectancy at an age a in year t

0 - population of age I in school year t

'O - theoretical duration of level 1

Gross enrolment ratio (GER) . (e}

dTot al nténraspedifiene 00Y =—zpmm

level of education, regardless of | h

age, expressed as a percentage OO "¥ gross enrolment ratio at level of education h in school ye
the eligible official schoehge ‘O - enrolment at the level of education h in the school year t

population corresponding to the b - lation hich officiall s to |
same |eVe| Of education in a give\ h population in age group a which officially corresponds to
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ReEdO St

R«

school year . 0 level of education h in school year t
Coefficient of efficiency . .

0The ideal (opt 50 B ™Onze 2o T
pupil-years required to produce & B 0,2Q B 0;20 P

number of graduates from a givel
school for a cycle or level of
education expressed as a
percentage of the actual number
pupil-years spent to produce the
samenumbergr aduat e

0 'O coefficient of efficiency for a pupil cohort g

"Oﬁ - number of pupils graduating from cohort g in final grade n a|
j jears of study

(0] fy - number of pupils of the cohort g dropping out aftgegrs of
study

Public expenditure on education
as % of total government
expenditure

0Tot al public e
education (current and capital)
expressed as a percentage of tot
government expenditure in a give
financi al year

b5 60 100
U w o T
Yuoop

PO MO public expenditure on education as a percentage of to|
government expenditure in financial year t
U @ Ototal publicexpenditure on education in financial year t

“YUO ®total government expenditure in financial year t

Pupil i teacher ratio (PTR)

OAverage number
(students) per teacher at a specif
level of education in a given

school year. o

0 Y'Y pupil i teacher ratio at level of education h in school yea|

‘O - total number of pupils or students at level of education h in )
t

“Y - total number of teachers at level of education h in school yei

Percentage of female teachers

0The number of
a given level of education
expressed as a percentage of the
total number of teachers (male af
female) at the same level in a
given school ye

z
ypnm

b O"Y
P "O"Y- percentage of female teachers in educational level h in y|
t

"O"Y number of female teachers in educational level h in year t

“Y - total number of teachers (male and female) in educational lev|
in year t

Percentage distribution of
students in tertiary education by
ISCED level

OEnrol ment in t
each ISCED level as a percentag
of total enrolment in tertiary
education. o

«

PO

Zpmm

PO- percentage of tertiary students in ISCED level h in acadenm
year t

‘O -enrolmentin tertiary ISCED level h in academic year t

Percentageof female students in
each ISCED level of tertiary
education

OFemale enrol
tertiary education level as a
percentage of total enrolment
(male plus female) in the same
| SCED | evel . o

me

p"00

o z

- P TT
O
b "00- percentage of female students in ISCED tertiary educat
level h in academic year t

"OO- female students in ISCED tertiary education level h in
academigyear t

‘O - total enrolment (male plus female) in ISCED tertiary educati
level h in academic year t

Percentageistribution of
graduates by ISCED fields of
education at the tertiary level

0The number of

O z
B o "

b "O- percentage of students graduating from the field of educa

PO

fin academic year t
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each ISCED field of education in
tertiary education, expressed as ;
percentage of the total number of
graduates in te

“O- num ber of students graduating from the fiel&déication f in
academic year t
NT number of fields of education

Dropout rate by grad¢éDR) OY pnm 0'Y Y'Y

OProportion of
cohort enrolled in a givegrade at
a given school year who are no
longer enrolled in the following
school year. o

o'Y- dropout rate ar grade i in school year t
0 Y- promotion rate at grade i in school year t
Y'Y- repetition rate at grade i in school year t

(Source:UNESCO, Education Indicators. Technical guideline)

3. CASE STUDY. ANALYSING THE CONNECTION BETWEEN
TERTIARY EDUCATION AND ECONOMIC GROWTH

3.1. Researchmethodology

The case study analyzes on the one hand the official statistical data
provided by Eurostat's specialized reports, for the time period 2Q@17, the
objectives proposed in the research being the following:

The main objective is to highlighthe connection between tertiary
education and the level of a state economic growth of.

The specific objectives consist of:

OS1 - Analysis of the European context regarding the evolution of tertiary
education, in terms of statistical data regarding thecatdrs discussed in the
previous parts of the article;
OS2 - Analysis of the overall image regarding the dimensions of the doctoral
studies at EU 28 level;

0OS3- Analysis of the extent of public investments in education at EU 28 level,
0OS4- Analysing ofthe correlation between the number of new doctoral graduates
and the Gross Domestic Product at EU 28 level.

In order to achieve these objectives, a content analysis of the official
reports issued by specialized institutions in the field was performedotleeted
data being centralized in the form of time series, using for their processing the
EViews program.

3.2.Content analysis of specialized reports

The various regions of Europe have different characteristics and specific
ways of approaching educati. Some systems are considered to be far more
efficient than others, the latter trying, if not an alignment to the standards promoted
by the former, at least a benchmarking process in the sense of inspiration in the
strengths chapter.

Accor di ng (2013), "Mé strictty tquantitative analysis of the
number of students exhibited an ascendant trend throughout the world". The last
year for which Eurostat provides complete information in this regard is 2016, the
year in which the total number of studeatgyaged in tertiary education at EU level
was over 19.6 million, almost two thirds being on thelergraduate studiegVe
find, based on Eurostat reports, that more than half (54%) of them were female,
most of them focusing on areas such as: social sciences, economic, administrative
or legal sciences. On the other hand, the situation changes in the level of doctoral
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studes, where men predominate.

The strategies developed in the educational field at the level of all the
member countries of the European Union, but also at the level of the EU28 as an
entity aim to encourage the increase of the number of graduates of stiggties.

The tertiary level of education at EU28 level was represented in 2016 by
about 4.7 million students, most of them being found at the level of France,
England and Germany. This includes both undergraduate and master's level
students, with differeress from one region to another, in terms of studies structure.
There are areas of study that are more in demand than others, depending on the
individual preferences of the candidates, but also taking into account the
characteristics of the labor market. fofession that is highly required in a state
may not have the same receptivity in other countries, depending on their level of
development.

In Romania, we can also identify differences in terms of past, present and
future generations. If in the previousays, the attention of the high school
graduates was very focused on the business area, journalism, nowadays we can see
a wider openness to IT and medicine, given that the jobs in these areas are much
better paid and have a universal character, offeringppertunity to practice even
in other countries.

Most areas, however, face a high rate of school dropout, for various
reasons, among which we can mention the incompatibility of the individual with
the chosen field of study, the reorientation to otheeas, the labor market
classification and the mismatch between personal life, study and job.

Compared to Romania, there can be noticed some important differences in
other European countries. According to Eurostat, Spain, Luxembourg and Nordic
countries, mcluding Finland, are characterized by a rather low level of graduates in
fields such as social sciences, legal or even computer science or construction, these
fields being preferred to a greater extent in Bulgaria, Portugal or Germany.

Official statistics indicate that countries such as Germany, Austria,
Luxembourg are characterized by a low level of health graduates, while countries
such as Denmark, Finland and Sweden, are at the opposite end, with over 20% of
graduates finishing studies in this areae&@rattention is paid to the field of
education studies in countries such $gain (16.5% of graduates), Hungary
(16.6%), Cyprus (17%) or Malta (18%).

Female graduates are more numerous in fields such as social,
administrative and legal sciences, healthd asocial assistance, while male
graduates predominate in fields belonging to the exact scienoegthematics,
computer science, statistics but also engineering or construction.

Regarding the employed personnel in the educational field, at EU28 level,
the total number of teachers exceeded 1.5 million people, the majority at tertiary
level being represented by men (57.4%j.these, the largest number of teachers
can be found in Germany (over 27%), respectively Spain (11%) or England (over
10%). Women predonmate from this point of view in countries such as Finalnda
(51.7%), Latvia (55.3%) or Lithuania (56.5%). At the European level, Greece has
the highest percentage in terms of the ratio between students and teachers in tertiary
education (39.6, according furostat). The figures are much lower in Malta (9.7
students per teacher) and Luxembourg (7.6 students per teacher).

The Rio indicator on Eurostat data regarding EU28 doctoral studies
presents a clear hierarchy of Member States. The number of new dgcaohahtes
was analyzed for all the states in the table below, with the following details:
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- some of these states acceded to the European Union subsequently, and were not
yet members at the beginning of the review period (the case of Croatia, which
acceded in 2013);

- for some of them, there are no data records for the entire range mentioned below,
and that is why we chose as the base year of the compar&a0i/, this being
relevant for Romania, representing the year of its accession.

The situation at EL28 level, as an absolute value (number of new graduates of
doctoral studies), is presented as follows:

Table 2Rio Indicator: New Doctoral Graduatef000- 2017

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Austria 1342 1,394 1552 1614 1740 1,503 1553 1,525 1591 1678 1748 1710 1769 1622 1,655 1,599 1642 1715
Belgium 548 1,013 1,060 714 828 835 870 1,440 1441 1639 1102 1,826 1,895 1,365 1987 2,252 2,257
Bulgaria 177 131 152 184 176 255 267 326 251 312 271 270 344 423 449 534 580 567
Croatia 120 241 365 415 448 462 444 278 299
Cyprus 1 3 1 1 B 3 24 13 21 22 19 ES] 28 28 43 44 67 57
Czechia 629 721 964 1117 1290 1441 1,547 1817 1821 1845 1622 1,778 1915 1,698 1714 1,698 1617 1673
Danmark 500 393 564 560 636 618 626 721 769 934 933 956 1,325 1,476 1,504 1525 1,537
Estonia 61 87 108 106 107 153 124 150 132 123 159 162
European Union 71152

Finland 604 598 601 741 B35 827 B30 908 B60 BaB 795 B18 BO4 B35 B85 879 B9l 790
France 10,038 9,849 9,584 9850 11122
Garmany 20,493 19445 18413 17511 17529 19414 18633 18318 15387 19356 20,077 21285 22384 22516 22871 23519 23414 22479
Greaca 530 701 712 1118 1,556 2,436 444 752 639 552 708 863 813
Hungary 362 403 500 454 439 516 521 587 590 755 BO7 7 720 667 776 764 768 737
Ireland B30 1018 1016 1106 1231 905 1049 889
Italy 3,535 5,046 6,556 7,546 7,988 B,208 8,099 8,194 8,046 7,842 8223 5717 7713
Latvia 53 71 66 84 58 123 137 141 129 131 106 65
Lithuania 323 194 285 158 216 255 253 266 265 2n 269 256 278 309 306 288 229 248
Luxembourg 45 45 53 66 g1 B3 117
Malta 4 3 3 10 4 7 5 12 13 n 14 28
Netherlands 3,162 3413 3,698 3,866 3,888 4,129 3,845
Poland 2,666 2,880 3719 2,523 2,959 2,680 3,064 2923 2,566
Portugal 1,263 1,492 1571 1547 2119 27228 2,809 3,166 2,503 2315 1431 1,064 1352 1,057 1,054 883 958 914
Romania 1,288 147 2391 1,767 1,710 2,013 3,001 2673 3503 3073 3,180 837 955 514 a7
Slovakia 233 305 421 1417 533 640 764 932 1157 1350 1897 1220 1688 1587 1598 1407 1344 1216
Slovenia 163 178 191 215 231 232 262 266 273 333 330 3e3 367 795 585 570 1102 324
Spain 1893 2,536 3,038 3,008 3757 3,308 3518 4,265 4409 4,780 5325 4,966 5312 5,695 5,841 6,291 6,740 6,767
Sweden 1,699 1,500 2,040 2,068 2,238 1,456 2,257 2,257 2,159 2,026 1893 1802 1536 1,580 2136 2112 2106 2,068

United Kingdom 7843 8,630 8,869 9823 10217 10,353 11019 11,808 11155 12020 12763 13673 13712 159851 15601 16768 17217 17,700

(Source:Eurostat)

On the whole, a general conclusion is that in all the Member Statks of
European Union we see positive or negative fluctuations from this point of view.
However, the fact that absolute values do not give us a very clear picture of this
evolution cannot be ignored, urge us to determine these increases or decreases as a
percentage tooCompared to the year chosen as the fixed comparison base (2007),
we note the following increase in terms of this indicator:

Table 3The growth index of the total number of new doctoral graduates

Country li/lzi; i=2.n Country Ii/1:L; i=2n Country Ii/1:L; i=2n
Y1 Y1 Y1
Austria 1,125 | 112,5% | Germany 1,227 | 122,7% | Netherlands*| 1,247 | 124,7%
Belgium | 2,594 | 259,4% | Greece 0,333 | 33,3% | Poland* 1,017 | 101,7%
Bulgaria | 1,739 | 173,9% | Hungary 1,255 | 125,5% | Portugal 0,288 | 28,8%
Croatia* | 1,240 | 124% | Ireland* 1,010 | 101% | Romania 0,243 | 24,3%
Cyprus | 4,384 | 438,4% | ltaly 0,939 | 93,9% | Slovakia 1,591 | 159,1%
Czech R | 0,920 92% Latvia 0,915 | 91,5% | Slovenia 1,236 | 123,6%
Denmark | 2,455 | 245,5% | Lithuania 0,932 | 93,2% | Spain 1,923 | 192,3%
Estonia | 1,862 | 186,2% | Luxembourg*| 2,60 260% | Sweden 0,916 | 91,6%
Finland | 0,870 | 87% Malta 9,33 | 933% | United 1,606 | 160,6%
France* | 1,108 | 110,8% Kingdom
(source calculations made by the authors, based on information provided by Eurostat

reporty
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The evolution, as can be seen from the table above, is different for each
state. We notice both increases and decreases in the percentage of new doctoral
graduates, this being also highlighted by a whole set of factors, including the
economic context, changés the educational field, tightening the conditions for
obtaining the doctoral degree, the prospects of pursuing a research career, the
opportunities on the labor market, the desire of the graduates of higher studies to
deepen the level of their knowledge.

Certainly, the results in the above table have, to some extent, a certain
level of subjectivism, from two points of view:

1. An increase of 200% observed in the case of a country with 40 doctoral
graduates of doctoral studies cannot be compared, Wif¥@increase observed in

the case of a country with 5,000 graduates. These changes must be related to the
potential and the level of each individual state.

2. Reporting the end of the analysis period (2017) only to the base year (2007) is
useful for outlinng an image of an actuality. But for a closer study of evolution
over time, it would be necessary to perform calculations of indexes on the chain
reaction base.

In relative terms, compared to the base year, the highest percentage
increase benefited Malt®33%). It is a small state, but the fact that from 3 new
doctoral graduates in 2007 it has progressed to 28 new doctoral graduates in 2017,
represents an essential step and a progress. On a second place we have also a small
country, Cyprus, with a growtlof 438.4%, reaching from 13 new doctoral
graduates in 2007 to 57 new doctoral graduates in 2017.

Comparing the time limits with regard to the analyzed period provides us
with information regarding the cases in which we register a regression: Czech
Republi¢ Finland, Greece, lItaly, Latvia, Lithuania, Portugal, Romania, Sweden.
The largest decrease in the number of new doctoral graduates is noticeable even in
the case of Romania, where the decrease compared to 2007 is 75.7%. In this case
we observe a rathenteresting phenomenon, in the idea that fluctuations from a
year to another being gresized, thus:

Table 4 Evolution of the total number of new doctoral graduat@emania level

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

171 2013 3001 2673 3503 3073 3180 837 955 514 417

0
- 117,7 149,08 89,07 131,05 87,72 103,48 26,32 114,09 53,82 81,12
% % % % % % % % % %

(source calculations done by the authors)

A relevant indicator in the analysis is the number of new doctoral
graduates, which lies to a population of 1000 inhabitants between the ages of 25
34, this segment being the most representative.

The best result from this point of view is recorded bymark, where we
find 2.2 new graduates per 1000 people from the mentioned age segment, followed
by Germany (2.1 graduates) and the United Kingdom (2 graduates). At the other
limit we find Latvia (0.2 graduates), Romania (0.1).
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T Figure 11 Rio
SRt Indicaor: New
Doctoral Graduates
for EU28 (per 1000
population of
corresponding
gender aged 234)
i 2017
(Source:Eurostat)

Figure 27 Rio
Indicator: New
Doctoral Graduates
for EU281 male
gender (per 1000
population of
corresponding
gender aged 234)

T 2017
(Source:Eurostat)

Figure 37 Rio
Indicator: New
Doctoral Graduates
for EU28i female
gender (per 1000
population of
corresponding
gender aged 234)
-2017
(Source:Eurostat)

This distribution is also preserved in the case of a geartldysis, with the
first and last positions maintaining the same states, the only change being observed
in terms of figures, as follows:
- in the case of male graduates, in Denmark we observe that 2.4 new graduates
correspond to a number of 1000 inhabisalpétween 2534 years, 2.2 graduates in
the case of Germany and 2.1, in the case of the United Kingdom (Fig. 2);
- in the case of female graduates there are shifts, the first place being taken by
Germany, with 2 graduates per 1000 inhabitants betweedv 3ears, Denmark
descending to the second place, with 1.9 graduates per 1000 inhabitants, and the
United Kingdom with 1.8 (Fig. 3).

Many students, regardless of their level of education, have difficulties in
financially supporting their studies, either chese of coming from poorer
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backgrounds or lacking financial support from the family. However, education also
costs to a great extent, so individuals rely on the possibility of attending subsidized
studies from the state budget.

The specialized literaturgArtigey, Cavenailez, 2019) indicates the
investments in education as "an important input of the occumulation of human
capital", with positive effects on the income made by each individual, the result of
a solid education influencing the earning of emplsyever time (Mincer, 1974).
Education and specialized studies in general are considered as a remedy in the fight
against poverty and unemployment (Canton et al, 2018).

The evolution of the educational field as a whole is in direct connection
with the levé of investments, these materializing in the budgetary allocations of the
GDP, the public education being "one of the biggest items of public spending
across the world" (ArtigegndCavenailez, 2019).

"The efficiency of human capital depends on the gualftthe education
received and the higher the investments in education, the higher the performance
l evel of human capital"™ (Tknase, 2013) .

For a long time, in Romania there have been intensive discussions
regarding the insufficiency of these allocatiotise representatives of schools,
universities and trade unions requesting the allocation of at least 6% of GDP for
education, an objective that has never been achieved, the consequences reflecting
on multiple plans on the educational institutions on thet@rel, and on the direct
beneficiaries on the other.

Data provided by the World Bank and Eurostat indicate discrepancies
between EU28 Member States. However, in most cases, we can notice that the
percentages of GDP allocated to education are close in Ideskrtheless, the
expression in percentage form is not sufficiently suggestive, considering that the
GDP of developed countries, such as Germany, France, Italy, Spain, is much higher
than that of smaller developing countries, such as Latvia, Cyprus, rRanma
percentage of 4% calculated from the GDP of a country mentioned as belonging to
the first category will surely be much higher than 10% calculated from the GDP of
a country such as Romania.

"Spending on education is a genuine and decisive publistimest in the
sense that expected returns are quite high and may materialize over a long period"
(Canton et al, 2018).

By individually analyzing the situation of the allocation per states, we can
observe, according to the data in the following table,dlevfing evolution:

- In the case of Austria, the fluctuations between 2000 and 2016 are very small, the
lowest percentage being registered in 2007 (5.1%) and the maximum- level
20092010 (5.7%);

- In the case of Belgium, we notice the lack of datatlar first years these not
being published in the World Bank reports. For the other years, the percentage of
GDP allocation is almost constant, the average being 6.5%;

- A higher level of fluctuation is observed in the case of Bulgaria, where the
percentags are different from one year to the other, the lowest level being
identified in 2004 2.3%, and the highest.3% in 2009;

- Cyprus allocates quite high percentages for education, over 6% during the whole
analyzed period, while the Czech Republic hasable levels, from 3.7% in 2000
2001, to 5.8% (in 2015);
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- In the case of Germany, almost the whole period indicates a level of-4 &%
of the GDP allocated for education, Spain maintaining, in its turn, a level of over
4% throughout the whole inteal

Table 5 Government expenditure on education (% of GDP)
[Xe] © ™~ [} [+ o — N 52 < 0 ©

Country 3 2 S i S o o o o o — I bl I rc I —
Name R ||| |&|&|]|||&|&]|]&]8&]|¢%
Austria 56 |56|55|54|53|52|52|51|53|57|57|56|55]|55]|54]|55]55
Belgium * * * * * | 58] * * 6364|6464 * [66]66]65] 65
Bulgaria * | 3434|4023 413937424339 36[35]41]* * *
Cyprus 50|51|56|67]|61|63|63|63|67|72[66|66| * |64|64]64] *
CzechRepublic| 37 | 37 | 40| 41| 4039423937 42| 41]43]43[41]40]58]56
Germany * * * * * * 43| 43| 44| 49| 49| 48| 49| 49|49 48] 48
Denmark 81(/82|82(81|82(81|77|76|75|84|86|85|72|85]|76]|" *
Spain a2 | a1 a1 a2 a1 a1 424245494849 44]43]43]43] 42
Estonia 53| 52|55]53]49] 48 47|55 60| 55]50]| 47| 48[54]51]52
Finland 57|58[60[62[62[60[59[57[58[65|65|65|72]72]72]71]69
France 55| 54|54]57][57[55|55|55|55|57]|57]|55]|55]|55]55]55] 54

United Kingdom 41| 41| 47| 48|48 |50[50[50|49|51)|58]|56 * 56 | 57| 56|55
* * * * *

Greece 323434343740 * * * * * *

Croatia * * 38[39[38][* * 40| 43| 444242 ] * | 46" * *

Hungary 49 49|52[58]53[53[53][51]50][50[48]46]42]42]46] 46] 47
Ireland 4141|4142 45| 45[45]|47|54[61[60]58]58][53]49]38]37
Italy 43| 47| 44464442 45|41 444544424142 41][41]38
Lithuania * | 58|58[51]52]|49[48]46] 485653514846/ 45| 42] 40
Luxembourg * 36 | * * * * * * * * * * 4,1 * 4,0 | 4,0 *
Latvia 53]55|56|51[49] * [47]47|54[56[51[49]66]|70][53][53]47
Malta * * 39 * | 45][* * 60 56|52|65[78]|65]|79[73][53] *
Netherlands 46| 48| 49[51]51|52[51]49]|51[55[55]|55]54]55]|55]53][55
Poland 50[53|54[53|54|54[52]49]|50][50[51]48]48][49]49] 48] 46
Portugal 52 53|53[53[50|51]49[49]47|56[54][51|49[53][51]49] *
Romania 29[32[35[34[33[35[43|41[41[40[35[31[30] * [31[31] *
SlovakRepuniic | 3,9 [ 39 [ 43| 42| 41| 38[37[35[35|40]41][40[39[41]|42]46]39
Slovenia * | 58|57[57]|56|56[56][51]51]56][56]56]56]54]53]|49]48
Sweden 68|67]70[69[67]|66[64]62[64[69]|66]65]76]77[77]75]77

(source Worl d Devel opment Indicators, Eurost a

- A significantly higher percentage is observed in the case of Denmark, where the
percentage of GDP allocatéal the allowance stands at more than 7% over all the
mentioned years, the highest level being observed in 2010 (8.6%). It is therefore
almost a double percentage in comparison with the other states, but, as we can see
in graphs 4 and 5, the level of GD#this case is a low one compared to Germany;

- very close to the level of Denmark is Sweden, with a minimum level of 6.2%
allocated in 2007 and a maximum of 7.7%;

- Spain has a constant evolution of this indicator, the percentage of GDP allocated
to eduction exceeding 4% in all the years corresponding to the interval, the
maximum level being between 2009 and 2011 (4.9%);

- In the case of Finland, the GDP allocations for education are raised in percentage
terms, even if they vary slightly from one yeaitthie other. The lowest percentage,
5.7%, corresponds to 2000 and 2007, the 20214 years marking the maximum
level, 7.2% of GDP allocation;

- the level of France and England is rather the same between 2010 and 2016, the
percentages being close to 5.5%all cases;

- we also identify some cases where data regarding EU 28 Member States in terms
of education expenditure are not complete or public. Such a case is that of Greece,
partly of Croatia and Luxembourg;
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- the percentages of GDP allocatedettucation in the case of Hungary and Italy

are close as a percentage, as are those for the Netherlands and Poland;

- In the case of Romania, we observe the smallest percentages of GDP allocated to
education. Even though they oscillate over the years, filtp exceed the level of

other states, being closest to those corresponding to Bulgaria, but nonetheless
inferior to them. The minimum level is 2.9%, for the year 2000, the maximum of
4.3% being allocated in 2006, at which point the evolution of thécator
encountered a downward slope, steadily decreasing from one year to the next, the
last level of allocation being 3.1% of GDP.

3.3. Analysis of the connection between tertiary educationeconomic growth,
from the perspective of doctoral studies. Rests and conclusions

One of the researchers in the specialty literature who talks about the link
between economic growth and the role of education in this regard, is Robert Barro,
who debates this issue by linking indicators such as: GDP, GDP per sapiba)
enrollment rates, average schooling years, and even the results of national tests,
measuring the effects of education on economic growth (Barro, 1997).

As relevant indicators for discussing the connection between tertiary
education and economic gwth were selected: the number of new doctoral
graduates, the Gross Domestic Product, for a number of 28 states, all members of
the European Union.

The collected data were for year 2017, the last year for which there is
information regarding the first dicator. The aforementioned information was
entered in the EViews program and it was processed, using the following
regression equation, to analyze the relationship between the two factors:

(-

Y= 0 + b * X + U

By replacing the parameters of the abosguation with the factors
considered relevant to us, the calculation becomes:

GbP= U + B * nPHD + U

The parameter U represents the value te
(GDP), when the factorial variable X (nPHD) has the value zero and may have
greate or less relevance depending on the analyzed case.
The b coefficient represents the regres
which the resultant variable Y (GDP) changes when factorial variable X (nPDH)
changes with a unit, its sign determining theeleof interdependence between the
resultant variable and the factorial variable.
For the analysis of the connection between the two variables, the results of
the Student, Fisher and Durbin Watson statistical tests were used, the table below
presenting th values obtained in the program.
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Table 6 Regression analysis output
Dependent Variable: GDP
Method: Least Squares
Included observations: 28
GDP=C(1)+C(2)*nPHD

Coefficient Std. Erro t-Statistic Prob.

C(1) 149123.: 58929.9: 2.53052( 0.017¢

C(2) 189.423¢ 9.43232: 20.0823¢ 0.000(
R-squared 0.93943° Mean dependent var 752471.
Adjusted Rsquared 0.93710° S.D. dependent var 1069683
S.E. of regression 268259.t Akaike info criterion 27.9060:!
Sumsquared resid 1.87E+1. Schwarz criterion 28.0012(
Log likelihood -388.684° HannanQuinn criter. 27.9351.
F-statistic 403.302¢ DurbinWatson stat 1.15004!
Prob(Fstatistic) 0.00000(

(sursa calculations made by the authors)

Parameter C (1) represents the value taken by the resultant variable GDP
when the factorial variables have a null value and may have relevance in the model
or not, depending on the specific analyzed case.

Parameter C (2) is called the regression cadefiicand represents the
slope of the regression line, that is, the value with which the resultant variable GDP
changes when the factorial variables change with a unit.

In the case of the present paper, the value of parameter C (2) is positive
and superumarian, resulting the fact that the influence of the factorial variable
nPHD on the resultant variable GDP is direct, and with a very large influence.

The value of the Bquared correlation coefficient, resulting from the data
sample processing, is 0.98%, indicating a direct and very strong influence of the
factorial variables on the studied variable. R=0,939437 we conclude that the
variable nPHD influences the evolution of GPD in about 93.9%.

In order to be able to declare the obtained resdtselevant to our study,
the regression model has to accomplish some specific characteristics, such as: a
high level of Rsquared correlation coefficient, a normal distribution of residual
valuesand a high level of significance of the independent et relevant from
this point of view being the T test.

Statistical verification of the orfactor regression model was performed
based orburbin -Watshon andFisher tests

Statistical verification based on the-WD test: based on the statistical
tables elated to the DW test, depending on the processed data sample, its
theoretical valueare: lower limit 1.33 and upper limit 1.48. The value for this test
calculated in Eviews is 1.15, this being a lower value compared to the two
theoretical limits, thisindicating that the hypothesis of random variables
autocorrelation is accepted, and the valoksandom variables are dependent on
each other, which implies that even the data recordings in the samples were
dependent, and the studied model requiressstat corrections.
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Fig. 4 The graph of theoretical values
(source realised by the authors)

Statistical verification based on the Fisher test: according to the result
obtained in Eviews, the calculated value of this test is 403.3025. The orédloal
of the Fisher test, from the Fish®nedecor distribution table, in relation to the
processed data sampl e, depending on the si
4.21. The calculated value obtained from the data processing in the Eviews
program § greater than the critical value, indicating that the null hypothesis is
rejected, the studied model has resisted the verification, that is, the factorial
variables have a significant influence on the resultant variable.

Normality is an important assunigth for the regression analysis. To
estimate the error distribution, the Jardigra test can be applied, in which case
the null hypothesis is:Hqy T the errors follow another ordering based on a Pearson
type (Jula, 2015). In the case of a normal distrdmyt we identify two basic
properties, namely: regardless of parameters, the distribution is symmetrical (S = 0)
and the flattening coefficient equals 3.

In the classical form, the asymmetry coefficient (S), calcul$ed ¢ ,’and
the flattening coefficienK (kurtosis) = €4/ ,° or excess (K3) are used. If the
linear regression model contains a constant term, the JBeyaetest will be:

. . Y U O
vo € — ——
0 GT
For our data, the situation is as follows:
12
Series: Residuals
Sample 1 28
10+ Observations 28
8 Mean 3.43e-11
Median -72001.51
Maximum 706397.2
6 - Minimum -576865.6
Std. Dev. 263244.9
4 Skewness 1.067650
) Kurtosis 4.579212
2 Jarque-Bera  8.228987
Probability 0.016334
L I o Ml
-599999 -399999 -199999 1 200001 400001 600001 800001

Fig. 5 TheJarqueBera test
(source made by the authors)
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The zero value in the case of skewness indicates a symmetrical
distribution, while a positive value (in our case 1.067650) means that the
distribution has a long right tail, its skewed to the right. The abdistribution has
Kurtosis = 3, in which case we say that we have a mesokurtic distribution. A
distribution with Kurtosis greater than this value (in our case 4.579212), indicates a
leptokurtic distribution.

For a significance 8)teewmallhypdihesisl,i®. 05,
rejectedf ...; « = 4,58 <JB = 8,228. At 5% significance level we reject the null
hypothesis that the disturbance term is normally distributed.

4. CONCLUSIONS

The main objective of the paper was to highlight ¢baenection between
tertiary education and the level of economic growth of a state. Thus, a number of
four secondary objectives were proposed at the beginning of the paper, the red
thread of the case study focusing on achieving them.

During the last centyrthe researchers have been focusing on the topic of
"education”, debating both the necessity of making public and private investments
in this regard, as well as the methods used to implement the best strategies in the
field, so that the obtained resultstie optimal.

As a result, in the first part of the article, it was carried out an analysis of
the main aspects regarding the analysis of the European context related to the
evolution of tertiary education, which overlapped with the achievement of gte fir
secondary objective. There were identified researéhdess, trying to establish
links between the main variables. Moreover, content analyzes of the specialized
reports in the field were carried out, outlining an overview of the dimensions of
doctoral studies at EU28 member level and of the size of publasiments in
education at EU28 level.

In terms of analyzing the correlation between the number of new doctoral
graduates and the Gross Domestic Product at EU28 level, the case study reinforces
the idea according to there is a strong connection betwedwadheariables, but it
is important to note that the effects on the economic growth are possible only in a
longer period of time, considering that the indicator "number of new doctoral
graduates" is not sufficient in terms of the effects generated, betagsary for the
individuals that belong to this category of indicator to integrate into the labor
market and to produce sustainable economic effects, in order to contribute to the
economic growth of a country.

Education is often seen as a tool for susitegj economic growth (Lucas,
1988), as well as a means of reducing income inequalities, states being able to use
this as a comparative advantage.

However, in order to obtain positive results, we cannot only focus on the
figures and the measurability ofetlindicators, being essential also to focus on the
alignment to the quality criteria of the education systems, so that each individual
can acquire a solid set of knowledge and theoretical notions, as well as practical
skills that can be used later in thenkplace.

Wi

The need to increase the quality and

judged in the londerm effects, correlating to this aspect with the environmental
factors that act on an organization. Thus, referring only to the aspects of
technology, the implementation of new techniques in production implies the

76

e



AnaleleUn ver si t Wi OEWaI mFasdMucgua REOD St
Annals of AE i mi e MhBascicle d. Ebomamic Studiest y R

ft
vol. XXVI, ISSN 2344 6315www.analefseauem.ro

existence of competent human resources, that will put into practice and contribute
to the research and innovation process.
Therefore the education performance becomes essential for incgetmn
| evel of competitiveness (Tktnase and Ttnase
basic pillar to support progress and development.
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Abstract

The present paper aims to illustrate the results of a study carried out on representatives of
Generation Z, regarding their perception on the quality of Romanian higher education
system and its future implications. The paper consists in two parts, presenting main
coordinates regarding the development of higher education system in Romania, litbhealso
conclusions drawn after studying a sample of representatives of Generation Z.
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1. CHALLENGES AND PERSPECTIVES REGARDING HIGHER
EDUCATION IN ROMANIA

Literature statesthdie ducat i on, especially at
leap towards achieving robust human capital development for an economy that

seeks competitive advantageo (Mubashiru

After the revolution in 1989, a decisive year for Romaniatations in
higher education have occurred from a year to another, taking place changes that
highlight the desire for change and for progress, implicitly. According to the
chronicles of the current research, important movements consisted in "the increase
of the number of higher education institutions, the creation and development of
autonomy and the democratization of the academic management, the global
financing, the implementation of the strategic management in universities" (Calisro,
2004).

The develpment of education is one of the main points on the Europe
2020 Agenda, the proposed indicators aiming both at reducing the dropout rate by
3% and increasing the number of higher education graduates by at least 40%. At
the same time, there were developedmerous "empirical studies on the
relationship between higher education and human capital development" (Bokana
and Akinola, 2017).

The importance of education for the whole society cannot be disputed, nor
the impact that the educational policies havetangeneral level of development.
The implications for the development of the present and future society cannot be
denied (Barbu, 2010). Investing in human capital is a compulsory criterion for
progress (Ozturk, 2001), even though the effort at national hesy seem difficult
for a state. But a change for the better cannot happen in the absence of a high level
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of educational, while the refusal to make investments today may have negative
repercussions in the future.

The implementation of European policigs the field of promotion of
quality in higher education comprises the evolution of two stages, namely:

1. The Sorbonne Declaration (1998), aiming the implementation of the European
Higher Education Area.

2. The Bologna Declaration (1999), being formulatdgjectives regarding the
integration of higher education systems until 2011 through the system of diploma
recognition, the system of European transferable credits (ECTS), the promotion of
students and teachers the mobility programmes, the promotion d&ufopean
dimension of higher education (Baciu, 2014).

Studies conducted during the last decade have shown that higher education
directly influences the economic growth rate of a country, making an important
contribution to the medium and long term ecomdevelopment.

At the same time, it is important to note that there are also differences of
mentality and differences of perception, from one generation to another, the
opinions of today's students being different in comparison with those of students
from previous generations and also different from those of teachers.

Generation Z, in particular, is much different from that of parents and
grandparents, presenting specific characteristics, which tilt the balance towards a
much higher level of independee and a much lower level of conformity.

The labor market now faces a "coexistence" of generations, a process that
can often lead to conflicts or intergenerational misunderstandings, given that we
find representatives of four generations of employeessettbelonging to Baby
Boomers, Generation X, Generation Y, respectively Generation Z.

Certainly, the perspective of education as a starting point, as well as the
successes on the professional level are perceived in a completely different way by
the repreentatives of each of these categories, as well as the differences in attitude
towards work and skills.

If the Baby Boomers generation was characterized by a high level of
competitiveness, awareness of teamwork, concentration and some dependence on
workplace safety, operating on the principle of fairness and personal development,
generations X and Y differ greatly.

In the case of Generation X, we notice a greater openness to change and
an easier acceptance of it, but also some pragmatism, autonomy, heisgita
oriented generation, which values creativity, independence, all based on a
confidence in one's own person and a flexible character, emphasizing the balance
between professional and personal life.

Generation Y, on the other hand yourself, demotesra higher level of
optimism, responsibility and sociability, while facing the technological and digital
challenges. The challenges that have emerged over time indicate an openness to
teamwork, a practical sense and an intense concentration on the pavpesing
shortterm goals.

According to the research, the differences between generations from the
point of view of education mainly consist in the fact that the students' perception of
the educational process differs from a year to another, and #rerealso
discrepancies compared with the perspective of teachers.

Compared to previous generations, members of Generation Z express their
dissatisfaction more easily, express greater courage, being informed about their
rights and having an independentaddcter, oriented largely towards technology,
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rejecting the classical learning methods (according to report on the Quality of
higher education in Romania: an institutional analysis of current trends, 2011).

The year 1990 represented the starting poimhaffy significant changes,
laying the foundations of private universities, offering study programs in various
fields: economic, financial, accounting, legal, human resources, etc.

However, the lack of a correlation between the increasing number of
studentsand the overall number of teachers, has led, according to the reports
elaborated by the specialized offices in the field, to a decrease in the quality of the
higher education. A consequence of this fact was the decrease of the confidence of
the employersn the level of preparation of the students, the effects being noticed
on the labor market.

"Studentcentered education” is the tendency promoted by the Bologna
system. The teachers have the role to guide the students throughout the university
years. Eaclhas a welestablished role in the development of an education focused
on the needs of the student, but if a certain factor is not involved in this whole
process, this hinders the entire implementation process. The student is not regarded
as an inactive grson, but in the process of education and training, he is respected,
being an important member of the team in the process of building each step for the
future.

In Romania, the traditional idea afssimilating too much theoretical
knowledge is still beig promoted, to the detriment of the applicative part, mainly
because the plans made at the higher level do not foresee a balancing of them,
while the employers emphasize too much on candidates having a high level of
employment experience, even in the cakgoung people just graduating a faculty
programme. The consequences often consist of a "penalty" of students for wanting
to work during their studies, although their intention is reasonable, in line with the
demands of potential employers.

The perceptin of quality is most often subjective, individual expectations
being different from one person to another.

As a criterion for the transparency of information, universities publish
quality reports annually, including information on record control, mareger
responsibility, quality planning and objectives, internal communication, managerial
analysis, infrastructure, working environment, processes related to customer
relations, monitoring, audit, necompliance control.

2. THE PERCEPTION OF GENERATION Z ON THE QUALITY OF THE
HIGHER EDUCATION IN ROMANIA

According to the specialized reports published by the evaluation offices in
the field, there are still many problems in the education system, that affect the
quality level of the education process. We st@rthe case study from the
hypothesis that there is not yet a sufficient harmony between theory and practice,
the students considering that there is a lot of unstructured information, and intense
training is required. Also, the norms established at ndtitesel often limit,
through methodologies, the passage to an applicative system.

2.1. Research methodology and objectives

The study mainly aims to obtain relevant, real and representative
information on the quality of the tertiary education system in Romania, following
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the perception of the Generation Z, that is, of the persons born after 1995, on this
aspect.

To outline theresearch in optimal conditions, we have elaborated below
the research methodology, comprising the following aspects:

Table 1 The research methodology

1. preliminary stage 2. design stage 3. realization stage
- identification of the problem| - selection of information | - collecting information
underinvestigation; sources; from the sources previously|
- establishing the research - identification of the identified;
objectives; means of data collection; | - data processing;
- establishing the importance| - schedulingesearch; - data analysis and
and usefulness of the researd interpretation;
by means of the final - verification of hypotheses;
conclusions; - presentation of the

conclusions.

The research focuseSevemr i ngnd Addm tH of
counties, born after 1995, surveyed through a pilot sample of 160 people, randomly
selected, by unrepeated survey, the respondents offering the answers to the
guestionnaire independently and voluntarily. Of the 160 respondents, 47.5% were
female,52.5% were male subjects. The research was carried out in accordance with
a number of previously established objectives, of whicmain objective and a
series okecondary objectivesThe latter refer to:

- identifying the respondents' perception regagdime overall quality of the higher
education in Romania;

- identifying the most performing form of education;

- identifying the degree of participation of the respondents in consultations or
debates;

- identifying the possible proposals of the respondeegarding the higher
education system;

- identifying the level of confidence for the Romanian higher education system in
terms of preparing students for the labor market.

2.2. Data collection

The questionnairbased survey was conducted through Godegems,
which had a much higher response rate. The administration period was November
2018 - January 2019, the respondents being both male and female. The
guestionnaire comprised two main parts:
1. information regarding the perception of the respondémtglation to the overall
quality of the tertiary educational system;
2. information regarding the identification of the respondent

The number of questions was 15, all closed, of which 12 content questions
and 3 identification questions, the answers ofsthigiects being independent of any
intervention of the interview operator.

The respondents were asked to answer questions with a simple choice,
respectively to give each element / factor a grade from 1 to 5, the grade 5 being the
maximum level and meargra very good rating.
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2.3. Presentation of the obtained results

The results obtained using the questionnaire were presented in graphical
form, with the exact illustration of the percentages representing the answers of the
respondents who formed tihasis of the sample. Thus, the obtained results can be
illustrated in the following way, the verification of the results being realized by
estimating the degree of homogeneity of the answers offered by the respondents. It
is necessary to test the resulis rheans of statistical methods, following further
verification by calculating indicators as: weighted arithmetic mean, mode,
dispersion, mean squared deviation, coefficient of variation.

50 1 4338 40 325
L~
o1 30 1231 219 238
30 19,4 17.5 20 -
20 - ’
10 - : 10 -
0 T T T — 0 a | E— | — | — ./
1 2 3 4 5 Public Private Both None

Figure 1 - Assessment of the overall
quality of the educational system in
Romania
(Source: computation made by author

Figure 21 The form of education considere
the most performant
(Source computation made by author

Following the centralization of theesults, we observe that most of the
respondents indicate an average quality of higher education in Romania, 70
respondents out of 160 estimating a grade 3, in a proportion of 43.8%, while the
maximum grade 5 is attributed in the smallest proportion: 4.MBist of the
surveyed subjects still declare a high level of confidence in the Romanian
universities in terms of training students for the labor market. The lowest score: 1,
is selected by a number of 31 persons, respectively 19.38% of the respondents.

The obtained results showed that the preferred form of education is the
private one, to a greater extent of respondents, registering a weight of 32.5%, but
close is the public education also (23.1%), while a part of the surveyed subjects
state that they doat wish to attend further a form of higher education (23.8%).

Table 2 Statistical verification of results

Points
awarded 1 2 3 4 5
Frequency | Nr | Percentage| Nr | Percentage| Nr | Percentage| Nr | Percentage| Nr | Percentage
ToAL= a1 | 1938w | 23 | 1442% | 70 | 438% 28 | 18% 7 | 4.4%
dr Cl _Be o
Indicator B wz¢ Mo B- o ¥ 3 =r100
B £€0Q
Value 2.73 N=3, f=70 1.20 1.10 40.29

(Source computation made by author
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Statistical verification using statistical indicators, shows us that by
calculating the weighted arithmetic mean, we identify a value of 2.73, above the
standard average of 2.5. On the other hand, by calculating the coefficient of
variation we observe arverage level of the scattering of the answers, implicitly a
relative level of representativeness.

The answers are also influenced by the current position held by the
respondents, respectively by conjunctural factors, the quality of an educational
systembeing evaluated differently by a person who has found a job and is currently
employed in the field in which he/she graduated their studies, compared to a person
who works in a completely different field.

i
0 50 41,6
4
6.8 40
H Often 30 + 255
3 ® Seldom |
20 {449 137
61,5 i Never i i
10 l ‘ 4,3
: 0 - . . . S
T
1 2 3 4 5
Figure 3 - Frequency of participating in Figure 47 Appreciation of the overall
consultations on the issue of education  quality of the Romanian higher educatior
(Source:computation made by author system

(Source:computation made by author

The results showed that the most part the respondents never participated in
debates regarding the issue of Romanian education (61.9%), while the people who
attended these consultations represent 6.8% of the total responses. A proportion of
38.5% considerhat to a small extent, their ideas may influence certain aspects of
the higher education system, while a proportion of 3.7% considers that their
proposals result in the modification of certain aspects of the educational system at
national level.

An opinion shared by a large percentage of respondents is that the research
system in Romania does not rise to international performance standards (62.5%).

Following the centralization of the results, we note that most of the
respondents indicate an average duabf higher education in Romania, 67
respondents out of 160 giving a grade 3, a proportion of 41.6%, while the
maximum number of points: 5, is assigned in the lowest propordadfs, and the
lowest score 1, is selected by a number of 24 persons, sy 14.9% of the
respondents.
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Table 3 Statistical verification of results

Points

awarded 1 2 3 4 5

Frequency | Nr | Percentage| Nr | Percentage| Nr | Frequency | Nr | Percentage| Nr | Percentage

ISOTAL = | 24 | 14.9% 22 | 13.7% 67 | 41.6% 41 | 255% 6 | 43%
a I T _
Indicator B w2t Mo B o ¥k 3 =F100
B 0
Value 2.89 N=3, f=67 1.15 1.07 37.02

(Source computation made by author

The verification of the results through statistical indicators, shows us that
by calculating the weightegrithmetic mean, we identify a value of 2.89, above the
standard average of 2.5. Regarding the calculation of the coefficient of variation,
we observe an average level of the scattering of the answers, implicitly a relative
representativeness, but whicmds towards a homogeneity character. There are
differences on several aspects, related to the fact that: the surveyed people
appreciated the overall quality of the higher education in Romania differently,
because some people acquire a higher degree démeditom their personal
experiences and also objectivity, induced by the personal evolution and individual
development and education process.

HTo a great )
extent
H Largely
4To a small ‘ ——— )
extent I
ETo a very small ’
' extent h 4 /
i Never
i
T
Figure 5 - Concentration of higher education o Figure 61 The capacities that a
market requirements performing teacher must possess
(Source computation made by author (Source computation made by author

Following the centralization of the results, we note that most of the
respondents considered that the higher education concentrates to a smabrextent
the market requirements, 77 out of 160 respondents granting grade 3, in a
proportion of 48.1%, while the maximum mark 5 it is assigned in the smallest
proportion - 4.38%, and the lowest 1, is selected by a number of 10 persons,
respectively 6.25% ohe respondents.

The interviewees considered that the important qualities that a performing
teacher must possess are: good professional training (42.2%), respectively the
ability to easily and adequately establish relationships with others (11.8%) and the
ability to communicate effectively with students.
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Table 4 Statistical verification of results
Points
awarded 1 2 3 4 5
Frequency | Nr | Percentage| Nr | Percentage| Nr | Frequency | Nr | Percentage| Nr | Percentage
ToTAL= 110 | 6.25% 21 | 1313% | 77 | 48.1% 45 | 2814% | 7 | 438%
dl‘ ) £ :B e s .
Indicator B wz¢ Mo B o ¥k 3 =100
B £¢71Q

Value 3.11 N=3, f=77 0.82 0.91 0.29

(Source computation made by author

By calculating the coefficient of variation, we observe that there is a very
high degree of representativeness of the answers, and the average is perfectly
usable, the results of the research possible to be extrapolated to a larger population.

In concluson, regarding the relationship between educational institutions
and the business environment, from the perspective of the graduates' employability
on the labor market, we are dealing with an important image gap. On the one hand,
we have the image built bthe perceptions of teachers and students that the
educational offer in higher education sector corresponds to the demands of the
labor market, and universities prepare graduates to meet the challenges at the
workplace. We also note the image built by emgpls’' perceptions, which shows a
relative lack of confidence in the capacity of educational institutions to provide
well-trained graduates for the labor market.
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# Medium level of
trust
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Figure 7 - The confidence level in the Romaniatr
higher education system regarding the preparati
of students for the labor market
(Source computation made by author

B To a very small
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B To a small exten

28

i To a large exten
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Figure 81 Comparison between Romanian al
North-Western European education
(Source computation made by author

Following the centralization of the results, we find that the respondents
have at least an average level of confidence in the higher education institutions in
Romania in terms of preparing students for the labor markgiogive aspect

mentioned by most respondents is the
activities.
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3. CONCLUSIONS

Education in general needs to be based on a system entirely and properly
developed, consisting of important factors, whicitributes to the development of
a country. We cannot forget the aspect of small funding in this area in the case of
Romania, which cannot lead to leterm performance. To this, we can add the
fluctuations regarding the number of people included in uarforms of education,
issue which creates periodically gaps of wedined personnel in various fields of
activity.

Thus, we observe that the education in general, the higher education in
particular, is characterized by a significant level of dynamisying a process of
double perspective adaptation, both to the demands of the labor market and to the
Western quality criterias.

The results obtained in this field have a maximum level of importance,
considering that today's graduates are tomorrow's gees) a hypostasis in which
it is necessary to face the challenges at the workplace. The human resources
policies of the companies envisage the training activity of the employees, but the
basis in terms of knowledge is represented by the activity duregitiversity
studies, therefore, ensuring a high quality educational service represents the
foundation of a future career.

One of the characteristics of the Z generation is the dynamism that the
representatives prove. This dynamic nature, as well asetkibility, also manifests
itself in terms of the possibilities of professional conversion, so that there are
people who, after graduating a certain educational programme, choose to reorient
themselves to another field, if the initial one does not fihéoglans for the future.

Generation Z is the youngest on the labor market so far, the employees
who belong to this category have a maximum age of 25 years, being at the first
experiences in work. This causes organizations to face an infusion of fresh
workforce, with a new and different vision from that of previous generations, but
which also has different expectations and aspirations. Aligning organizations to
these new patterns of behavior can be difficult and challenging, while for young
people just emtring the field of work, their sometimes overly sensitive personality
can lead to more difficult adaptation. Therefore, the role of higher education is
increasing in terms transition from school years to the role of employee, the quality
of practice duringhe years of study playing a catalyst role.

It is therefore necessary to adapt the educational system and especially the
teaching methods used in the classroom, so that the representatives of the new
generation can productively use their talents andtiaisil taking into account their
individual characteristics and aspirations, without annihilating them.

Unlike previous generations, Z representatives are more familiar with
technology, which would be a strong point in increasing productivity in the
workplace, benefiting from more opportunities than their predecessors, in many
cases studying in an intercultural environment, outside the country. In this way,
they may develops working skills in various environments, even during studies, by
accessing speciakd scholarships, developing proficiency in several languages.

The impact at the organizational level, on the other hand, is a considerable
one, the main wishes of the Z youth, according to lorgulescu (2016), being those to
benefit of flexibility, insurane, the possibility to work in big companies, with fast
possibilities of promotion and high salary level.
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